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Frank Onorati, All, defends the loundry industry during the May 31 broadcast of 
“The Borbora Welles Show” in New York City. See page 11 for details of the show. 
One midwestern plant has reduced its labor force by over 40 percent in one year while 
holding its dollar volume constant. Read “43 employees Do Work of 76," page 12 


$5. 
tee? 
| 
} | 
| 


tHe VELVET-RAINBOW 
WHEEL SIZED SHIRT 


| 
| 
N 
ont 
my Cc LE prt 
— get 1 
wit 
ALL OVER — ALL DAY | 
Suaranteed WT Veluet Wheat (il 
; THE HURON MILLING COMPANY, INC., 9 PARK PLACE, NEW YORK CITY 7 


July 15, 1950 Tue Strarcuroom Journat 


As near as your PHONE! 


Your Favorite Laundry Supply Jobber and 
the Cottonblossom Line of LAUNDRY TEXTILES 


Ordering Cottonblossom Laundry Textiles is as easy as picking up your phone. 
Call in your needs for these sturdy tested products for expert laundering and 
dry cleaning. At the other end of the wire is your laundry supply jobber. 


Cottonblossom Service-Sales Representatives are ready and glad to serve the jobber and his 
customer laundries throughout the nation from Southern Mills’ own offices in these cities: 


CHICAGO ATLANTA LOS ANGELES 
10-103 Merchandise Mart 585 Wells St.. 5. W. 3763 S. Broadway 
Phone Delaware 7.5193 Phone WAlnut 1100 
Richard C. Dwinell, Jack Jones. 
Representative Southeastern Representative 
DETROIT NEW YORE 
Suite $15 9.9260 
Phone Woodward 1-9673 Phone Beckman 
Paul J. Ellis. 


Albert J. Allen. 
Detroit Representative Eastern Reproseniative 
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An Eprron’s Meanpenines 


A the news reports come im from Korea 


telling about American forees talung part 
tm the fighting, the questren comes to mind 


“Where do we go from here and how will it af- 
feet my laundry?” 


Frankly, thie i not the place nor are we in 


position to competently discus the ramifica- 
i tions and implications of our mternationa) poli- 
ews No one, ineluding the collective brains ‘ 


of Washington, D.C. knows what the fimal re- 


PUBLISHED MONTHLY SINCE 1804 suite will be of wang our forces as the UN po- 


hee department It would be futile to try and 


i forecast the future, but we do have some ideas ‘ 
WAYNE WILSON NED WINTERSTEEN revere! 


for laundryowners during these times 


JOHN J. DUNN i The first thing any plantowner should do 
Copyright, 1950, The LOU BELLEW editor | to be eure he knows his laundry down to 
Revben HM. Denneliey ; the hast imtumate detail. The next step should 

Corporation, Entire J. G. BERGER | be the working out of several plans in as much 
5 €. P. GREENE editer detail as posible. The first plan would be 
| based on what you think conditions will be in 

rights reserved. R, A. NELSON 
the next few months and how they will affect 


our plant. 1f you are convimeed that world 
¥ 


| affairs will quiet down in a matter of months, 


make your plans accordingly 


If it & your opinion that conditions will get 


j 
READER worse before they get better, then look for any 


weak spote in your business and make plans to 


| shore them up. [t is certainly safe to assume that 


VOL. LV}, No. : JULY 15, 1950 } im the event this country becomes more im- 


volved with Russia, or even continues for any 


i length of tame at the present lewel, the laundry 
features industry's manpower is sure to be affected 


Look over your entire work force with the 


evrdry Qvestions om the Air By Weyne 
rth 2 j wien of finding replacements for those most 
me Bo Wor of 76 sd | hkely to leave, Examine the businesses of your 
vty community and try to contemplate which are 
ting the tne most likely to be involved im preparedness 
We Visit the Club ae pa pM by 4 35 manulacturing and what they will do to the 
pour ay local labor market 


The next item for study is the compe- 
42 tition in relation to the expected capacity of 
your plant, Since several mullion domestic 


45 i washing machines have been sold—some have 


low Cast Geedwill Build By len F id 46 been replacements, others have gone into new 
Convention Calendar 


homes Does your city have more machines per 
capita than it did in 1940? Chances are it does 


How about the other Jaundries in your com- 


s mutity, what shape are they im? 


Based on your idea of conditions in the im- 


Crea wins 60 mediate future, study the physteal capacity of 
on your plant m terms of producing a specific 
type of work at the highest per operator pro- 
pe ae duction. Figure where the bottlenecks would 
Direct te Boiler Condensate Return By Willioms 
develop and the best solution for them ‘ 
Leundry News Notes as 


All of this should be m the form of plans, 


net panicky action based on some vivid recol- 


Departments lection of 1040-45. It is useless to try to plan 


for the entire world, but it is always good 
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Business Trends 32) Indes te Advertisers j meet Wayne Wileon 


STARCTINOOM LAUNDRY JOURNAL. July, Published menthly by the Trade Paper Div. of The Rewhen H. Donnelley Corp. Publication 

Office, 100 Chestnut Lancaster, Pa A and Editorial Offices: 45th Street, New York 17, Subseription rates 

Detted States and Canada, 84.00 per year, Fore, $4.00 per year Magle copes: U.S. and Canada. 55 cents: Foreign, 50 cents; except for Guide. 

& 8100 per copy LVIL, No, 7 Entered as 2ad chess matter Jume 1, 1948, the Post € Lancaster, Pa. Under the 
Act of March 5 ST 

Donnelley, Chairman of the Board: Kaymond M Gunnison, President; Clarence O. Lillybiade, Arthur H. Bamforth, David L Harrington, 

Curtes Prank, A. M. Amtermen, View Presidents, Warmer, Sec'y-Treas Eastern Adv Offices, East 45th Street, New York 17. N.Y 


Tel. Oregon 84000. Witham 8S. Cromepten, Manager Midwestern Advertising Offices: 20 N. Wacker Drive. Chicago 6, Tel: Franklin 2~9566-67. 
Manager Coast Advertising Offtces, 1175 Woodbury Road, Pasadena 6. Calf, Tel: 7-5365. Joseph W. Conrow, 
Manager 


as 
J 
‘ 
Wee 
{ 
Fe 
Meet at Memphis 
eiiternie Meet 
Interborough Gathering 
Se 


July 15, 1950 THe STarcnRoom Lapnpry Jovunnar 3 


Qrother ee 
ELLIS 


AUTOMATIC 


ALL-METAL WASHER 


This greatest achievement in a long time of Ellis “Firsts” CENTRAL SUPPLY SYSTEM 
gives completely automatic operation with al] washing 


supplies piped directly to the machine from a central supply 


system... po tanks to refill and no extra space required. 
Just insert the formula chart in the track station and push PNEUMATIC (CONTROL 


the starter button .. . and the machine goes through the 
entire washing cycle . . . everything is automatic: adding 
supplies, maintaiting water levels, temperatures, rinsings, 


dumping und Bashing. HYDRAULIC DUMPING 
You can any formula and make any length of run... 
an heer or more without repeating ... oF you can repeat 
Single Control Station any part of the operation by resetting the track roll, An 
Perforated chart oper- ra water and temperatures. Accurate ACCURATE TIMING 
timing within split seconds, 
ates by air system and 
gives “te oer wash- Write today for 


further devils ANS MACHINES BUILT 
FEDERAL SPECIFICATIONS 


ELLE RIERG 


2444 NORTH CRAWFORD AVENUE 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 


We carry @ complete stock of repair parts for machines 
REPAIR PARTS—,_ nasty by General Machinery 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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WESTINGHOUSE 


When you're “mapping” your compressor require- 
ments—don't overlook the importance of the one above. 
Convenient sales and service facilities are vital 
points to consider in buying any equipment today. 
The nation-wide network of progressive, alert 
distributors who handle the Westinghouse “Y" 
assures prompt attention to your needs, present— 
and future. 

The distributor set-up adds another to the long 
list of benefits you get when you own a Westing- 
house “Y". These enginared two-stage units have 
all the modern features—automatic start and stop, 
air cooling, multiple V-belt drive, fully enclosed 
crankcase—plus these unique advantages that safe- 


guard operation... 


was, 


COMPRESSORS 


The same forced-circulation lubrication used 
in modern auto engines oils the “Y"’. A posi- 
tive over-running oil pump bathes each mov- 
ing part in a continuous flow of oil, “metered” 
to the speed by a ball-relief check. Only the 
“Y” offers this feature. 

A starting unloader keeps the “Y" from 
loading until oil circulation is completely 
established-—unloads it at once if the level 
falls during operation, This feature protects 
against scc cylinders from dry starts. It's 
exclusive in the 

Always on guard, automatic overload pro- 
tection cuts the current if motor temperature 
exceeds the safety point. This feature is stand- 
ard equipment, at no extra cost, on the 
Westinghouse “Y". 


Capacities range from 7.4 to 41.5 cfm with 1% to 
10 hp motors. Gas engine driven units also avail- 
able. Ask for Bulletin IDC 9302-3. 


Westinghouse Air Brake Co. 


Industrial Products Division WILMERDING, PA. 


STRIBUTORS THROUGHOUT THE UNITED STATES . . . CONSULT YOUR CLASSIFIED DIRECTORY 


When writing to advertivers please mention The STARCHROOM LAUNDRY JOURNAL 


July 15, 1950 


4 
| = Distributors adds another Advantage to 
4 
4 
cs 
: 
| 


for bet 


Everywhere the alkali goes, a colloidal drop of 
oil rides with it! This “cushions” fabrics . . . pro- 
tects them from mechanical and chemical action 

. gives them such a soft, smooth finish that 
your customers can actually feel the difference! 


Power-full! Drew Washroom Detergents pack 
a knock-out wallop! They pull surface and skin- 
deep soil out of fabrics and keep it out of the 
wheel. And they rinse faster and better in cold 
water, than most detergents do in hot water! 


Safe! Drew Washroom Detergents are ‘‘con- 
ditioned”’ with selected vegetable oils that insulate 
and preserve fibres. They give fabrics a softness, 
pliability and luster that can’t be beat! 


For further information, write 
CHEMICAL SPECIALTIES DIVISION 
E. F. DREW & CO., INC. 
15 East 26th Street, New York 1° NLY. 
CHICAGO PHILADELPHIA BOSTON 
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Your customers will see... 
and feel the difference! 


Breaksyn: A perfect balance of oil- 
conditioned alkali-soap and synthetic 
for the first operation. High pH. 


Buff: Oil-conditioned soap builder 
and high pH Detergent that gives 
soap a ‘‘kick’’. Less than 2% 
moisture. 


Napthole: (i! -conditioned,medium- 
high pH builder that wets out in- 
stantly and completely. 


Napso 22: The perfect vegetable oil 
built soap for washing colors at low 
temperatures. 
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IMPROVED 
QUALITY 


GREATER . 
PRODUCTION 


Famous Unipress 2 Girl 3 Press Shirt 

Finishing Unit saves you up to $500 by 

using an exclusive combination collar, 

PROOF! cuff and full yoke press, and no sepa- 

val Bundle Laundnes are ete rate yoke press is needed. Completely 

invielled. greatly increased volume and — machine irons 30 or more high quality 

ee fast shirts per hour per operator. The Uni- 

plete 3 hour service thet Unipress teundeves press Economy Shirt Laundry is de- 

Take advantage of this end signed around the high speed per- 

Laundry your fectly balanced unit shown above. 


: Gliding Gladys 
® ¢ 
TO INCREASE your 
THE UNIPRESS ECONOM Frit SHIRT LAUNDRY 
LOwER Cost 


UNIPRESS 


LAUNDRY EQUIPMENT 


4S YOUR VOLUME IWCREASES 


Ade 


FOR YOUR CUSTOMERS | 


PROVIDE FAST O77 


Unipress Weshers 
provide faster cleaner 
washing ot lower cost. 
254 and 49% models. 


A small investment starts you with a complete 3 
hour service Unipress Economy Shirt Laundry 
that will receive, wash, iron, and wrap 2400 or 
more beautifully finished shirts a week .. . using 
only 3 girls. 

Then, as your business grows, you ¢an add 
more fast action Unipress washers... and more 
of the famous Unipress 2 Girl 3 Press Shirt Units 
which completely machine iron both regular and 
Sports shirts . . . and some Unipress Wearing 
Apparel Units ... and other equipment as needed. 

Soon you will have a large Unipress Tru-Flow 


2800 LYNDALE AVENUE SOUTH JE 


Individual Bundle Laundry that will handle the 
entire family wash as well as damp wash. 

Fast 3 hour single stop service will increase 
your volume and you will have extra profits 
galore! Ask your Unipress Distributor to explain 
the new Unipress “Grow With Your Business” 
plan to you now! Absolutely no obligation. Send 
the coupon back today ... You'll be glad you did! 


Wat this Coupon' Today! 


Mr. 1. C. Maxwell, 
Umpress Company 
Minneopelis, Minnesota 


Please send me complete details of your “GROW 
YOUR BUSINESS” Pian. No obligation! 

Firm. 
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ITS TIME TO REVIEW 


AYBE it is the influence of the holiday this 
month, but we feel the need of discussing a 
subject not directly connected with the laundry 
business, but just as important as production meth- 
ois or laundry sales. Earlier this vear we suggested 
that all businessmen take more interest and action 
im polities. (Probably there is no connection, but at 
least two laundrvowners are running for Congress 
this fall.) This is an appropriate time to explore 
the subject further 
The trend of our Federal Government for the 
past 18 years has consistently followed lines of less 
and leas personal freedom in exchange for more and 
more alleged security, Assuming that such a policy 
i# Warranted and sound-—an assumption made only 
for the sake of this discussion——-it is time to review 
what we have given up and what we have gained 
Due principally to the cost of the war, not to men- 
tion the fiseal program of the Federal Government, 
we have inflation, We also have a tax system and a 
financial poliey which are redistributing the wealth 
of the country, By statute, executive order, and inter- 
pretation we have broadened the authority of the 
central government at the cost of the individual 
states, We have tremendously increased the number 
of people engaged in the funetions of government 
until Unele Sam has become the largest employer 
im the country. We have created the largest national! 
debt in the history of the United States, and are 


MOVING 


for the 1950 United 

States census are being released, The boosters 
of some-—not all—of the large metropolitan cities 
are finding that their population claims are just a 
little over-optimistic, The figures are not 
supporting their flamboyant estimates. On the other 
hand, the suburban areas surrounding but outsice 
a substantial growth 


RELIMINARY 


figures 


evnsus 


of most e¢ities have showed 
during the past ten vears 
The question that concerns us is what effeet do 
these population changes have on the laundry m- 
dustry and on the individual members of the in- 
dustry? Some plants in the larger cities have feit 
this population shift for some time, but haven't al- 
wavs recognized it as a general problem concerning 
all plants. They have noted that their customers are 
changing-——their better ones have been moving away 
and are being replaced by a different type of family 
The people who move to the suburban area make 
this change either to have a place of their own, if 
they have lived in apartments, or to have more 
room and a more modern home if they formerly 
lived in a house, If they continue to patronize the 


making no effort to reduce it during good times. 

(nm the other hand we have assured millions of our 
citizens that they will have some income when they 
reach the age of retirement. We have established 
huge funds for paying people who do not have jobs. 
By law we have attempted to guarantee large seg- 
ments of our population “adequate” meome for 
their labor and products, and we have enacted re- 
strictive legislation to carry out the program. We 
have the largest peace-time armed forces this coun- 
try has ever had, and we have become a world 
leader and power. 

The people of our nation have accepted these 
things: they have given their approval several 
times at the ballot box with only slight opposition. 
There will be no turning back to the “good old 
days.” The successful political] candidates have all 
endorsed the above ideas, not necessarily because 
they believe in them, but because they win elections 

While all this has been going on, certain other 
groups of citizens have been constantly complain- 
ing about political conditions, bemoaning the trend 
and predicting disaster. And yet, only about 50 
percent of the businessmen of this country make the 
effort to vote 

You not only have the obligation to express your 
sentiments at the ballot box, but vou must see to it 
that others who think as you do get to the polls. 
It is not too early to start such acampaign. @ 


MARKETS 


same laumiry they have always used, that plant's 
truck must drive more miles to serve them, If these 
people have been cash-and-carry customers and 
want to continue with the same laundry, they must 
drive further and, most likely, will find the city’s 
traffie problems an increasing obstacle 

Market experts contend that these new homes 
at their high prices create radical changes in the 
farnly budget 

As a result certain economies must be practiced 
In some cases the wife has taken a job; in others 
she renews her efforts to hold the family expendi- 
tures at a low level. If she has a washing machine 
vou may rest assured she will feel she is making a 
substantial contribution to the solvency of the fam- 
ily by doing the washing 

All of which adds up to the fact that laundries 
located in the congested part of a city must keep in 
mind that their market is shifting. They must either 
follow the old customers with their routes or develop 
replacements, either of which costs money. The sub- 
urban laundry has a naturally growing market, but 
one that is more cost-conscious and harder to sell. @ 
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Why let the savings ond quality realized 
through modern shirt-finishing units be 
wasted by old-fashioned handling meth- 
ods? Why pay for needless carrying, miles 
of walking? Put shirt handling on a por 
with production! Sove steps, motions, time, 
with ShirTransports. They fit any plant, 
work with any unit, speed any sorting 
system. Shirts ore laid, one at a time as 
they are finished, right into one section of 
@ ShirTransport “50” or “100” placed at 
folding table. The “50” has two sections; 
the “100” has four sections. Each section 
holds 25 shirts; provides ovtomatic count- 
ing. When filled, the ShirTransport is 
rolled quickly, effortlessly, safely, to sort- 
ing bins—an “express line” direct from 
folder to sorter. No reaching, no stooping; 
no spilling or crumpling; no dirt picked up 
from shelves or trucks. No need for tables 
to block aisles and use valuable space. 
Just one laying-down and picking-up does 
the whole job —safer, more speedily, at 
much lower cost. 


SPECIFICATIONS: Each section 10° wide, 18° 
long, 30” high. Built of sturdy steel rods, electro- 
golvonized, with four 3” Neoprene wheels. 
Ne. 829-50, capacity 50 shirts. Size: 23" wide, 
19” long, 51” high. Folds to 40” long, 4” wide, 
51” high. Ship. wt. 35 Ibs. 

Ne. 829-100, capacity 100 shirts. Size: 45° 
wide, 19” long, 51” high. Folds to 63” long, 4° 
wide, 51" high. Ship. wt. 51 Ibs. 


829-50 829-100 
in lots of 6, each......... $27.50 $47.50 
in lots of 3, each......... $28.50 $48.50 
Single units only .....++.. $29.50 $49.50 


Order Now ‘tom your }) HE IS OUR DISTRIBUTOR 


j 


THEY FOLD! ShirTransports 
“50” and “100” fold in just 3 
seconds to 1/5 their open size. 


quauty | with BISHOP 
| 
=~ 
More productive floor space, 
plant clean-up. 
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Until you find — 
a substitute 

for water 
you need 


calgon, 


WITH ALL SOAPS AND SOAP COMPOUNDS .. - 


Soaps and soap compounds ee 

minerals in water and soil to torm 
Washing film coats fabrics 

ye spots and streaks work a 


TIC DETERGENTS 
ae plants who want quality use Calgon WITH ALL SYNTHE 
“ 


water 
act with 
contain athetic soaps 
whict Many syot 
h soap comp 
even wit 


rhich 
| de ysits W 
minerals to form accumur 
washing affect washing letergent ac- 
“OMPLE TELY preven events full deter! 
Calgon CO: removes lated soap him pr 
OMPLETEL 
fim .. 


at rinsing 
yn and efhcre 
washing film. 


water sotrening agent 


lm 
ND removes soap fi 
‘al, revents AN 

detergents do 4 real job. 


ES, calgon conditions hard or soft water, 


conquers washing film, to give you complete quality work 


from the other washing supplics you use. 


Write for booklet which shows you how casily Calgon im- 
proves wet cleaning blanket washing 
specialty laundering 


rug shampooing 
and materials 


dyeing—-while saving time 
CALGON, INC, HAGAN BUILDING, PITTSHURGH 30, PA 
When writing to advertiser: please mention The STARCHROOM LAUNDRY JOURNAL 
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LAUNDRY 
QUESTIONS 
on the air £ 


has an interesting afternoon program entitled, 

“Why Don’t They?” conducted by Barbara Welles 
Each week Miss Welles gives her listeners an opportunity 
to submit questions in writing about sorne industry or 
product. The following week she interviews a represen- 
tative of that industry on her program, giving him a 
chance to answer the listener's questions 

On May 24 she invited her audience to send in ques- 
tions about the laundry industry to be answered on her 
May 31 show by Frank Onorati, manager of the AIL 
New York office. He was not permitted to prepare a 
seript with his answers, but was required to give im- 
promptu comment relative to the questions 

The show was entertaining and enlightening, but the 
most important thing to the laundryowner was how 
much interest was evidenced by the radio listeners on 
the subject of laundries, and what questions appeared 
uppermost in their minds. The response to the invita- 
tion to submit questions on the laundry industry was 
as good as any other subject in recent weeks, The ques- 
tions used on the air were not necessarily the ones men- 
tioned most frequently in the letters and cards, but 
rather those which, in the opinion of Miss Welles, lent 
themselves best to discussion 

The first question asked of Frank Onorati by Miss 
Welles (the listener gets a pair of hose if her question 
is used on the program) was, “Why don’t laundries stop 
using harsh abrasives, bleaches, and soaps that destroy 
materials?” The answer to that one was east—the radio 
audience was told that laundries don’t use such things 
and that people forget that using clothes is what makes 
them wear out, not laundering 

The second question selected was, “Why don’t laun- 
dries do away with black ink identification?” Onorati 
told the listeners that laundries are getting away from 
that practice, and to support his statement some of the 
other identification methods were briefly explained. The 
next question was the old one, “Why don’t laundries 
starch shirts to please the customers?” Once again the 
public was told how various shirt materials take starch 
differently. They were also told about the survey show- 
ing that 90 percent of the customers want some starch 
in their shirts. 

Other questions discussed were mending services and 
folding of flatwork. One housewife wanted sheets folded 
so that she could tell the size without unfolding the 
sheet. Others wanted more rigid scheduling of routemen 


QO: of the large radio stations in New York, WOR, 
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so the customer could depend upon the exact time of 
his call 

During the closing minutes of the program Miss Welles 
told Frank Onorati that he could ask the radio audience 
one question, He quickly responded with, “Why don't 
more people use laundry service?” His hostess reminded 
him that the listeners must use it or they would not 
have had any complaints to submit. The program was 
earried on in an informal manner and should have been 
entertaining to the listeners 

From an examination of all the questions sent in, 
those used on the air and those not used, one might 
reasonably doubt if some of the writers of those cards 
and letters really were laundry customers. From actual 
count of all questions sent in by broadcast time, it was 
found that over ten percent asked why laundries don’t 
replace missing buttons. The seed for that question 
could very easily have been planted by the stock re- 
marks of comedians and gag men whenever laundries 
are mentioned, and not by actual expenence 

At least two subjects were conspicuous by their ab- 
sence, Not one listener mentioned cost or price of laun- 
dry service in general, although a few did ask for spe- 
cials during housecleaning time. From all the discussion 
within the laundry industry, one would have thought 
that subject would lead the list of customer objec- 
tions. The other topic ignored by these women was 
service. None mentioned or complamed about seven-day 
delivery which predominates the area covered by this 
radio station 

All but a very few of the questions could have been 
classed under “quality.” As pointed out above, some of 
the writers obviously were not laundry customers, but 
the show did provide the laundry industry with an op- 
portunity to get its story over to thousands of house- 
wives. Too many times our industry is subjected to 
criticism with no chance to answer, This time the public 
heard the answers along with the objections. A list of 
questions submitted by listeners follows: 


WHY DON'T LAUNDRIES: 


Replace buttons. 

Use different means of marking 

Stop teoring clothes 

out towels 

Step vsing too much bleach 

Stop using too much 

Make minor repairs 

Stop losing clothes 

Use more storch on shirts 

Use less starch on shirts 

Starch collar ond cuffs only instead of entire shirt 
Press rest of shirt like collers and cuffs 
Package shirts in cellophane 

Put spot remove! information on shirt wrappers 
Send clothes back whiter 

Have o lost ond found depertment 

Sort clothes more coretully 


Fold clothes so that teers will show 

Supply begs for handkerchiefs 

Supply bags for laundry 

Supply loundry fists 

Step ironing rags 

Package summer ciothes in cellophane bags so they can be stored 
during winter ‘ 

Weigh clothes when they ore dry instead of wet 

Notify customer when wash will be ready and charge 

Hove better claims 

Hove rental service 

Stop saying, Customer is aiwoys wrong” 
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Have specicls 
Fold clothes better 
Fold with hems out 
Hove premiums for free loundry once @ year pe. 
J 
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Henri (lett) ond Reger Founserd, 
the young lovederen whose of 
forts reavited im on amazing re- 
duction of tober end supply cost 
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DO WORK 
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Improved Methods, Management, and Equipment 


Slice Labor Force by More Than 140 


By LOU BELLEW 


HIS is one time [ don't have to spend hours trying 
to dream up an opening paragraph that will pres- 
wire You thte reading this partie ular article 
that's necessary in this case is to repeat the title, and 
assure vou it’s on the level. At the Model Laundry in 
St. Paul, Minnesota, 43 employees in 1949 turned out 
the same Volume as 76 dict in 1948, on a dollar for dollar 
timate 
Many middie western launderers wil] remember the 
late Louis Poussard because of his serviee as an AIL di- 
rector during the period from 1925 to 1929, others for 
his ability and vision in the variety of business enter- 
prises that were so much a part of his life. His untimely 
passing on February 1, 1948, left his two sons with the 
task of carrying out his plans for modernization of the 
Model Laundry 
If enthusiasm is any criterion of success, his boys 
ean't miss, ean call them “hows” because Henri ix 26, 
ond Roger is 21. From their ages you can compute their 
experience in the laundry business when they took over 
the plant, especially since Roger was still in school and 
Henri had only reeently completed a four-vear stint in 
the Army 
To begin with, beth brothers admitted to a lack of 


knowledge aa to the secrets of this laundry business, but 


Quvwolity contro! meetings ore beid twice weet. Bendis ore inspected 
here by Mory Hable, Josephine Fink, ond Superintendent Corroll Zwictey 


Percent 


they made it a full-time job Thev learned plenty, and 
in short order. Henri took charge of the overal) admin- 
istration and the sales end of the business, while Roger 
assureed the duties of plant personnel and production 
manager. Later a proven engineer, John Whipple, who 
had done such a remarkable job in econjunetion with 
the Minneapolis Launderers’ Engineering Group, was 
brought in to develop hetter work methods, 

Under the ok] manner of operation, the year 1948 
showed a total payroll amounting to 63 percent, includ- 
ing executive salaries. With the new methods in opera- 
tion, the vear 1949 showed a total payroll of 52.6 per- 
cent, including executive salaries. Total pay rolls include 
all wages, sales promotion, ete. As to total productive 
payroll for the two years, 1948 showed 42.15 as against 
29.30 for 1949 Vacations were included in the 1949 
total. Incentives were used only in the shirt department 
A departmental breakdown of the improvements fol- 
lows 


Washroom 

Washroom costs have been reduced from 3.90 in 1948, 
to a 1949 average of 2.15. Originally six men operated 
16 belt-driven washers and six extractors of various sizes. 
Two men now operate two 400-pound and one 600- 
pound automatic washers, besides two ponies for fugi- 
tives. Two open-top extractors and a washer-extractor 
have replaced the older extracting equipment 

\ change in the type of nets used meant an imme- 
diate imerease of 15 percent more poundage through the 
washroom, while the automatic equipment saved 25 to 
30 percent on water alone. This combination of dif- 
i@rent nets and automatic machines, according to accu- 
rate reeords, has saved 30 percent on soap, and nearly 
41 percent on blue, bleach, sour, and stripper. Shorter 
running time, plus the other factors, has increased 
washroom capacity 25 to 30 percent. The only cost that 
waaen't reduced was the cost of the nets. which ran 10 to 


1S per cent above that of the conventional type 
Marking 


Marking costs have been cut from 6.50 to 4.25, with 
seven girls doing the work formerly done by 11. In 1948 
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Portable tables with guide-track 
ot front of tumblers permit two 
girls to lood and unleod eight 


tumblers. Using 45-degree bends 
in exheovst stocks, pivs torger 
header, hos doubled tumbler co- 
pocity. Girls do their own wrap. 
ovl through vse of pre-cut poper 
stacked on table. They also do 
their own folding and checking 


the 1] operators were sorting according to service and 
day. There were three pound markers who weighed their 
own bundles, and three finished markers using full iden- 
tification, who did only the work from the pound mark- 
ers. All bachelor bundles were done by three pen and 
ink markers, who did a}} their own sorting and mark- 
ing. Two men handled the wetwash sorting and assem- 
bling. The plant was using an 80-bundle lot with 12 col- 
or classifications. The markers averaged 115 pounds per 
operator hour. 

With the present seven employees, all work is sorted 
according to the day. Three conveyors and a bundle boy 
have been added to control work to the units, with one 
conveyor for flat, one for tumble, and one for finish, each 
conveyor leading to chutes for the washroom trucks. 

The 12 classifications have been reduced to four, in- 
cluding white. A 15-bundle lot is used instead of the 
80-bundle, with three pound sorters and three piece- 
markers, Production p.o.h, is at present 210 pounds as 
aguinst the 1948 average of 115 pounds. With a proper 
incentive it is expected to reach 330 p.o.h. 


Honk girl (bockgrownd) ploces hanks on revolving wooden disks for 
easier matching of honks ond flatwork by wrapper-checker (foreground) 
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According to Henri and Roger Foussard, the theory 
of the whole thing is that as long as all work has to be 
sorted, identified, washed, and extracted in the same 
way, no matter what service is desired, all marking 
might just as well be handled the same way, especially 
since just half the help is needed to do the work, 


Tumblers 


Formerly six employees made up the crew consisting 
of one tumbler operator, four folders, and one wrapper- 
checker. This crew worked with eight tumblers, four 
folding booths, and one checkout booth 

Now, two girls make up the entire erew. The eight 
tumblers have had their capacity doubled by substitu- 
ting 45° bends for the former 90° bends in the exhaust 
header, and increasing the sixe of the header. Two mov- 
able tables on casters in front of the tumblers allow each 
girl to operate four tumblers. Preeut paper is recessed on 
the top of each table, plus the conventional roll of pa- 
per which fits at the side of the table. This permits each 
girl to do all the folding, wrapping, loading, and un- 
loading on four machines. Working conditions are far 
better, work is easier to handle, mixups are practically 
eliminated, and each operator handles 12 bundles per 
hour, or 86 pounds p.o.h. 


Flatwork 


Before the change 27 operators on three ironers, us- 
ing the pole system of feeding, were working with 80- 
bundle lots. Each ironer used three shakers, two feed- 
ers, two folders, and one back-folder checker. Work 
went through the ironers with a flasher and was re- 
identified back of the ironer with the ticket. Hanks went 
to a separate department 

Now there are 12 girls on two ironers, using five-girl 
crews, with one checker-wrapper serving both ironers 
One girl at a convenient hank ironer handles work from 
both ironers. A “wet-proof” ticket eliminates the need 
for lots and allows a straight flow of work through the 
ironers, without the necessity of checking tickets at 
wrapout, One ironer was done away with through drop- 
ping a large unprofitable commercial account, Addi- 
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Mearting room motes ese of yors to 


Latunprary 


the workfiow. Morters at left hondle fomily bun- 


dies, tossing bechelor work into the hoppers ot left center for the girls of right to fully identify 


tional family work has compensated for the lost volume 
and, at present, the dollar volume remains the same as 


in 1048 
Finishing Department 


Previously 33 emplovees worked with 80-bundle lots 
Iwo four-girl, and two two-girl shirt unite were pro- 
dueing 12 shirts p.o.h, There were five garment press op- 
erators, seven sorter-checkers, one wrapper, two mend- 
ers, one hanky girl, one girl on socks and collars, two 
service girls, and two hand finishers 

At present 17 emplovees work with 15 bundle lots 
Iwo high-production three-girl units now produce 32 
shirts poh. Smaller lote have reduced the number of 
sorter-cheekers from seven girls, to three. Now there 
are six shirt operators, four garment operators three 
sorter-cheekers, no Wrappers, one mender, no socks and 
collar girl, one hanky girl, one service girl, no hand fin- 
ishers, and a new job requiring one girl, a wet des- 
pate ner 

Standardized workflow has made combinations of Jobs 
possible with one girl able to do several jobs where for- 
meriy it had been necessary to have one girl for each 
job 


Sorting, Wrapping, etc. 

Before, 8 girls on 80-bundle lots worked seven sets 
of bins consisting of 560 pigeon-holes. Over 150 bundles 
a week cheeked out short Lots often were tied up hear- 
Iv a full day waiting for do-overs 

Now three girls on 145-bundle lots work with three sets 
of bins of 15 pigeon- holes each, or a total of 45 com- 
partments to sort into. It's a bad week when more than 
10 bundles are cheeked out short, and the job of straight- 
ening these out is greatly simplified by the smaller lot« 


since each sorter ix responsible for her own wash-overs 


Quality Control 
Constant check of quality is made through twice- 
weekly meetings of the supervisery help, Carroll Zwick- 
ey, plant superintendent, together with his two supervi- 
sors, Mary Hable and Josephine Fink, inspect random 


bundles each Monday and Thursday, when a perma- 
nent reeord is made of all comments and suggestions rel- 
ative to increasing the quality and production. This rec- 
ord of comments is invaluable as a check on whether or 
not previous suggestions have been acted on in the 
finishing departments 


Sales 

Every trade journal in the field geta read cover to 
cover at the Model. From this come workable ideas for 
sales campaigns and better production methods. Lately 
the trend at the Model has been to figure out means of 
increasing sales, now that they're in a position to handle 
them more profitably, Most appealing has been the 
block-busting method used by the Maelntosh Group 

First off it was necessary to properly acquaint the 
routemen with the national picture of the laundry busi- 
ness in relation to volume and kindred conditions. Near- 
ly a year was devoted to properly informing the route- 
men on how a business slump would cut into their take- 
home pay, effects of competition from other laundries, 
and most important, ways and means other laundries 
have taken to meet these very same conditions 

With the second largest route average in the Twin 
Cities area, at $625, these routemen are top notch by 
the usual standard. At present these routemen have 
reached a port in their thinking where they are actu- 
ally demanding training on how to properly make calls, 
and they have completed the AIL routemen training 
course 

The block-busting method of soliciting has proved to 
them that business is there for the asking. Each week 
during the campaign all 12 trucks hit a specific territory 
for their block-busting, the residents having been ad- 
vised of the exact time by post card. Before making 
calls the dozen trucks caravan up and down the street 
and finally stop, all on the same side of the street, in 
such a position that each driver can take care of three 
or four houses on each side of the street 

Emphasis has been placed on shirt promotion, so in 
addition to a blotter advertising their drvcleaning ser- 
vice, with a pretty book of matches stapled to it, each 
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-BUT—when you look insisle, you can $ead- 
ily see the difference and ste bow and why 
good angincering like that in Pantex 
dry Air Presses can provect J ena prodg 
and siwe you hundreds of dollars a yew 


Only 0NE master air valve, air cyl- 
inder, and jthock abwuber. No 
diaphragms, packing, push-bur- 
tons, or eatiy-to-break cension 

rings. Pastex engineering bas 
tbe gadgets that cause 
| BY%e of your service and mainte- 
nance headaches! 


Pantex “dynamic leverage” offers 
fst, easy operation. A Pantex 
F'cess is simpler and has fewer 
basic parts... all accessible. 


_ See for yourself . . . let a Panvex 
Sales Engineer prove that Pantex 
gives you more production time 
wm weeh in and week out — plus 
faster, finer shirt finishing ...at TARY 


LESS COST! No obligation. 


PANTEX MANUFACTURING CORPORATION 
BOX 660-G, PAWTUCKET, RHODE ISLAND 


Gentlemen; Please send me turther informotion about Pontex 
laundry Air Presses. 


PAWTUCKET, RHODE ISLAND 


City lone Stote.. 
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Rovtemen, ot end of day's “Biock 
surround the winner os 
Henri Powsserd (lett center) pre 
sents @ turkey to luchy solesmon 


routeman carries a sample of their shirt service in an 
open box. The shirt is benutifully wrapped in cellophane, 
which is part of the usual shirt service. Prizes are pre- 
sented to the winning drivers immediately upon conelu- 
sion of each weekly drive, based on the highest number 
of sales out of the 30 or 40 ealls he made that day. Fine 
woolen shirts are most happily received, Sometimes it's 
even arranged to have a motoreyele escort bring the ear- 
avan right through the heart of town at the end of the 
day's block-busting. For some reason it generally hap- 
pens to be timed just as the traffic congestion is at its 
uk 

The campaign, which started late last summer, re- 
sulted in 2,500 calls, and produced orders from 18 out of 
every 100 calls, on an average. Plans call for 5,000 ealls 
during the summer months of the coming years. Condi- 
tions for the 2,500 calls made during 1949 were far from 
ileal, since the campaign was started late in the season 
and ran into cold weather, which resulted in a certain 
reluctance on the part of the housewife to open her door 


SHIRT 


CONTEST 


to the frigid blasts. In spite of these conditions the first 
try at the “bloek-busting” tactics was successful beyond 
all expectations, and the routemen have been thorough- 
ly sold on the idea. 

Bear in mind, all these changes were put into effect in 
a very short period of time, as can be seen by the fact 
these figures are from reeords of consecutive years, 1948 
and 1949. The owners went from one method of opera- 
tion to the other with no outward fanfare, which should 
indicate a superb employee-employer relationship 

As evidence that these improvements have resulted 
in more than cost reductions, the plant’s laundry sales 
for the first quarter of 1950 showed a 2.93 percent in- 
crease over the same period in 1949; drycleaning sales 
have jumped a whopping 20.58 percent during the cor- 
responding period, “Block-busting” tacties for getting 
new business have been sold to the routemen, better 
working conditions and methods have increased produc- 
tion within the plant, and there is every indication that 
the future of the Model Laundry is very, very bright. © 


Wesrhroom formerly occupied 3,276 squere feet. Now, with improved edjvipment, washroom tokes up only 1,108 square feet 
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SIMPLY SENSATIONAL 


to make doubly sure that your bundles build busi- 
ness ra get SIMPLEX. Hundreds of laundries 
have switched two all im- 
portant reasons: (1) You get more mileage «<== 
with SIMPLEX; (2) You get mileage that counts! 
Brilliant white ys work—in every business- 
building bundle—with sensational 51MPLEX'! 


NO OTHER SOAP CAN MATCH THIS LIST OF SIMPLEX FEATURES! 


® Small, easy to use granules ® Prevents greyness and sediment deposits 
® Dissolves and disperses rapidly ® Backed by the greatest name in Laundry Supplies 
® Penetrates quickly to the heart of the load ® Safe on all fabrics 

® Maintains proper pH balance longer ® Gets more dirt per penny 
® No doping required ® High detergent power 
® Always pure, always uniform ®@ Lifts out dirt and oil 
® Potent cleaning power reserve ® Dissolves rapidly 


ESTABLISHED 185) 


| H. Kohnstamm 


B) OF QUALITY LAUNDRY AND CLEANING SUPPLIES 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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By JOHN J. DUNN 


Wearieg appore! sechon showing 
prevees, work lines, ond eapress 
line down canter Rell pow 
foreground leads to com 
mercial wrapping tection, and 
roll passing to right will feed 
@ second of presses wher 
espanvien is compieted 
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WEARING APPAREL EXPRESS=-LY 
New Layout in Pressing Department Includes 
Slick Kack and Unusual Inspection Devices 


HE brothers Seofield, G. Rolfe and Douglas O., 
owners of the Creseent Puritan Laundry in Ro- 
chester, New York, are laundrymen with ideas— 
and a new addition which they built on their piant re- 
eently has given them an oppertunity to try out some 
of their ideas in an enlarged pressing departinent 
Work is funneled through the wearmg apparel finish- 
ing seetion on an express rack installation similar to 
that commonly used in drycleaning plants, Rails and 
layout are planned to facilitate the movement of both 
family and commercial orders. The Scofields have 
found other outlets for their ingenuity at the identifica- 
tion station for commercial work and at the imspection- 
shakeout point for shirts 
The principal wearing apparel units are arranged 
in two rows and an express rail passes down the ¢ iter 
aisle. In addition, each line of presses is provided with 
a storage rail for finished work, The superintendent of 
the seetion credits the production from the units and 
transfers the finished pieces to the speed rail, One end 
of this speed rail passes down to the sewing, touch-up 
and hand pressing operators at the foot of the press line 
The folding table for family and bachelor work is 
eatablished just bevond the touch-up section, and the 
slick rack continues through to meet the storage rail in 
front of the packaging center. The other end of the 
speed rail between the weanng apparel Units Pisses 
in the opposite direction and forms a loop beside the 
commercial work folding table at the head of the press 
line 
Bachelor, family and are fed 
separately into the wearing apparel units. Any of the 
commercial pieces requiring puffing or hand finishing 
are moved down to the touch-up operators and then 
shuttled back on the speedrail to the packaging center 
on the other end of the department. However, most of 


commercial lots 


these commercial pieces are finished completely on the 
presses and go directly to the packaging center without 
backtracking. Family and bachelor work, the pieces 
most likely to require touch-up, pass through the hand 
finishing section on their way to the folding operators 
In addition to the two lines of wearing appare] units now 
in use, slick racks are provided to accommodate a second 
double line of presses. Here a few units are in partial 
operation but the installation is set up principally for 
future expansion 

The Rochester plant, which does a good volume in 
women’s uniforms and smocks, has an unusual cheek-in 
station for these orders. A framework of metal tubing 
is set up above and around two sides of the operator 
Iwo hooks equipped with short cross pins on the ends 
are suspended from each of the two sides, Before as- 
signing the work to the nets, the operator hangs the 
pieces over the hooks. In this position she can easily slip 
her hands into the pockets and check for any forgotten 
personal belongings. This operation is important im the 
type of commercial work handled by the plant 

Above each hanger hook is a counting device con- 
sisting of ten wooden knobs strung on a section of wire. 
As the operator places the pieces on the hook, she slips 


View of the Rochester plont with new addition in foreground. Weoring 
eppare! section is hovsed on second floor, while loading oreo pr 
port of ground floor. Building is equipped with glare-proof windows 
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Never Before SUCH POWER... 
Never Before SUCH VALUE... 
in Chevrolet P+ Advance-Design Trucks 


America has learned to expect the most from Chevrolet. 
And now the line that outsells all others brings truck users 
still more: More power —to make light of maximum loads. 
More value —to make sure of minimum costs. 

Everywhere —on every kind of job, every kind of road 
—these new PeL models are proving themselves the great- 
est of a great line. Yet Chevrolet trucks are notably low 
in price and in operating and maintenance costs. No 
wonder that year after year Chevrolet trucks are the 
Nation's Favorite! 


CHEVROLET MOTOR DIVISION, General Motors Corporation 
DETROIT 2, MICHIGAN 


LEADING WITH ALL THESE PLus FEATURES: 


* TWO GREAT VALVE-IN-HEAD ENGINES: the New 105-h.p. Load- 
Master and the Improved 92-h.p. Thrift-Master—to give you greater 
power per gallon, lower cost per load « THE NEW POWER-JET 
CARBURETOR: smoother, quicker acceleration response ¢ DIA- 
PHRAGM SPRING CLUTCH for easy action engagement *« SYNCHRO- 
MESH TRANSMISSIONS for fast, smooth shifting *« HYPOID REAR 
AXLES—S5 times more durable than spiral bevel type « DOUBLE- 
ARTICULATED BRAKES—for complete driver control ° WIDE-BASE 
WHEELS for increased tire mileage * ADVANCE-DESIGN STYLING 
with the “Cab that Breathes” © BALL-TYPE STEERING for easier 
handling ¢ UNIT-DESIGN BODIES—precision built. 


THE STaBCHROOM LiatUnory 


JOURNAL 


CHEVROLET 
P*L 


ADVANCE-DESIGN TRUCKS 


* ok 
Popularity Leaders 
Chevrolet trucks outsell all others. In every 
postwor yeor truck users hove bought 
more Chevrolets than ony other moke— 
proof of the owner satisfaction they have 
earned throughout the years. 


| 


The new Chevrolet P+ trucks give you high 
pulling power over a wide range of usable 
road speeds—and on the straightaway, 
high acceleration to cut down total trip time. 


Pa yload Leaders The 


rugged construction and all-around econ- 
omy of Chevrolet P*L trucks cut operating 
and repair costs—let you deliver the goods 
with ral reductions in cost per ton per mile, 


+ 
Price Leaders The Chev- 
rolet truck line is the very lowest priced line 
in the fleld--soves on initial cost. What's 
more Pl trucks give owners dollar and 
cents savings in maintenance and operation. 
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SUPER-ZA The 


When you buy o loundry press you wont a eee FOR 


press that will earn back its cost the quickest by saving 
you the most money doy in ond day ovt...A press 
thet mokes your operators most productive, saves them 
time ond motion ... A press that needs the least atten- 
tien from your maintenance man—keeps constantly 
producing at peak efficiency, year after yeor. 


SUPER-ZARMO is that kind of ao press... Check 
SUPER-ZARMO'S 10 Big Features and convince yourself 
that it is by for the bes! press you con buy FOR MORE 
PROFITABLE OPERATION THROUGH AMERICAN’S NICKEL PLATED IRONING HEAD 
ADVANCED ENGINEERING. Heavily nickel plated, mirror-smooth ironing head; 

2 to 3 times heavier mckel plating than on any other 
press. Resists rust and stain, easy to keep always 
clean and bright. Imparts unusually high quality 


MAR-PROOF, LINOLEUM COVERED TABLE Roa 


Long-life, lineleum covered, steel work table, 
with accurately matched fill pieces for most 
efficient unit setting, Will not chip or mar 
Comfortable to work on, will not get hot and 
dry out garments 


POWERFUL 3% TONS 


DIRECT-UPWARD PRESSURE 


SIMPLIFIED AIR CONTROL UNIT FAST, FINGER-TIP OPERATION 


More than 134 tons of pressure ap 
plied directly beneath buck, No deli All operating valves contained in compact, 
cate toggle setting, Pressure never unt mounted right beneath front 
varies, never needs adjusting, regard of press table Easily accessible for INSpec- Instant-acting, fhinger-up controls 
less of padding condinons. Quickly tion and maintenance, or entire unit can be mounted in natural hand position 
imparts high quality finish to even dismounted from press Direct connection to simplified 
heaviest garments Air Control Unit gives quick re- 
sponse to slightest touch—greatly 
speeds up press operation. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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EXTRA-THIN, QUICK-LAY BUCK 
Buck of extra-strength Mechanite metal, cast in Ameri- 
Y can’s own foundry. Due to Mechanite metal’s excep- 
tional strength, buck can be made extra thin, to enable 
operators to slip garments on and off buck quickly, make 
lays faster with less lost motion. 


Press with BIG FEATURE 


BIGGER PROFITS 
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FRICTION -FREE 
NEEDLE BEARINGS 
Needle bearings mounted 


in Meehanite metal hous 
important 


ings at all 


pivot pounts speed up 


operation of press, assure 


smooth, quiet operation 


and long, trouble-free 


service 


POSITIVE-ACTION 
HYDRAULIC 
SNUBBER 


Up and down travel of 
head cushioned by Hy- 
draulic Snubber (A 

Pre-set for speedy, smooth 
operation of head, snub- 
ber never needs adjust- 
ing, is not affected by 
fluctuating air pressure. 


WELDED STRUCTURAL STEEL FRAME 


: DOUBLE, TWIN RETRIEVER 
SPRINGS 


Two pairs of sturdy 
steel retriever springs, 
pivoted on needle 
hearings, rapidly re 
turn ironing head to 
positren cut 
down head travel time 
between lays 


writing to advertiers please mention The STARCHROOM LAUNDRY JOURNAL 


Frame constructed of structural steel mem- 
bers, securely welded together . . . excep 
tionally sturdy and rigid, yet lightweight 
Removable steel panels 
enclose frame at front 
and keep dust 
and lint from collecting 


sides, 


in base of press 
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left; Check-in operator for commercial work inspects pockets of uniform ond prepares it tor netting. Lighting is provided by fvorescent tubes. 
Top Right: Closeup of commercial check-in device with empty and loaded hanger hooks. Wooden knobs record number of pieces ready to be netted. 
Above Bight: Plontowners G. Rolfe Scofield, left, ond Dovgios O. Scofield. New gove them o chance to put their ideas into praciice 


over one of these knobs and thus maintains a record 
of the number of pieces ready to go in a particular net 
After netting, the work drops through a chute to the 
washroom. When the pieces are ready for pressing, they 
return to the second floor where they pass through the 
wearing apparel! section to the packaging center which 
is located adjacent to the original marking-in station 
The transfer of the Crescent Puritan shirt unite to 
the enlarged section of the plant has not yet been com- 
pleted, but in the new addition the Scotields have set 
up a pair of unusual devices for inspecting and prepar- 
ing shirts for ironing. Basically this device consists of 
a wooden dise or wheel about 36 inches in cireumfer- 
enee, At approximately 6-inch intervals the mm of the 


Weeden discs with hoots ore 
wred in inspection and sheting 
«shirt, Wher operotor 
ploces next piece of device 
shirt of lower hoot wil! drop 


of te the low stond underneath 


dise is studded with small, blunt hooks. The wheel, set 
up at head height, is pivoted on a center axle so that it 
turns freely, (See photograph below.) 

An operator preparing work for the shirt units places 
the neck of a shirt over one of the hooks and runs her 
hand down the button strip to cheek for broken or 
missing buttons, When she drops a shirt on the next 
hook, the dise turns and the piece on the lowest hook 
drops off automatically. The pieces, collected on a 
stand below the inspection dise aré spread out and ready 
for the shirt units 

Summarizing with a double-barreled pun, it might 
be said that the Seofield installation, designed expressly 
jor wearing apparel, is a shck idea e 
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EXCLUSIVE 


. 
x IMPROVEMENT 


Just set the pointer . . . that’s all! Hydraulic brake goes 
automatically . . . ‘off’ automatically. Exclusive 
on the Fletcher WHIRLWIND, this automatic brake and 
timer—a definite labor-saving feature-—provides longer WH IRLWIND 


brake life . . . smoother stop .. . eosier operation. 

This is just one of many exclusive improvements incorpo- EXTRACTOR 
rated in the Fletcher WHIRL- 
WIND Extractor. Each fea- 
ture is designed to increase 
your production . . . and 
protect the finest fabrics . . . 
The Fletcher WHIRLWIND is 
available in several sizes to 
meet your requirements. 
Prompt delivery. 


CHECK THESE FEATURES 
Silk-Smooth Basket 

Self-Boloncing 

\ Absolute Safety 

\ Direct V-Belt Drive 


\’ Easier Loading and Un- 


FLETCHER WORKS 


GD PHILADELPHIA 40, PA. 
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BALANCING THE INCOMING FLOW 


Operator Distributes Volume Throughout 
The Week by Asking Customer Cooperation 


By R. F. J. WELULIAMS 


waeh day. 1t has been for years. I believe few people 
in our industry have really ted to find out why, 

We have had several discussions of this problem in my 
organization and our conclusion has always been that 
it must be the day our customers want to send their 
laundry out and that it would be unwise to try to 
change thet 

his has created a problem of having more work in 
the plant than can be processed in one, two, or even 
three dave. Moreover, some customers may need to have 
their bundle returned as soon as it can be processed, 
while other customers may be in no hurry at all. We 
stopped trying to sort our incoming bundles as to the 
day the customers wanted them returned because our 
routemen continually took advantage of this. They just 
put them in the bin to suit their own convenience rather 
than that of the customer 

Our problem, like many plants im 
the country, perhaps all over the country, is not a 
new preblem, but with today’s wage rates and the 
customers’ demand for faster service, we found it neces- 
sary to do something about the improper balance of our 
ineoming work; in fact, we became extremely concerned 
when we found that 85 percent of our entire week's 
work eame in on Monday and Tuesday. There is no 
new] to point out what this does, or did, to our work 
schedules, our production, personnel, and profit 

We tried to maintain a full crew but received about 
four days work where we paid for five or five and a half 
days, Our reoutemen were extremely busy Monday and 
Tuesaday picking up, Wednesday they had nothing to do, 
Thursday and Friday they made their deliveries, and 


ik my part of the country, Oklahoma, Monday is 


our section of 


O55 of of your ape” bed 
te be mate on Monday ond Tuendey! 


of off peur eps” 
mode through Wednerdey. 


Folders explaining the problem were moiied to the customers 


on Saturday worked a half day. Our productive em- 
ployees worked hard the first part of the week and 
lonfed the end of the week, trying to string the work out 
in order to get longer hours. 

After installing a lot system, it became obvious just 
how much this was being done, so in order to give enough 
hours to all productive employees, a substantial reduc- 
tion in personne] was made; however, this didn’t solve 
the problem. 

We tried to sell the routemen on converting customers 
to send later in the week. After a few weeks we gave up 
in despair as our sales force, without exception, reported 
back that their customers insisted on sending their 
laundry either Monday or Tuesday. We felt this must 
be a true picture, but Mr, Lucas insisted that our custo- 
mers really didn’t care what day they sent out~-that 
what they were interested in was the day the bundle 
would be returned. They wanted to know when they 
were going to have clean sheets to put on their beds. 

We were convinced that this was not a new business 
problem, but a customers relations problem that could 
not be solved by the routeman alone. We decided our 
routemen were primarily interested in the bundle and 
net the plant work schedule. When a customer said, 
“Please pick up my bundle Monday,” the routeman 
was reluctant to suggest that she send it on another day. 
He just didn't want to take chances with his customers. 
What they did not realize was that most laundry cus- 
tomers were willing to cooperate once they understood 
our plant problems, especially if they could be con- 
vineed that they would receive better service 

Here's how we found that out and what we did that 
makes me feel we are solving the problem 

First, we screened then hired a market analysis re- 
search advertising agency. We paid them a fixed fee, 
for on our basis, savings and short cuts were a definite 
part and obligation of our research agency 

Second, we tested a mailing to a few of our typical 
laundry customers-—tested not only copy but color of 
paper. In this mailing, we frankly asked them if they 
would mind changing their laundry sending day from 
Monday to some other day of the week. 

A tested mailing was sent to approximately 3,000 of 
our regular Monday customers, Ten percent of the 
letters were returned for bad addresses. To show what 
little control we had over our customers, only 40 per- 
cent of the regular customers were then set up on our 
addressograph and on 10 percent of these we had the 
wrong address, which meant that we were leaving en- 
tirely to memory of our routemen a large portion of our 
valuable asset, the proper names and addresses of our 

The mailing’s heading said, “What Would You Do?” 
and explained in simple language why service would be 
better if the would send her laundry on 
another day 

Twenty-nine pereent responded were 
enough to write back and evidence interest. 
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With one 


We 
fi 
y. 
| | 
| 
Thoredey, Friday ond Seturday! 
| 
“<> 
Pug 
on 
D 
— 
4! 


July 15, 1950 THe LauNpny 


You win new customers 
and hold present customers when 
your bundles are Metso-washed. 
The whites are outstandingly 
cleaner, whiter; the colors, bright 
and sharp. 
Metso quality washing is double- 
action washing — (1) more 
dirt is removed and held in 
suspension and (2) the dirt is 
not redeposited on the clean load. 
For all services — wet wash, 
fluff dry, fold dry, all-finished — 


use Metso Detergent. It’s more 
than a soap builder; 


it’s a sales builder. 


FREE to laundry owners . . . 


—=—=$ |) Question & Answer Book of Wash- 
room Practice: A loose-leal port- 
folio of practical useful information 
to help solve problems which arise 
in the management of a laundry washroom. 
PHILADELPHIA QUARTZ COMPANY - 1160 Public Ledger Bidg. Philadeiphia 6, 
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Mre. Charles G. Morris 
1414.N. EB. 16th Street 
Oklahoma City, Oklahoma 


Dear Mra. Morr 


Thanks so much for returning yowr card and 
letting us know that with two-to-three day delivery 
service your laundry can be picked up on 
of every week. Your Dinka Parnsh routeman will 
help you arrange your new schedule so that there 
will be no interruption in your regular laundry 


We shall certainly make every effort to see that 
you always receive prompt delivery service, and, of 
coursé, the beet laundry work 


Thanks again for your response. It's a real 
pleasure to count you among our regular customers 
Very truly yours, 


A. Patterson, 
Manager 


10P 


Respondents willing to change their pickup doy received this letter 


plant, 39 percent responded, The lowest plant return 
was 21 percent. There is no logical explanation for the 
{™ reent difference shown in response among the plants, 
since each plant's customer list shows a similar geo- 
graphic and economic breakdown. It's just one of those 
twista not uncommon with direct mail advertising 

Of the 20 percent of Monday customers whom our 
mailings addressed, a cool 73 percent switched their 
pickup day away from Monday, or 21 percent of the 
original mailing. The only inducement offered was a free 
gift since we were desirous of getting an accurate picture 
from our customers, We decided that the gift should 
be worthwhile, so each eustemer who responded re- 
ceived a pair of pereale pillowcases. These pillowcases 


Vrs. R. J. Richards 
2528 12th Street 
Oklahama ( ity, Oklahoma 


De ar Mrs Richards 


Thanks so much for returning your card and let- 
ting we know that Monday ia a necessary pick-up 
day for your laundry Monday if will be! 


We shall certainly make every effort to see that 
you receive prompt delivery serimece, and, of course, 
the best laundry werk 


Thanks It's a real 


pleasure fo count you among our re quar customers 


again for your response 


Very trul y yours 


4. O. Patterson, 
M anave r 


AOP al 
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were delivered in person by the routeman and given 
even to those customers who still wanted to send out 
on Monday 

Our next step was a thank-you mailing to our regular 
customers who had been sympathetic enough with our 
problem to change from Monday to later in the week; 
also, a cornplete analysis of their new delivery schedule 
by our routeman 

There was not one case of irritation evideneed by our 
customers as a result of this mailing, nor, of course, not 
one eustomer lost, Instead, the entire project actually 
created much good will for us. We did receive some 
complaints about our.work which, of course, were 
taken care of immediately, We also received many 
favorable comments from the customers about our serv- 
ice and quality 

Word soon got around to other customers about our 
giving free pilloweases. To those customers who did not 
receive our mailing piece, if they were Monday custo- 
mers, we gave them pillowcases for changing to later 
in the week. If they were already sending on other than 
Monday or Tuesday, we explained to them what we 
were trving to do 

We have other plans in mind that we believe will 
further level the flow of business into our plant. These 
plans involve a thorough and complete study of routes 
and the time spent each day by our men. I want to say 
that our routes, at the present, are not zoned, with all of 
our routemen covering their entire route each day. 

We did have some resistance on the part of our 
salesmen, We had an actual case come to light where 
& customer tried to send on Fnday and the routeman 
stated that it made no difference whether the bundle 
was picked up on Monday or Friday 

After converting many customers to later in the week, 
because of schedule breakdown and resistance from our 
routemen, some of our business went back to Monday. 
We did not have a proper follow-up and, after doing a 
good job, we permitted too many of these customers to 
slip back, We know now that we had the right idea and 
the right plan of attack, We just weren't organized well 
enough 

We are now making the routemen come back to the 
plant to take out their Monday pickups on Thursday, 
whether they want to deliver thera or not. Since the men 
do not want to leave their routes and return to the plant 
to clear their bins, it is forcing some of this business 
back to later in the week. Our schedule is Monday 
pickup, Thursday delivery; Tuesday pickup, Friday 
delivery; Wednesday pickup, Saturday delivery. 

Our week's flow of work is now running approxi- 
mately : 

Monday—38.0% ; Tuesday-——17.3% ; Wednesday— 
15.3%; Thursday—9.2% ; Friday—9.1%; Saturday— 
11.1%. We now have 55 percent of our work coming 
in on Monday and Tuesday instead of 85 percent. 

Let me emphasize this point. Don’t inaugurate any 
similar public relations research plan without thoroughly 
acquainting all of your personnel with its details. It’s 
a trite saying, but teamwork pays off. 

Selling your customers on when they should send their 
work to you is like selling laundry or drycleaning in the 
first place. It is easy if you go at it hard, but it is very 
hard if you go at it easy 

This plan will work-——how well is up to vou. I repeat, 
we haven't whipped the problem, but I believe we are 
on the road to solving it. 


Editor's Note: The article above is taken from a speech 


given by Mr. Williams at the second annual Lucas Con- 
ference in Colorado Springs, Colorado. 
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PATTERSON-KELLEY Hot 
Water Storage Heaters for 
Delaware State Hospital, 
Farnhurst, Del., and St, Eli- 
zabeth's Hospital, Washing- 
ton, D. C. Shells and heads 
of both heaters of Everdur 
plate, welded with Everdur 
Welding Rod by the inert- 
gas-shielded arc method. 
Dimensions of heaters 
sketched below are 42° x 72" 
and 48" x 120° respectively. 


insurance 


yenpuR* is a long-standing favorite for storage tanks in 
top-quality water heaters. Leading equipment manufacturers 
have had thorough experience in the fabricating of Everdur Alloys 
and are always ready to quote on Everdur for any water heater 
requirement. Cases in point are these hospital laundry 
heaters recently built by the Patterson-Kelley Co., Inc., 
East Stroudsburg, Pa. 


Everdur Copper-Silicon Alloys can’t rust. They're exceptionally 
strong, yet easy to work and easy to weld by usual methods. 


For more information about Everdur Alloys, characteristics 
and applications, write The American Brass Company, 
Waterbury 20, Connecticut. In Canada: Anaconda American 
Brass Ltd., New Toronto, Ont. ids 


Where corrosion resistance counts — consider EVERDUR 


COPPER-SILICON ALLOYS 
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HEADS CANNOT BE MARRED BY — 
ZIPPERS + SNAPS + BUTTONS 


LUXURIOUS-LOOKING, SMOOTH FINISH 

Stainless steel heads, together with Troy's patented cam action, pro- 
vide the perfect finish to shirts and other apparel. You and your 
customers will notice the difference! 


THREE TIMES HARDER THAN ANY OTHER PRESS HEADS 

The only complete answer vo finishing shirts and other apparel 
with buttons, snaps, or zippers. Stainless steel heads can't be 
scratched or pitted. 


WON'T DULL IN APPEARANCE WITH AGE 


@ = Troy stainless steel heads are corrosion-proof. Their brilliance 
is not affected by laundry-room dampness! 
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OT the giggles. They're telling 

J around about the laundryman 
who sent his car out to be washed 
at one of those “Three Minute Auto 
Launderers” they lost his 
starter-button! 

Goodie! The comvention tour is 
over for a couple of months, and 
now | can enjoy my new 28-foot 
Chrie-Craft. (See, here's the way 
you do it. Buy a 14-foot rew-boat, 
as I did, measure from the stern 
to the bow, then back to the stern 
on the other side. That makes ut 
come out 28 feet, doesn't it? Then 
letter the name Chris-Craft on the 
sides, and you too can truthfully 
say that you own a 28-foot Chris- 
Craft.) 

«till haven't quite recovered 
from the conventions at Memphis, 
Milwaukee, and Hot Springs. (Like 
to get used to living like I did at 
that last place.) I think it was in 
Memphi« they were so noisy in the 
next room at my hotel. Henry 
Fisher, Jr, anid it was a “bridal 
party” they couldn't get it on 
the horse, I guess. Things looked a 
little better in Milwaukee-—I saw 
a guy in a breadline with a toaster 
under his arm. As for my sewing 
through the South after the Hot 
Springs convention, it Was sure 
good to hear that lazy drawl 
I'm from the South too, vy’ know 

Southern lowa. They tell of 
the Southern girl on the bus that 
was loaded with Northerners who 
kept teasing her just to hear her 
talk when it came time for her 
to get off at her stop, she paused 
at the door and said, “There's just 
one difference between the way you 
folks and I talk. A Northern girl 
would sav ‘You,’ where a Southern 
girl would say, ‘You-all can go to 


hell" @ 


Drvcleaning Conveyor 

J. M. Biddle, secretary at the 
Knoxville, Tenn. Steam Laundry, 
showed me their way of convey- 
ing finished drycleaning across the 
laundry department, and down to 
the basement truck loading room 
A conventional conveyor runs di- 
agonally across the room high 
enough to clear the equipment. Di- 


rectly beneath, and not over two 
feet below the conveyor, runs a 
metal trough with a flat bottom a 
little wider than a garment bag, 
with four-ineh sides. The conveyor 
hooks simply slide the bagged gar- 


ments along this metal trough and 
keep them from touching anything 
until they drop off onto a shiek 
rail which feeds them onto one of 
those vertical conve yors w hich takes 
them, one at a time, through a slot 
in the floor to the basement. Her: 
they drop off onto another slick 
rail to go by gravity to the drivers’ 
racks 

Like a lot of other plants I know 
of, they had trouble with an up- 
draft from the basement through 
this hole in the floor, and it raised 
Cain with the bagged garments 
Che solution was a metal deflecting 
plate which fits down at an angle to 
serve as sort of a funneling device 
for the garments going through the 
slot in the floor. This plate also 
serves to narrow the opening to 
combat the draft. Mainly, however, 
the plate acts as a defleetor for a 
blast of air from a 14-inch fan un- 
der the floor on the basement ceil- 
ing. The deflector plate causes this 
blast of air to blow down against 
the air that’s trving to come up 
from the basement. No more up- 


drafts 


Grocer Basket Trolleys 
Superintendent J. E. Headrick, at 
Knoxville Steam Laundry, Knox- 
ville, Tenn., uses regular grocers’ 
wire baskets to carry work from his 
tumblers to the finishers. A simple 


handle of 14-inch wire is welded to 
two sides of the baskets, with a lit- 
tle loop-like bend that holds them 
rigid on the bottom of the key bar 
trolley. On the trip back to the 
damp-assembly department, these 
trolleys transport work to the fin- 
ishers, who process their part of the 
load, and fold and replace it in the 
basket. The basket is then. slid 
along the speed rail to the central 
check-out department where it 1s 
removed, and the trolleys go on to 
their starting point. They've proved 
really handy, too, for returning 
kevybars and nets to damp assembly. 


Signs and Net Hoppers 

Had a nice visit with R. R. Hen- 
se] at his Camel City Laundry in 
Winston Salem, N. C. Odd name for 
a laundry, until you realize Winston 
Salem is the home of Camel cigar- 
ettes. Dick has an unusual sign 
back of his call—office counter that 
goes like this, “Good morning, this 
is Monday. The laundry you leave 
today, will be ready Wednesday.” 
The days can be changed to corres- 
pond with the proper day. In fact, 
I took a picture of it with Dick 
along side it, and it turned out to 
be the only double-exposure of the 
entire trip... now I'm afraid to go 
back 

They make use of my gadgets 
too; that’s the ultimate in compli- 
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EY'RE saving the pay of 22 men at the 
. Creamer Wing Laundry. 

Yet with their eight remaining men they're turn- 

ing out 20,000 pounds more every week, saving half 

the water bill, and substantia! amounts on supplies. 


It all started when Creamer Wing discarded 27 
old-fashioned wood washers and 16 underdriven ex- 
tractors. 

In went seven new 42” x 84” Cascade automatic 
unloading washers with “Companion Controls,” 
two 42” x 54” Cascades with “Companion Controls,” 
two 36” x 36” Cascades, and five 54” Notrux ex- 
tractors. 


Control by Buttons 


Made of Monel” by the AMERICAN LAUNDRY Ma- 
CHINERY Company, Cincinnati, Ohio, this modern 
mechanized equipment gives Creamer Wing push- 
button control of the entire washing cycle. Wash- 
ing quality is always uniform. Runs are shorter. 
Labor, supplies, steam, power and water are saved. 


Many Other Advantages 
With Monel, there's no trouble with rust stains. 
Monel can't rust, and is so resistant to corrosion 
and pitting that it’s used for tanks, vats, piping 
and other equipment by the manufacturers of soaps 
and detergents, alkalis and starches, bleaches and 
sours! 

Against all these corrosives, Monel equipment 
stands up. It’s long-lasting. Requires only a mini- 
mum of inspection and maintenance even when you 
use it constantly or treat it roughly. 

Mechanizing with Monel is the modern way to 
cut labor costs, save on supplies, boost washroom 

- output and improve the quality of your work, It 

will pay you to investigate fully. Reg. U. 5. Pat. Of 


RIGHT NOW! 


ian with MONEL 


THE INTERNATIONAL NICKEL COMPANY, INC. 
67 Wall Street, New York 5, N. Y. 


MED 
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ments. Superintendent Bob Cham- 
bers showed me an improvement on 
a nylon net hopper that I had run 
in thie column some time ago. Re- 
member the one with slat sides for 


pulling only one at a time? Well, 
Bob has a low ceiling in his mark- 
ing room, and found it more con- 
veniont to suspend it from the ceil- 
ing joists, instead of having it sit- 
ting on the floor. A one-by-four on 
two sides of the hopper holds it very 
securely 

When I was there, Mr. Hensel 
had just bad a little hard luck with 
some shirts. They came out of the 
finishing department on Mondays 
with big, brittle, brown spots on 
them that looked for all the world 
like burns, Quite a mystery until 
they found it was a locally made 
metal polish that hadn't been re- 
moved from the shirt unit heads 
So, in case you're having trouble 

Must be the weather, but there 
are plenty of laundries stressing 
drive-in facilities. In Greensboro, 
N.C, Virgil Lane has a swell setup 
at his laundry. Virgil seems to be 
plenty “on the ball’ and talks real 
sense, We got to wondering if there 
isn't the possibility that this drive- 
in situation is just liable to get all 
tangled up in the little matter of 
tipping. Some people just can’t 
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seem to refrain from overdoing the 
thing and, well, it's a known fact 
that it’s been one of the prime fac- 
or: in the success of the tourist 
eourt business. (You can see we 
took the industry apart-—-but no 
conclusions, sad to say.) @ 


Speed-Rail Junction 

I visited a drycleaning depart- 
ment once that suffered from a real 
shortage of space. In fact, two 
speed-rails actually had to cross at 
a 90 degree angle at one point. At 
the cross-over point, both rails were 
at the same level, and I knew you 
wouldn't believe it. Here's how it 
works, At the point of the crossing, 
both raile have short hinged sec- 
that either one can be 
opened out to one side, permitting 
the other section of rail to be swung 
into position for the passage of gar- 
ments, Inch speed-rails are used, and 
the movable sections are the same 


(Jide Vite 


except that an inner piece of 44-inch 
solid stock, backed up by a short 
spring, can be slid back via a slot 
and bolt arrangement on the under 
side of these inch sections. Each of 
these sections, on the pivot end, is 
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eut at a 45-degree angle so that it 
ean be swung back out of the way 
of the passing garments on the rail 
being used. @ 


Office Decoration 

Mr. Headrick has added a nice 
touch to an otherwise plain call 
office 

For purposes of ventilation the 
Knoxville laundry has no parti- 
tioned call office. A long call office 


= 
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counter at one side of the plant is 
backed up by rows of call bundle 
bins. These bins, with the various 
sized bundles did not offer too neat 
4 sight to those not familiar with 
ljaunderer’s problems regarding 
bundle storage 

Now this plant has fashioned 
drapes to cover the ends of the bins. 
They made them from a heavy 
grade of cover cloth, and hung them 
with the aid of 44-inch rod along 
the length of counter. Across the 
openings between bins you'll even 
see Valances made of the same ma- 
terial. Sure dresses the place up 
with little cost 


LAUNDRY BUSINESS 


New York 
less than lost year 


May 204.6% 
May 27--6.7% tess than last year 


June 30.7% less than last yeor 


June 10——1.5% tess than last year 


& Co 


New Jersey 
May 20—6.4% 
May 27—8.0% 
June 3—3.4% 
June 10—1.4% 


than last year 
than last year 
than last year 
than last year 
WV. R. Weaser & Co 
Southeast 
April—2.0% more than last 


J. R. Wilson & Co. Atlanta 


TRENDS 


New England 
May 20—-0.8% more than last year 
May 27—3.7% less than last year 
June 3-—3.7% more than last year 
June 10—3.0% more than last year 


Carruthers Co Baston 
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IMPORTANCE OF 
FORMULA CONTROL 


Strange as it may seem, we need to be reminded once in a while 
that the purpose of the washroom is not primarily to supply the 
presses and ironers with work, or to supply the sorting table 
with empty trucks, but to get the clothes clean! 


Generally speaking, a formula that has turned out excellent work 
in one plant can be depended upon to do at least fairly well in 
other plants with similar washing problems, and probably with 
a few adaptations and adjustments it can be made to perform 
excellently, The test of a formula, though, is not in its past 
performance, but in its present performance. 


MANAGEMENT'S 
CONSTANT RESPONSIBILITY 


Even the simplest of washing formulas, whether manually or 
mechanically controlled, represents a set of habits that are 
subject to human forgetfulness. Without periodic supervision, 
operations may be too long or too short or left out altogether, 
supplies may not be added in proper quantities, temperatures 
may be off, water levels too high or too low, until finally the 
formula in use may bear only a general resemblance to the one 
that was originally set up and evaluated. 


Not only should the production man see to it that the formulas 
are followed, but also that they can be followed. This is, in 
many respects, the most demanding of all his responsibilities, 
for it involves a great deal of technical skill and mental alertness. 


The subject of formula control is discussed in detail in a recent 
issue of Cowles Laundry Tips. If you don't have this issue, we will 
be glad to send it to you. 


COWLES MAKES IT EASIER 


Effective teamwork between the washman, the production man- 
ager and the Cowles Technical Man results in efficient, easy-to- 
follow formulas, and simplified supply additions for maximum 
detergency, safety and economy. Versatility and adaptability 
make Cowles Products the favorites wherever simplicity is the 
watchword in formula set-up. 


Your Cowles Technical Man will be glad to help you re-evaluate 
your formulas for maximum effectiveness. You can reach him 
through your regular Cowles Dealer or by writing us direct. 


COWLES CHEMICAL COMPANY 


7016 Euclid Avenue ¢ Cleveland 3, Ohio 
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with ‘Metro bodies meet your requirements exactly 


You get exactly the right delivery truck for your 


job when you get a new International Truck with 
Metro body 


The 6 new models in the complete new Metro 
line range in GVW from 5,400 to 10,000 pounds 
235, 292 


Payload capacities are 
feet 


, and 375 cubic 


Every Metro body is specialized throughout 
for faster, easier delivery. Every International 


chassis is Heavy-Duty ENGINEERED for lower 


operating and maintenance costs, longer truck life. 


If you want to save yourself money, get all the 
facts now. Call or visit your nearest International 


Truck Dealer or Branch. 


*Metro Registered trade mart of The Metropelitan Body Company. Inc.. 
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McCormuch Farm Equipment and Farmall Tractors 
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Retrgerators and freezers 


Trecks 


Tune in James Meir 


1950 


Aki WEW, PROVED 


INTERNATIONAL TRUCKS 
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When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


. 
By 
eaning... 
: 
- 
4 
\ 
an 


STARCHROOM 


July 15, 1950 


By JOHN J. DUNN 


Miss Gretchen McMullen, Bos- 
ton home ecosomist, expicins 
the odvontoges of laundry serv. 
ice after showing of All public 
retations film, “Time for Living 


WE VISIT THE 
CLUB LADIES 


Cooperating Boston Laundries Sponsor 


Film and Speaker at Women’s Meetings 


E entered the lobby of the office building about 
one minute before our 7 p.m. date with Howard 
B. Aborn of the Laundryowners’ Bureau of 


Boston, Sometime before we had heard that the laundry 
plants in the city were sponsoring & series of women’s 
club programs built around the showing of the AIL 
film, “Time for Living” plus the appearance of a home 
economist lecturer. Through Howard and his boss, Gor- 
don L. Rayner, manager of the bureau, we arranged to 
sit in on one of the programs. 

Howard showed up promptly, perspiring slightly un- 
der the load of a portable projector, a folding screen 
and a ease of film. We dumped his stuff and the press 
eamera in the back seat of the car and started off to 
pick up Miss Gretehen MeMullen, the home economist 
Om the way some preliminary queries revealed that the 
club program was organized in late October of last 
vear by 24 laundries within the Laundryowners’ Bureau 
of Boston. The group works under the title “Better 
Laundering Institute” and the individual plant con- 
tributes according to the number of routes it operates 

After ealling for Miss McMullen we headed out fora 
distant suburb, where a fine group of potential laundry 
customers were attending the Tuesday meeting of a 
parish women’s elub—and waiting impatiently, we 
hoped, for the promised entertaiment of the evening. 
Miss MeMullen, we learned, has been active in New 
England for a number of years as a lecturer and radio 
performer on household problems. The Institute shows 
the film, “Time for Living,” to any group that requests 
it, and Miss McMullen is included on the program if 
the elub will guarantee an attendance of at least 50 
members. The lecturer is paid per appearance 

We arrived at the meeting hall with little time to 
spare, but Howard refused to get excited: “these pro- 
grams always run over-time.” Right he was—in the 
entryway we unloaded our paraphernalia in the midst 
of a group of five or sxx women who were preparing to 
march into the hall and be initiated, While we were 


waiting for the ladies to finish their business meeting. 
Howard told us that he had shown the film some 55 
times In an area within 30 miles of Boston In addition, 
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the Better Laundering Institute sponsored the picture 
during a half-hour television program on Thanksgiving 
Day and New Year's Day. 

When the ladies were ready, Howard introduced him- 
self and Miss MeMullen, darkened the room and started 
the picture. A trailer at the end of the film listed the 
names of the sponsoring plants. After the showing, Miss 
MeMullen took over with a discussion of the advant- 
ages of modern laundering. She emphasized the import- 
ance ot purchasing true sery iceability in fabries and 
pointed out some of the practices in the home that re- 
duee textile life. A pamphlet stressing the value of laun- 
dry service was distributed to the audience. The speaker 
won excellent attention from the club women and did a 
first-rate job for the industry 

Miss McMullen closed her presentation with a couple 
of recipes and some general household hints. We figured 
this was a good chance to duck out for a smoke and ask 
Howard about the publicity behind the program. He 
told us that when the Better Laundering Institute was 
started, the program was announced in a letter sent to 
all organizations in the area listed on the roster of the 
Massachusetts Federation of Women’s Clubs, An ad- 
vertisement was placed in the Federation magazine 
and other contacts were made by letters to various 
churches and schools. Members of the Institute were 
informed when a showing is scheduled in their area and 
many helped promote the events with bundle inserts 
In the early stages a great deal of work was neccessary, 
but later on responses accumulated as reports on the 
program spread through the various communities 

After the regular program, Miss McMullen chatted 
with the ladies while we packed our gear and trundled 
it out to the ear. “That's the end of that for a while,” 
Howard pointed out, “we won't have any more show- 
ings this summer, but already we have three dates lined 
up for the fall.” We deposited Miss McMullen at her 
apartment, Then the two of us stopped off for a long, 
beer. 


Howard Aborn of the Loundryowners’ Bureau of Boston who hos shown 
the movie at opproximotely 55 meetings in the Greater Boston oreo 
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Newly ciected Wisconsin officers 
president, ond Hartley Kubr, first vice president 


Launpry July 15, 1950 


Seated. left to right: Birmom Wolker, secretary-treasurer, C. Boreis, 
Standing 


Chories Werner, retiring president, now on boord 


of directors; Herold Whiteter, second vice-president, Marry J. Rydah!, director; and A. A. Ansay, director 


FOUR STATE CONVENTION AT 
MILWAUKEE 


Hk Four State Convention at Milwaukee, May 
1Mth and 20th, proved to be a gala affair for the 


225 delegates from North Dakota, South Dakota, 
Minnesota, and Wisconsin. Just to show what careful 
planning and attention to detail can do, there were no 
dull moments in this convention. How that convention 
committee must have worked! 

Maybe every convention needs a “blood and thun- 
der” oi] salesman to start things really rolling by getting 
everyone stirred up over the advantages of being en- 
thusiastic about his work. J. E. Dornoff of the Pate Oi! 
Co. woke us all up in a big way, and then we were off 
to the races, but good 

Gene Milholland, NICD president, followed with some 
aivantages on “Sound Thinking,” and James Wellwood 
of R. R, Street & Co. put on a cute stunt called the 
“Portrait of a Dry Cleaner.” 

Winding up the first day's meeting, Bob Nellsfry, a 
working cleaner, from the Globe Laundry in Manitowoe, 


Wisconsin, told his ideas on “What Should We Pre- 
Spot.” 

Saturday was the big day, with the informal dinner- 
dance in the evening, plus a two-hour floor show, but 
the business sessions were far more than a way to kill 
time between rounds of entertainment. George Johnson 
of the AIL spoke on “Textiles of 1950," and A. L. 
Christensen, also from the AIL, followed with “Your 
Costs Are Too High.” 

The prevailing feeling all through the convention was 
one of intense enthusiasm, and it somehow seemed to 
reach every speaker. Don Tuttle of Procter & Gamble 
showed it in his talk on “Synthetic Washing,” which 
was followed by a spirited question and answer period 
with half the audience joining in 

(Note to the Editor: | did like you said, I locked all 
the doors while Tuttle was showing his film “Leave Less 
To Luck,” and they had to stay and listen to my part 
of the program.)-—Lou Bellew © 


t 
A. Citvistensen tells delegate: thet their costs ore too high. Men in foreground ore checking pamphiets possed ovt by Chris” 
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Weanvorre ARLAC is an alkaline 
soap builder with high detergency. 
It contains a new organic colloid that 


JouRNAL 


steps up soil removal and whiteness emulsifying action effective 
retention. It is a white, free-flowing on heavily soiled work 


powder with an alkalinity of 62.5°7. 
The pH of 0.5% solution is 12.4 at 
75° F. An excellent break solution — 
as much as 16 ounces of Arlac will 
dissolve readily in one gallon of warm 
water. Ask your Wyandotte Repre- 
sentative or Supplier to show you 
how Arlac can reduce your wash- 
room costs. 


® Activates soap — 20 to 30% more effective 
than average builder 


Removes more soil 

Suspends more soil 

Retains higher whiteness 

Dissolves instantly 

Rinses freely 

Can be used dry or in stock solution 
Can be used alone in the break 


THE WYANDOTTE LINE — beilders ond detergents: 
Arlec, O-S, Choctaw, Apache, Pawnee, Yellow Hoop, 33, 
Color Spork, Quick-Breck, Skortex, Clomek; sours: Sourflo, 
Klera-Cid, Sour-Tec; deodorant: Steri-Chior—in feet, 
specialized products for every cleaning need. 


WYANDOTTE CHEMICALS CORPORATION 
Wyandotte, Michigan Service Representatives in 88 Cities 


yandotte 
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The wide acceptance of Whitehouse "BLUE 
STREAK” nets has achieved such propor- 
tions that leading laundry operators 
have told us that they consider these long- 
lasting nylon nets STANDARD FOR THE 
LAUNDRY INDUSTRY. 


In the relatively short time since their 
introduction, the use of “BLUE STREAK” 
nets has spread to all sections of the coun- 
try. Why have these nets enjoyed such 
widespread popularity ? 

Users tell us that “BLUE STREAK” nets have 
brought them many advantages. For exam- 
ple, “BLUE STREAK” nets make possible: 


See for yourself what “BLUE STREAK” nets can offer you in dollar savings 


Tue Starcnwroom Launpry JourNat 3Y 


1, INCREASED PAYLOADS. Lightweight, non- — 
absorbent, "BLUE STREAK" nets permit © 
approximately 20 per cent greater payload in : 
the washwheel. 


2. EASIER CLASSIFICATION. "BLUE STREAK” j 
nets come in six colors and white-—-make classi- © 
fication simple, reduce claims and confusion. © 


3. SAVINGS ON SUPPLIES. These amazing — 
nets won't absorb soap, bleaches, and other — 
chemicals. 


4. SAVINGS IN LABOR, SAVINGS IN POWER, | 
SAVINGS IN WATER AND STEAM —and very 
important. 

5. SAVINGS IN REPLACEMENT COSTS. Con- 


structed of a special heavy-filament nylon, 
“BLUE STREAK” nets outlast nets made of 


other materials. 


and simplified operation! Your jobber will be glad to fill your order for 


a trial shipment. Call him today. Or write us for more information. 
WHITEHOUSE PRODUCTS, inc. 


360 Furman Street, Brooklyn 2, N. Y. 
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Officers of the Pleride institute of levadering ond Cleaning 


Joctsenvitia, district 2; Joba dale. 
president, fd Math, 


LAUNDRY 


Left to right 
vice-president, 
Oriando, district 5; “and Russell Knightly, St. Petersburg, district | 
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Ges loncoster, Core! Gobles, district 4; W. J. Strohen, 
& C. Drew, ovtgoing president; William F. Agee, new 
Not present for photo were H. E. God- 


win, Pensacola, district 3; Berney Joseph, Hollywood, district 6 (Bost Coast); and Worren Wiltshire, Ft. Myers, district 6 (West Coast) 


FLORIDA CONVENES 


B.’ AGEE, vice-president and manager of the 
@ Vogue Laundry, Tampa, was elected president of 
the Florida Institute of Laundering and Cleaning as the 
annual three-day convention of the state group at the 
Soreno Hotel, St. Petersburg, ended on June Il. Agee 
succeeds R. C. Drew, owner of the White Belt Laundry, 
Miami 

John 
and Dry ¢ 
vice-president 
secretary treasurer 


H. Monahan, co-owner of the Warren Laundry 
‘leaners, Ine., Ft. Lauderdale, was elected 
Agee appointed Robert Ashford, Tampa, 
succeeding Ethel B. Stone, 
New directors of the association are Russell 

viee-president and manager, Soft Water 
Laundry, St. Petersburg, district 1; W. J. (Billi Stra- 
Jacksonville, district 2; H. E. Godwin, Pensacola, 
district 3; Gus Laneaster, Coral Gables, district 4; Ed 
Mathis, Orlando, district 5; Berney Joseph, Hollywood, 
district 6 (Florida West coast): and Warren Wiltshire 
Ft. Myers, district 6 (Florida East coast) 

The some 75 delegates and their wives heard prom- 
nent state figures and leading representatives of the 
laundry-drveleaning field during the three-day meet 
The social aide of the meeting included a golf tourna- 
tour of the area by motoreade and the annual din- 
ner<dance at the hotel ballroom on Saturday, June 10 

The keynote address was delivered by John B. Turn- 
er, general sales manager of the Orange State Oil Com- 
pany, Miami, whe warned the delegates to think for 
themselves mstend of taking for granted information 
long by radio commentators and newspaper col- 


to be 
Miami 
Knightly 


han 


thent 


passed a 
umnists 


A talk on price-cutting was given by James R. Wilson, 
owner and president of J. R. Wilson & Co., laundry and 
drycleaning accountants and consultants of Atlanta, Ga. 
Wilson urged the preparation of monthly profit and loss 
statements and the adoption of improved cost account- 
ing methods 

W. EE. Mercer, AIL, referred to enthusiasm as the key 
to modern selling. He described a sales manager as one 
who must accumulate facts as a basis of sales activi- 
ties, and he advised the use of direct mail to supplement 
work done by the route salesman 

Delegates also heard « strong plea for a drastic revi- 
sion of Florida’s “eee from George L. Sexton, St. 
Petersburg, and Dr, J. E. Dovell, professor of political 
. University of Florida 

Don Tuttle, chief of laundry research for Procter & 
Gamble, presented the film, “Leave Less to Luck.’ 

A talk on sales training was given by Lester E. Fran- 
cis, advertising manager of Emery Industries, Inc., Cin- 
einnati, Ohio, who advised laundry and drycleaning 
plant operators to step up efficiency to meet falling vol- 
ume, emphasizing quality and service instead of price 
considerations in their sales program 

Agee, in his aceeptance address, pointed out the im- 
portance of a strong organization, stressing the need for 
Florida’s 500 laundry and drycleaning plants to join 
the state organization, Some 182 establishments are 
now represented in the group. 

Comprising the convention comraittee were Russell 
Knightly, chairman; Ed Sehiller, Agee, Mike Neher, H. 
F. Milton and Ben Darby. @ 


acjence 


SOUTHERNERS MEET AT 
MEMPHIS 


Alabama, Arkan- 
Tennessee at- 
South- 


Hotel 


100 delegates trom 
Mississippi 
eonvention of the 
held at the 
May 14-17 


ured plant visit 


ORT 
sas, Louisiana 
tended the 

ern Laundrvowners 
Peabody in Memphis 
The four-day ations and 
highly informative talks by men clasely conneeted with 
the industrv. Whether 
of the speakers streased efficiency 


than 
and 

Association 


nieeting leat 


nearly all 
in the 


by ehance or choice 
and economy 


laundry business 


Speake rs were James V Scattergood, AIL department 
ol secounting and statistics: Dr L J Armstrong, Ar- 
mour & Company; Chad Myers, R. R. Street & Co.; Hal 
Leroy, NICD; Don Tuttle, Procter & Gamble; and one 
Bellew STARCHROOM 

The new officers are: president, G. Fred Neilson, Tus- 
caloosa Steam Laundry Tuscaloosa Ala sergeant-at- 
Rudolph Ramelli, Rudelph Ramelli, Ine., New 
Orleans, La.: marketing counsellor, W. H. Fisher, Jr., 


(Continued on page 42) 
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MORE THAN 60,000 


HUEBSCH 


TUMBLERS 


NOW IN DAILY SERVICE 


— Saves labor, maintenance, power, fuel 


36” x 18” 

36" 24" One-Lever Huebsch invented the Open-End Tumbler in 1932. 
te Since that time, Huebsch designers improved and 
perfected this machine to its present unequalled 

efficiency. 
Huebsch Tumblers are designed for super duty. 
a Sturdily built to take the day-after-day punish- 
‘ty A” ment of drying capacity loads... streamlined 
to save floor space and make your operator's job 

easier and quicker. 


Exclusive Huebsch “Spun-Lock™ 
fused ex- Cylinder construction insures « 


smon-proof motor 
No fancy trimmings...no unnecessary panel 


resentative or housings to make maintenance difficult. Important oe 
ps wr parts such as the motor, reduction drive and coils a 


are in the open so that they can be easily serviced. 


Everywhere, Huebsch proved performance... 
and Huebsch well-known acceptance... make 


cost to ~ | Huebsch the wanted tumbler. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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Columbus, Fred Theamer, Tennessee vice-president 


Latnoay 


Officers of the Sovthern Lowndryowners Associtoion, left to right 
loeb's Laundry, Memphis; William 1. Sitlington, past president, Massery's 


July 15, 1950 


Merle Fraser, Mississippi vice-president, Senitary Loundry, 


Lowadry & Cleaners, Little Rock, Artensos, G. Fred Neilson, new president, Tuscaloosa Steam Loundry, Tuscoloose, Phillip 


Foote 


Lewisione vice-president, New Orleans Lowndries, inc., New Orleans; and Henry Fisher, Jr., 


marketing counselor. 


ABOVE, left to right) Mr. and Mrs. Merle Fraser, President Fred Neilson; Mra. V. Sudwischer; Rudolph Romelli; and Sidney Seividge 


iContinued from page 40) 

Memphis, Tennesses 

Alabama: vice-president, W. A. Roy, Capital City 
Laundry, Montgomery. Directors: Jack Chin, Chin's 
Laundry, Mobile; Charles M. Smith, Jr., Troy Laundry, 
Montgomery; W. Tandy Barrett, Northington Laundry, 
Pusealoosa; 1. Lichtenstein, LaDame Laundry & Clean- 
ing, Birmingham; William Morriwon, Central City Laun- 
dry, Selma 

Arkansas; vice-president, Myron Lasker, Imperial 
Laundry, Little Rock. Directors: Milton Loeb, Little 
Rock Laundry, Little Rock; Al Pollock, Model Laun- 
dry, Fort Smith; Mose Kiyman, Craighead Laundry, 
Hot Springs; Arthur Barrett, Harrison Laundry, Har- 
rison: Fred Cook, White Star Laundry, Hope 

Louisiana; vice-president, Phillip Foote, New Or- 
leans Laundries, Ine, New Orleans. Directors: John 
Kean, Kean’s, Inc., Baton Rouge; Elgin Norris, Ruston 


Steam Laundry, Ruston; Mrs, V. Sudwiseher, Crowley 
Laundry, Crowley; R. L. Cline, Jr., Lake Side Laundry, 
Lake Charles; J. Earl Smith, French Unique Cleaners, 
Alexandria. 

Mississippi: § vice-president, Merle Fraser, Sanitary 
Laundry, Columbus. Directors: Sidney Selvidge, Green- 
ville Laundry, Greenville; Julias Herman, Jackson 
Steam Laundry, Jackson; Rayburne Fraser, Sanitary 


Laundry, Columbus; William D. Alberts, Gulfport 


Laundry, Gulfport; A. J, Blackmon, Clarksdale Laun- 


dry, Clarksdale 

Tennessee: vice-president, Fred Thesmar, Loeb’s 
Laundry ; Memphis. Directors: Jere Klvee, White Rose 
Laundry, Memphis; B. Y. Wallace, Model Laundry, 
Knoxville; F. K. Wey, Chattanooga Steam Laundry, 
Chattanooga; Clifford Taggart, Rainbow Laundry, 
Nashville; Spence Lupree, Sunshine Laundry, Browns- 
ville. Lou Bellew © 


CONVENTION AT HOT SPRINGS 


ACCORDING to J. Marshall Stewart, executive see- 
Fs retary, there were 255 registrations for the Mary- 
land, Distmet of Columbia, and Virginia Laundryown- 
ers Association convention, held at Hot Springs, Vir- 


ginta, May 25-27. Held at the famous Homestead, with 


all its facilities for relaxation, the wonder was that any- 
one could get up enough steam to attend the sessions. 

However tempting the golf course and the surrey rides, 
the first meeting was well attended and got off to a good 
start when President R. H. Pledger introduced John 
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SOAP COSTS! 


ow Sodium Orthosilicate Clean- 

Gompound o test run in your laun- 

E it will help you do a better job at 

Dow Sodium Or small quantities are necessary 
insure an effective soap solution 


answers all the rq 


the soil, and the material is readily rin 


clean clothes. 


CHEMICALS 
INDISPENGABLE TO InDUSTRY 
AND AGRICULTURE 
THE DOW CHEMICAL COMPANY + MIDLAND, MICHIGAN F 
New York + Boston + Philedeiphic + Washing © Clevelend Dowel 


Chicage + St. Louis + Houston Sen Francisco + Los Angeles + Seattle | 
Dow Chemica! of Coneds, Limited, Toronto, Canada 


Write the nearest Dow sales office for the address of 


your distributor. 
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Safe Air Operated Presses will 
convert a slow moving shop to 
busy, fast-moving, modern, 
air-operated plant. 


New Yorker Air Operated Presses are available in all of the 300 
models used in the Loundry, Drycleaning and Clothing fields. 


AGENTS IN ALL 
PRINCIPAL CITIES 
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At the banquet table during the Hot Springs meeting. Left to right 
Court; Mrs. J. Neil McCardell; Hon. J. Neil McCardell, comptroller of Baltimore, Mrs 
president; Hon. Thomas D'Alesendro, moyor of Baltimore; Mrs. D'Alesondro; O. 1. Roach, Jr, new president; end Mr. O. 
t. Roach, Jr. Not pictured cre Wode Emmett, Jr, vice-president; John Witherspoon, treasurer; and Stuort Smith, director 


Carruthers, whose topic was “Profit Control through 
Standard Costs and Budget.” John’s talk dealt with 
five cost surveys compiled during the period from No- 
vember, 1949, to April, 1950, on east coast laundries, and 
showed the advantage of knowing the costs in every de- 
partment for use in future planning for profit. 

On Friday morning, L. E. Bellew, a fugitive from 
STARCHROOM attempted to tell some of the finest opera- 
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Hon, Joseph M. Wyatt, chief judge of Boltimore Trofic 
Pledger, H. Pledger, past 


tors in the business how to make more money with 
pieces of baling wire. The audience stayed because Don 
Tuttle, Procter & Gamble, had a new film to show en- 
titled: “Leave Luck,” which wound up the 
business part of the convention 

The Friday evening banquet and dance officially 
closed a most successful two-day combination of a little 
work and great deal of fun.—Lou Bellew © 


Less to 


CALIFORNIA MEET 


ROM May 31, through June 3, the California Laun- 

drvowners Association held their annual conven- 
tion at the Arrowhead Springs Hotel, a few miles 
out from San Bernardino. Two hundred twenty-five del- 
egates registered for the four-day meeting. Splendid en- 
tertainment and a well balanced speakers’ program 
brought an endorsement resolution to the officers and 
committee members who planned the 1950 meeting 

The business sessions opened Thursday with an ad- 
dress by Fred W. McBrien, president of the AIL, Me- 
Brien outlined the work being done by the Institute and 
told delegates of the recent management conference for 
the young men of the industry held in Chicago 

Hal! Schielder of station KECA-TV followed McBrien 
on the program and explained to the delegates the value 
of television advertising, outlining a 26 week advertising 
program which he felt would bring direct sales resuites. 

“Goodwill Advertising for Profit,” was outlined by 
Milton Gair of Gair's stores, Redlands, Calfornia. Jack 
Landale of Colonial Textile Service, San Diego, fol- 
lowed Mr. Gair on the program, and spoke on “Profit- 
able Personne] Relations.” 

An outline for a sales meeting was given by Stanlev 
F. Hill of the Audio-Visual Sales Schools. Hill’s talk 
and a paper on sales training, given by Paul Kent of 
Adohr Milk Farms, Los Angeles, were closely related. 
Kent stressed the need for repetition in training and ex- 
plained that it was just as important to retrain route- 
men as to give them their initia] instructions, 

After the Procter & Gamble color film, “Leave Less 
to Luck,” was shown, Claude E. Lucas, Pasadena, 
talked to the group on “Applied Engineering In The 
Textile Maintenance Industries.” 


Gordon A. MacAulay, new president, Shasta Laundry, Secramento 


Last on the business sessions was a report by Stanley 
Brown, chairman of the asseciation’s Insurance cor- 
roittee. [t was voted to accept the committee's recom- 
mendations for a group compensation insurance plan. 

The entertainment program included a dinner for the 
“Oldsters” of the industry at which Kermit Smith, 
master of ceremonies, presented awards of scrolls of ap- 
preciation to 11 deans of the association. Other features 
were: a golf tournament, bingo game, bus trip to Ar- 
rowhead Lake, and the annual banquet and floor show 
which was held Saturday evening. 

The following officers were elected: Gordon A. Mac- 
Aulay, Shasta Laundry, Sacramento, president; Bob 
Springer, Springer Laundries, Glendale, first vice-presi- 
dent; Albert Santucci, Peerless Laundry, San Francisco, 
second vice-president; Don Paree, Troy-Manhattan 
Laundry, Berkeley, treasurer; and A. J. Roll, Santa 
Clara Laundry, Santa Clara, secretary. © 


INTER-BOROUGH GATHERING 


HANKS to the annual meeting of the Inter-Bor- 
ough Laundry Board of Trade of New York City, 
420 people enjoyed a very pleasant weekend at the 
seashore on June 9-11. This year’s meeting was held 
at Asbury Park, N. J., instead of the usual place on the 
shores of Lake Kiamesha in the Catskills. 
This gathering is not a convention in the usual sense 
of the word. No business sessions are held, nor are any 


speakers heard. It is devoted to sociability and relax- 
ing. On Saturday evesing all those in attendance are 
guests at a floor show and that meeting is the only 
one that everyone is urged to attend 

The weatherman was cooperative this year so there 
were some red faces in New York Monday morning. 
Thanks to a faulty camera, there were no pictures of 


the guests.—Wayne Wilson. 
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in the 
Caldwell Area 


folders cout 4% conte apiece, 
were designed by Mr. Blomaquiet 
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LOW COST GOODWILL BUILDER 


Newspaper Clipping Inserted in Folder Proves 


To Be Exeellent Direct Mail Promotion Piece 


By LON FANALD 


ae eb BLOMQUIST who operates Troy Laundry 
Company of Caldwell, Idaho, is chuck full of novel 
advertising ideas. His latest is a Who's Who folder made 
up like a book with a map of the state and “Who's Who 
in the Caldwell Area— Names in the News are Proof of 
Leadership in the Community” on the cover 
When you open the folder, on one side is a miniature 
letter from the Troy Laundry signed by F. L. Blom- 
quist, which reads: “Congratulations being in order, we 
Wish to add ours to the many you will receive, with the 
hope that the future brings vou many more “Honorable 
Mentions.” On the other side is a flap to hold a clipping 
in place 
Each morning at Trov Laundry the office girl and the 
office manager Harry Froman go through the morning 
paper and clip all items and pictures with captions which 
tell about Caldwell citizens with “honorable mentions.” 
With the help of the phone book, a city directory, and 
a list of new 1949 and “MO citizens obtained from the 
Chamber of Commerce, the selected clippings are in- 
serted in a Who's Who folder and are majled out. Be- 
tween 15 and 20 folders are mailed out each morning 
exeept Monday, and the Sunday paper usually yields 50 
or more usable clippings 
The folders were designed by Fran Blomquist and 
they were put out by a local printer for 4%, cents each 
They are mailed in a quality envelope, addressed by 
hand, and sent first class 
“We have never before used an advertising stunt 
which brought sueh immediate results,” Blomquist said 
Every day a number of people call and thank us for 
the clipping, and what's more, we are getting a lot of new 
business as a direct result of the daily mailing” © 


Horry Froman, office manager, the Troy laundry, Caldwell, idoho, shows 
the front and center spread of the Who's Who soles promotion folder 


WHO'S 
| WHO 
| 
. 
ig 
i 
\ AMES the Mews 
| 
» 
| 
\ va 
ae 
4 
a he 
{ 


July 15, 1950 


Here's the LONGLIFE double-your-money- 
back guarantee: 


“Order today with the understanding that 
LONGLIFE Aprons (cloth finish) will give you a 
better finish and a lower cost per day of operation, 
or, we will refund double the difference between 
our invoice and the current price of the apron you 
are replacing.” 


We can make this guarantee because LONG- 
LIFE, Extra Heavy LONGLIFE and ECON- 


Double your money 
Back Guarantee 


Tue Srarcnroom Launpry JOURNAL 


OMY Apron Ducks are made from cotton fibres 
measuring over one and one sixteenth inches in 
length. Besides this longer, stronger one and one 
sixteenth inch cotton staple, Tingue Brown wide 
Ducks have control lines, more ply and a higher 
breaking point. 

These extras all add up to a 20% to 30% longer 
service than standard duck of comparative 
weight plus less stretch and fabric impression. 
LONGLIFE is the lowest cost per year Duck 
available today. 


MANUFACTURED AND DISTRIBUTED BY 


TINGUE, BROWN & CO. 


Write, wire or phone collect 


723 East Washington Bivd. 507 Bishop Street, N.W. 1227 Wabash Avenue 
Los Angeles 21, Calif. Atlanta, Georgia Chicago 5, Illinois 
PRospect 6023 ATwood 3864 HArrison 7-0083 


116 East 23rd Street 
New York 10, N. Y. 
GRamercy 5-1904 


When writing to advertisers please mention The STANCHROOM LAUNDRY JOURNAL 
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Laundry Notes 


ALBANY, ORE.—The Niles Laundry 
and Dry Cleaning Company has moved 
into the Jie Christie building on Second 
Street. 


JUNEAU, ALASKA~James 8. MacKin- 
no, Ie, af the Alaska Laundry, Inc., re- 
cently graduated from a 16-week coune 
in laundry operation and management at 
the AIL. 


VANCOUVER, B. C.~The Pioneer 
Lawndry and Dry Cleaners, Lid., recently 
held a banquet for employees of the firm 
in honor of its GOth anniversary. The 
laundry started with five employees, and 
new employs 285, 


BEATRICE, NEBR.—CHA Schroeder 
has applied for « permit to construct a 
new $15,000 laundry at 905 Ella Street. 


SPOKANE, WASH.—L Harris, man- 
ager of the Davenport Hotel laundry, was 
elected secretary of the Western Associa. 
tion ef Institutional Laundry Managers at 
the group's recent convention at San Luis 
Obiapo. 


MELVILLE, SASK. —Smith’s Steam 
Laundry has been taken over by Ernest 
Smith and James Coperley. It was form 
erly owned by George Smith, who has 
operated the business for the past four 
veurs. 


EPHRATA, WASH.~The House Laun- 
dry and Dry Cleaning Company has 
opened an office at Moses Lake. Mrs. W. 
E. Hively is in charge. 


NEWPORT, N. H.—The Newport 
Steam Laundry has been purchased by 
Hugh 1}. Yates of Littleton. Yates has 
been manager of the Littleton Steam 
Laundry for the past year. 


BRATTLEBORO, VT.—Harold E. 
Deyo, whose laundry was recently de- 
stroved by fire, has applied for permis- 
sion to continue his business at his prop- 
erty on Frost Place. 


HAZLETON, PA.—A laundry is being 
built for John Guckavan. The one-story 
building will be 32 feet wide and 42 
feet long. 


PITTSFIELD, MASS.—The Sanitary 
Laundry of Hull Avenue has applied for 
permission to relocate the laundry and ex- 
pand its facilities at 692 North Street. 


STATEN ISLAND, N. Y.—Edward J. 
McCormick, president of the Stapleton 
Service Laundry, announces that the 
laundry has been operating for 30 years. 

It has also been announced that Mc- 
Cormick has entered his name on both the 
Republican and Grass Roots slates for 
the fortheoming August primary con- 
gressional elections. 


LACONIA, N. H.—The Lakes Region 
Laundry has added a drycleaning plant 
to its eqiupment. 


PITTSFIELD), MASS.—The new Indi- 
vidual Laundry recently opened for busi- 
ness after having been under construc- 
tion for nearly a year. The plant, which 


employs six people, cost $15,000. 


MONTREAL, P. Q.~—The interior of 
the Riendeau Laundry was destroyed in 


a recent fire. 


PORTLAND, ME_—Herschel B. Joslyn 
has been appointed route supervisor of 
the Universal Laundry, Ine. according to 
an announcement by Walter B. Spall- 


holz. 


BROCKTON, MASS.—Members of the 
Laundryowners’ Bureau of Boston met at 
the White Star Laundry on June 7. The 
plant visitation was the last meeting the 
group will hold until fall, The guests 
spent the afternoon plaving golf at the 
Thorny Lea Country Club as guests of 
Glenn MeCrillis 


QUINCY, MASS.—Arthur W. Gillis, 
plant superintendent of the Old Colony 
Laundry, and vice-president of the Local 
Councils of the Massachusetts Safety 
Council, has been elected president of the 
Quiney Lions Club. 


BOSTON, MASS.—Gordon L. Rayner, 
president of the Laundryowners’ Bureau 


of Boston, was elucted president of the 
Boston Trade Asseciation Executives. 


MALDEN, MASS.—Harry Walles, 
owner of the Family Laundry, has been 
elected president of the Malden Chamber 


of Commerce. 


BOSTON, MASS.~-The Massachusetts 
Laundryowners’ Association is sponsoring 
a safety contest which is being con- 
ducted by the Massachusetts Safety 
Council. It is hoped that the success of 
the campaign will materially reduce the 
Massachusetts Workmen's Compensation 
insurance rates. To date 84 laundries 
have joined the contest. 


HAVERHILL, MASS.—The White Spot 
Laundry has moved from 254-256 Main 
Street to 156-155 Main Street. 


NEW YORK, N, Y.—Jules Miller, presi- 
dent of Rand Dry Cleaning Stores has 
been named chairman of the cleaning 
and laundry division of the Brooklyn Red 
Cross corporate contributions campaign. 


ANDOVER, MASS.—A merger of the 
Andover Steam Laundry, Inc.. and 
Hewitt's Laundry Service took place re- 
cently. A. W. Badger, who has been as- 
sociated with the Andover Steam Laun- 
dry for the past 20 years, and John J. 
Hewitt, owner of the Hewitt firm, head 
the newly reorganized enterprise. 


PITTSFIELD, MASS.—The new In- 
dividual Laundry has opened for busi- 
ness, it was announced by Joseph Coles, 
owner and operator. 


JERSEY CITY, N. J.—The Brunswick 
Laundry and Bates Fabrics, Inc., have 
joined forces in a new merchandising 
activity—door-to-door selling of sheets 
and pillowcases by the laundry routemen. 


PAONIA, COLO.—Mr. and Mrs. Louis 
Baviere have leased the Paonia Laundry, 
formerly the H and H Laundry, from 
Willard Hall and assumed operation of 
the plant on May |. 


DENVER, COLO.—John A. Murray, 
owner of the Lakewood Laundry and Dry 
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gives clothes a velvety finish with minimum effort! 


@ The unusual quick. boiling and fast penetrat- 
ing action of Clinton Laundry Starches saves val- 
vable time—reduces high overhead expenses. 
That's because Clinton Laundry Starches are 
planned, processed and manvfactured to meet 
top quality standards. These clean, pure stand- 
ardized starches contain no chemicals to cause 


discoloration or weakening of fabrics. Each batch : 
is scientifically formulated and laboratory tested ' 
for uniform quality. Assures a velvety, petal- q 
smooth finish to your loundered fabrics. 

Economical, too! For example, Clinton's 5-L 
Starch requires only 6 oz. per gallon as against 
10-11 oz. for some other starches, f 


Clinton's popularity with America's leading loundries is the result of 16 years 
of friendly service. Quality control ond gvoronteed performance with every 
shipment. Order Clinton Starch today! Distributors in all principal cities, 


Noted for its extreme white- 
ness. Non-congealing. 
Gives collars and cuffs a 
velvety satinsmooth finish. 
Leaves the body of the shirt 
soft and pliable. Packed in 
250-Ib. drums. 


Excellent for shirts, uni- 
forms, oprons, etc. Cleon, 
pure and non-congealing. 
Packed in 2504b. drums. 
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Ops jor Laundries Coast-to-Coast! 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL ; ae 


Tue 


Cleaners, plans to remodel the front of 
the plant. 


WETUMKA, OKLA.~Mr. and Mrs. 
Emory Coolsby have announced the pur- 
chase of the former Wes Craves Laundry. 


SANDERSON, TEXAS—Slade's Steam 
Laundry has added a drycleaning de- 
partment. 


WILLS POINT, TEXAS—Clean Teel 
hes opened steam laundry and dry- 
cleaning plant. 


LAVERNE, OKLA.—New water soft- 
ening equipment has been installed at 
Wright's Laundry. 


HOUSTON, TEXAS—Texas laundry 
and drycleaning sales managers recently 
held a meeting at the Texas State Hotel. 
The conference included a comprehensive 
program on selling and advertising. 


SUSANVILLE, CAL.—The Model 
Lauadry and Dry Cleaners, which was 
destroyed by fire last January, has been 
rebuilt and is now open for business. An 
epen house was held in connection with 
the event. 


NORWOOD, COLO.—The Norwood 
Laundry opened for business recently. 


HOUSTON, TEXAS—The Pine Grove 
Laundry and Cleaners at 5025 Laura 
Koppe Read burned to the ground on 
May 4S. The business was owned by Mr. 
and Mr. N. L. Chandler. Loss was 
estimated at $20,000. The owners carried 
$4,000 of insurance on the building and 
its contents. 


COLUSA, CAL.—An addition is being 
constructed at the rear of the Colusa 
Laundry 


OAKLAND, CAL.—The Oakland Laun- 
dry Company has purchased control of 
the White Star Antiseptic Laundry, it 
was recently revealed by Ermest Calou, 
head of the Oakland Laundry. The busi- 
new will be continued under the White 
Star name 


ROBSTOWN, TEXAS—The Robstown 
Laundry is doubling its plant capacity. 


FORT STOCKTON, TEXAS—The 
Stockton Steam Laundry has installed a 
drvcleaning department. 


MODESTO, CAL..The Mission Linen 
and Towel Supply Co. was destroyed by 
a five that swept half a city block. The 
plant carried no insurance. 


RICHFIELD, UTAH.The Henderson 
Laundry & Dry Cleaners has started 
operations. 


PUEBLO, COLO.The Pueblo Laun- 
dry has announced that it has been in 
operation for more than 60 years. 


LAUNDEBY 


GREEN BAY, WIS.—Kruger’s Laun- 
derette has enough new equipment and 
personnel to offer regular laundry serv- 
ice. The new equipment includes two 
large commercial washers, a flatwork 
ironer, two garment presses, and im- 
provements in the shirt department. 


ST. LOUIS, MO.—An $85,000 fire de- 
stroyed the Banner Laundry, Inc., plant 
at 100 South Jefferson Avenue. 


BOONVILLE, MO.—Roland R. Wain- 
scott has been appointed manager of the 
Boonville Laundry and Dry Cleaners. 


MOLINE, IOWA—Damage estimated 
at $25,000 resulted from a fire at the In- 
dustrial Towel Service Co. 


ST. LOUIS, MO.—New officers of the 
Associated Laundry Owners of Greater 
St. Louis are: Mark R. Holloran, presi 
dent; Chester P. Schaum, Jr., vice-presi- 
dent; Leonard G. Holden, secretary; and 
Julius Rodman, treasurer. 


ST. PAUL, MINN.—Damage estimated 
at $125,000 resulted from a fire which 
destroyed the Mother's Friend, Inc., laun- 
dry and drycleaning plant. The proprietor 
of the plant is Edward Maurer. 


CASSVILLE, MO.—The Nu-Way laun- 
dry has been taken over by D. L. Hick- 
man. The plant was formerly owned 
by Leland Mitten. 


GRAND RAPIDS, MICH.—Jack Otte, 
director of personnel at the American 
Laundry & Cleaners, recently spoke at a 
weekly luncheon meeting of the Grand 
Rapids Lions Club. 


MOLINE, ILL.—TKe second fire in 
two weeks caused damage estimated ai 
$15,000 at the F. W. Means Company 
plant at 2610 Fifth Avenue. 


TOLEDO, OHTO—Acme Cleaners & 
Laundry, 354 West Bancroft St. has 
been purchased by Martha 8. Bins. 


MT. CARMEL, ILL.—New equipment 
has been installed at the Mt. Carmel 
Laundry and Dry Cleaners. 


STREATOR, ILL.—Mrs, Paul Beuscher 
has purchased the Streator Laundry and 
Dry Cleaning Company from Thomas 
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Norkus. Mrs. Beuscher and her hushand 
had formerly operated the busi for 
six years before selling it on January 1, 
1950, 


NORTH RIVERSIDE. ILL..-Bud's 
Laundry, a new plant which had heen in 
operation for only a few weeks, has been 
destroved by an explosion and fire. Loss 
has been estiraated at $75,000 


HAMMOND, IND.—The Chapman 
Laundry and Cleaning Company recently 
held a party in honor of their 29 route- 
men and supervisors. The party was given 
as an award in a recent drycleaning sales 
contest in which all previous sales records 
were 


AURORA, MO.—Edward Casebeer has 
sold the Launderite Laundry to Paul and 
Ann Osborn. 


ST. PETERSBURG, FLA.--The Way- 
side Laundry and Dry Cleaning Co. was 
the only plant to bid on the contract for 
doing the Mound Park Hospital's laundry 
for the coming year. 


JACKSONVILLE, FLA.—A recent 
weekly luncheon of the Advertising Chib 
of Jacksonville was devoted to two films 
showing modern methods in the laundry 
and drycleaning business and a talk by 
H. F. Milton, president of the Jackson- 
ville Laundry and Dry Cleaners Associa- 
tion. 


RECTOR, ARK.—The Rector Laundry, 
a new business has been opened by Gibb 
Murphy. The laundry is extending routes 
to nearby towns. 


ORLANDO, FLA.—The State Laundry 
and Cleaners has opened at 21 N. Parra- 
more Street, Milton Mittleman, owner, 
has announced. The location was formerly 
occupied by the American Laundry. 


TULLAHOMA, TENN.—The Snowhite 
Laundry has opened a new drycleaning 
department. 


DALTON, GA.—The G, H. Rauschen- 
berg Company, manufacturers of bed- 
spreads and robes, is building a new 
$75,000 laundry. The laundry will oc- 
cupy approximately 10,000 square feet. 


BARDSTOWN, KY.—The Bardstown 
Laundry & Dry Cleaners have purchased 
the equipment of Goatley’s Laundry, Mrs. 
Goatley has announced. 
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How NYTRON Improves 


All Your Laundering Operations 


Washing Woolens 
For the washing of woolens, where low tem- 
peratures are necessary to prevent shrinkage, 


“« NYTRON produces outstanding results because 
\ — it maintains its rapid solubility and high deter- 
~ gency at the temperatures required. It leaves 

woolens soft and fluffy because its low alkalinity 


will not cause felting, matting, or affect the 
strength of woolen fibres. NYTRON will rinse 
completely and freely in cool or even cold water, 
leaving no residue to turn rancid and cause 
objectionable odors; it will shorten washing 
time because it works rapidly over a wide tem- 
perature range. 


Washing Synthetics and Fugitive Colors 
Substantial savings in classification time and 
special wheel loads can be achieved by the use 
of the NYTRON-Sour formula for the washing of 
synthetic fabrics and fugitive colors. Synthetic 


fabrics and fugitive cottons can now be washed 
thoroughly, safely and economically in the sarne 
wheel with a combination of NYTRON and laun- 
dry sour. The colors are set, bleeding is elirai- 
nated and the wash is clean and bright. 


eneral Laundering 


NYTRON is used in soap-alkali formulas to im- 


“ prove washing action, to shorten washing time, 
to improve rinsing and to lower cost. The use of 
> NYTRON in soap stock formulas has resulted in 
~ cleaner work, shorter washing cycles, sweeter 


“Smelling bundles and less tendency to discolor 


fabrics of leave specks. At the same time, de- 
tergent costs have been lowered because less 
stock is used. NYTRON actually improves the 
detergency of soap and at the same time adds 
fast wetting, better penetration, improved solu- 
bility and more thorough and complete rinsing. 


cannot be matched by any single detergent; it is not 
an alkali, not a soap, not a mixture. NYTRON works i SOLVAY SALES DIVISION, Allied Chemico! & Dye Corporation 
well in hard, soft, hot or cold water; it rinses freely, 4 40 Rector Street, New York 6, N. Y. i 
quickly and completely; it provides exceptional de- 1 | want to convince myself that NYTRON con improve my laundering opera. i 
tergency at low concentrations and is safer, quicker | tions. Pieose send my free sompie, plus further information, i 
and more economical to use. No wonder NYTRON is \ diac i 
gaining in popularity with more and more leading I a3 waters i 
laundries! Title. 
Company 

Get FREE SAMPLE and CONVINCE YOURSELF i | 
Samples of NYTRON are available on request. For | Address —_ 1 
coupon today. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


3 
~ 
= - 
— 
3 
~ - 
“4 
Ee 
b 
=~ 
; 
| 
it 


Tue 


July 15, 1950 


CHECKING FUNGUS GROWTH 


serves thousands of patrons, it is mevitable that 
water, beer, milk, and a variety of other liquids 
will be spilled over many a table cover. The busy wait. 
ers may gather up the soggy pieces and toss them in a 
pile of soiled linen aceursulated in one damp corner of 
the basement. By the time the linen supply routeman 
shows up a couple of days later, he is almost certain 
to find a heavy mildew condition 
Under these somewhat extreme conditions, Joseph 
Vissieehio, owner of the Century Coat, Apron & Towel 
Supply, Ine. of New York City, reported that formerly 
up ta 25 percent ot the pueces demanded rewashing 
with a strong application of bleach. Besides, the slow- 
down in the washroom, the nuldew and the processes 
required to remove it sharply reduced the life of the 
fabrics. Last summer Mr. Vissiechio ailopted the use 
of a mildew-proofing agent in the sour rinse and dis- 
covered that rewashes were slashed by 90 percent 
Other than mildew pieces, heavily scaled or badly 
stained articles are sent back to the washroom and 
present re-runs are principally in this category. Wash- 
overs due to fungus attack have been almost com- 
pletely eliminated, Mr. Vissicehio emphasized 
Before applying the mildew-proofing agent to all 


YY a summer weekend when a popular restaurant 


items, the New York linen supplier set up a control 
on a series of bar aprons rented to an account which 
had a long-time reputation for returning badly mil- 
dewed pieces, When the repellent was used on the 
aprona, Mr. Vissiechio diseovered that the items coming 
back to the plant appeared to be just as heavily at- 
tacked as they had been previously. In processing the 
protected pieces, however, the supplier found that the 
normal washing cycle removed all evidences of mildew. 
The repellent agent is now used on all items rented dur- 
ing the six warm months of the year when conditions 
are most favorable for fungus growth 

Mr. Vissicchio reports that linen replacement this 
year is down about four percent from the previous 
twelve months, but points out that various adjustments 
in the plant make it impossible to segregate the savings 
produced by the mildew repellent. On the consumption 
of bleach he knows that the plant is using about 25 
pereent less than it was before. The actual cut in the 
cost of this supply, of course, is jeas important than the 
resultant reduction in tensile strength loss. The New 
York linen supplier feels that removing mildew with 
bleach is similar to the primitive practice of taking out 
soil by pounding cloth between two stones—the process 
may be effective but it’s hard on the fabric. @ 


RATING METHODS HANDBOOK 


H' IW to rate subordinates and how to evaluate other 
men's ratings of those they supervise are explained 
in Rating Employee and Supervisory Performance, a 
manual of merit-rating techniques just published by the 
Amerean Management Association 


Principles and procedures detailed in Rating Employee 
and Supervisory Performance woply to a wide vanety of 
industrial, white-collar and professional employees in 
both large and small companies. The guide is designed to 
inerease the effectiveness of present rating systems, and 
can be used as a blueprint for redesigning a program or 
for setting up an entirely new one 


Fourteen authorites are represented in this guidebook 
which draws from the best material xo far published by 
AMA on the subject. A specially prepared section re- 
produces 26 selected merit-rating forms in current use in 
business and industry, and analyzes the various ap- 
proaches generally utilized in evaluating personnel. 

The volume was compiled by M. Joseph Dooher, 
AMA'S editor, and his associate editor, Vivienne Mar- 
quis. It is available directly from American Manage- 
ment Association, Publication Service Department, 330 
West 42nd Street, New York City 18, at $3.75 per copy. 
[t may also be ordered through booksellers. @ 


LINEN SUPPLY MEMBERSHIP UP 


\ EMBERSHIP in the Linen Supply Association of 
A America is at an all-time high, it has been an- 
nounced by Moe Struminger, president of the National 
Axsoeiation 

Nine hundred and forty-nine firms are affilhated, in- 
cluding S809 linen and towel supply companies and 
branches, and 140 allied companies. This compares to 
a total of 886 a year ago; S38 in 1948; 779 in 1947, and 
608 in 10465 

The consistent mise of membership each year is at- 
tributed by Mr, Struminger to the Association's stead- 
ily expanding activity program. This program includes 


national advertising; saivs promotion; business man- 
agement; Washington representation; public relations; 
linen conservation; conventions, meetings and exhibits; 
informational services; sales training. The Association 
has been especially hammering away at sales training 
through its sales training manuals, “Sales Tips” bulle- 
tins, “Sales Ideas” bulletins, as well as its recently pro- 
duced sound slide training films. Sales clinies for all 
members’ sales personne! will be held during the Fall 

Another new activity being planned by the Associa- 
tion is a test bundle service to improve the washing 
formulas of member plants. © 


AIL DIRECTORS NAMED 


ILLIAM JACOBS, Criterion Cleaners and Laun- 
derers, Kansas City, Missouri 
by laundryowners in District No. 7 to serve a second 
a member of the board of directors of the 
American Institute of Laundering, and Frederic Thes- 
mar. Loeb's Laundry, Memphis, Tennessee, has been 
sclected as a director by District No. 2 
As previously noted, Alfred G. Rawlinson, New Sys- 
tem Laundry, Portland, Oregon, was unopposed for se- 
lection from District No. 5 
Terma of directors in these three districta expire in 
June. Mr. Thesmar wil! succeed Wilbur H. Kean, 


has been selected 


term as 


Kean’s Inc., Baton Rouge, Louisiana, who did not seek 
re-nomination, and Mr. Rawlinson will succeed Arthur 
B. Christopher, Nelsons Laundries, Ltd., Vancouver, 
B. C., Canada, former AIL president 

The board of directors will hold its annual meeting 
in Chicago June 26-29 

District No. 2 is composed of Alabama. Arkansas, 
Louisiana, Mississippi, Tennessee and Kentucky. 

Distriet No. 5 is composed of Washington, Oregon. 
Montana, Idaho and British Columbia 

District No. 7 is composed of Missouri, Kansas, Ne- 


braska, lowa, Colorado and Wyoming fe 


‘ 
= 
3 
“ae 
~ 
“4 a 


July 15, 1950 Tue StTarchroom Launpry JourNnat 53 


DELIVERED 


MOTOR 
MOUNTED 
ELECTRO- 
MECHANICAL 
BRAKE 


. AUTOMATIC REVERSING 


PUSH BUTTON 
STATION 


ONLY 5° 6” 
OVERALL HEIGHT 


BELT 
DRIVE 
ASSURES SILENT 
OPERATION 


SHELL FRONT 
AND APRON 
CLAD IN 
STAINLESS STEEL 


36" =x 54” (SIZE WLUSTRATED) 
All Other Sizes Available 


THE WESTERN Wecal-Clad 


Here's a modern laundry washer that makes good investment sense today 
.. » It's WESTERN.Built and incorporates the latest operating features and 
safety devices. The design gives you the economy of wood construction forti- 
fied with stainless steel and brass in cylinder and shell. You get the overall 
economy of wood but the Serviceability of Metal in the Vital Wearing Areas. 


The production capacity — the profits you realixe takes only about 4% the 


investment cost of the same size all metal washer. If it's more profit on in- 
vestment you want if it's increased capacity you need--send for full details. 


432 EAST TENTH AVENUE NORTH KANSAS CITY, MO. 
s Send full details today on The Western Metal-Clad Washers : 

: Laundry Dry Cleaning Size 
Name « 
4 
Address 
City State 


When writing to advertiners please mention The STARCHROOM LAUNDRY JOURNAL 


| 
| 
‘ j 
4 
Manufacturers 
of Western Dry Cleaning 
| Washers, Extractors & q t 
lewndry Washers 


THe 


Launpay 


July 15, 1950 


RALPH DATES APPOINTED TO TRANSIT BOARD 


PALPH W. DATES, 

president, Dates 

Laundry Service, Ken- 

more, N. Y., was one of 1] 

outstanding businessmen 

of Buffalo appointed to the 

beard of the reorganized 

local transit company by 

Federal Judge John 

Knight. At the first meet- 

ing of the pew board 

Dates was elevted seere- 

tary and treasurer, there- 

by becoming a member of 

the executive committee 

In the text of his publie 

a statement, issued when be 

RALPH W. DATES named the board, Judge 

Knight said, “This is a 

large enterprise and so I have asked men who have been 

cutetandingly successful in the business world to take 
over the management of the reorganized company. 


LAUNDRYMAN ELECTED 
KIWANIS HEAD 


D' IN H. MURDOCH, president of the Peerless Laun- 
dry, Winnipeg. Manitoba, was elected president of 
Kiwanis International at 
the organization's 35th an- 
nual convention at Miami, 
Florida 

Murdoch is a director 
of the Canadian Research 
Institute of Launderers 
and Cleaners, is chairman 
of the Association of 
Launderers, Cleaners and 
Allied Trades of Mani- 
toba, and is a director the 
Senior Board of Trade of 
Winnipeg 

He has been a Kiwanian 
since 1933, and has served 
as president of the Ki- 
wanis Club of Winnipeg. 
governor of the Western 
Canada Kiwanis District, 
and chairman of various International committees, For 
the past two years he has served as a vice-president of 
Kiwanis International, © 


DON MUEDOCH 


CONVENTION FEATURES 
1950 DIAPER 


IAPER Service Institute of America delegates from 

a dozen states and Canada held a two-day meeting 
at the Commodore Perry Hotel in Toledo, Ohio, on 
June 10-11, Featured at the convention was a 1950 
model diaper. The latest thing in infant wear, the gar- 
ment is shaped like a small kite, about 15 inches wide 
at the bottom and eight inches wide at the top, It re- 
quires no pins, but uses snaps for fastening. The diaper 
according to experts at the convention, can be changed 
in a couple of seconds. @ 


“These men have a tremendous stake in good trans- 
portation, for thousands of their employees and custom- 
ers will depend upon the reorganized company for trans- 
portation. On many occasions they have individually 
demonstrated their interests in civie affairs and their 
willingness to devote their time and talents to the im- 
provement of the Niagara Frontier 

“Taking over management of the reorganized com- 
pany will not be a glamorous job. In many respects it 
will be a thankless job, but there is a challenge here, a 
challenge to prove that private enterprise can survive 
in this eountry, and that this region ean have good 
transportation 

“In asking these men to become directors, | have ap- 
pealed to their sense of civic responsibility and the im- 
portance of the job to be done for the entire frontier 
community. We are all indebted to them for accepting.” 

Ralph Dates, well known in the laundry industry, 
was president of the AIL in 1935 and was a member of 
the board of directors. He will bring to his new job the 
experience of establishing and running a very suecess- 
ful business. @ 


CONVENTION SPEAKER 


LAUDE ADAMS PUTNAM, president of the 

Markem Machine Company, Keene, New Hamp- 
shire, and president of the National Association of Man- 
ufacturers, will be among the nationally prominent 
speakers at the 63rd annual convention of the American 
Institute of Laundering in Boston, Massachusetts, Oc- 
tober 7-9. His subject is to be announced later. 

Mr. Putnam's business philosophy is based on the 
conviction that employers and supervisors must take 
a deep personal interest in the welfare and problems of 
every employee. He says, “When anyone is hired, he is 
interviewed by me and by every supervisor in the plant 

because when we put someone on the payroll, we 
figure he’s on it for life.” 

His company has never laid off an employee. The 
firm now has about 200 employees, and all of them who 
were with the company in 1918 are still there. @ 


COMMITTEE MEETS 


COMMITTEE to consider the constitution for the 


new International Laundry Association held a 
meeting in Paris on March 24 and 25. Fourth from 
left, seated, is A. Dierckx, Nationale Federatie van het 
Belgiseh Wasbedrijf, Antwerp, president, of the associa- 
tion. Vice-president is K. S. O. van Kappen, chairman 
of the Bond Van Wasindustricelen in Nederland, Voor- 
burg, Holland, third from right, standing. D. K. Rollit, 
general secretary of the Institution of British Laun- 
derers, is direetor and secretary of the new group, and is 
sented at the extreme left ee 
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There's a lot of satisfaction in owning a 
dependable, accurate watch . . . one that consistently 
keeps good time. 

It's the same sort of satisfaction you get when you 
install Ozonite in your washroom. 

For Ozonite “keeps good time”, too. Ozonite turns 
out a dependable, predictable performance every time 
it goes into your washers, because its composition 
never varies. Week after week, month after month, this 
complete, scientifically balanced soap provides 
thorough dirt removal, excellent whiteness maintenance, 
and exceptional protection to fabric strength. 

lt will cost you very little to test Ozonite performance 

in your washroom. It will pay you to do it now. 


When writing to advertisers please mention The STARCHAOOM LAUNDRY JOURNAL 
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THE OUTSTANDING 
LAUNDRY PUBLICATION 


OF THE YEAR 


OF 


THE 


LAUNDRY | 
NDUSTRY 


3. BUYERS’ GUIDE: 

CLASSIFIED DIRECTORY, listing in a sin- 
gle section all kinds of laundry equip- 
ment and supplies and manufacturers of 
these products; arranged for easiest ref- 
erence and quick and sure finding of 

buying information. 
TRADE NAME DIRECTORY, listing trade 
names and manufacturers of equipment 
1s of laundry plont and supplies used by the laundry in- 

Basic textbook dustry. 
ference form, MANUFACTURERS’ DIRECTORY, providing 
plant exec- an alphabetical list of manufacturers and 
their home office addresses. 


dry Routemen. 


tabulated informa- 
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Mining for selling family laundry 
service. 


@ Training for selling specialties—d : 
cleaning, household, blankets 
other special services. 


@ Training in effective use of sales ; 
and presentations. 


@ Retraining for sustained selling. 


effort. 


@ Individual training in the fielc 
vation, coaching and demonstrc 


LOCAL BUYERS’ GUIDE, « geographical Classified and 
directory providing complete information Sections. 
on addresses of manufacturers’ branch 

offices, distributors and jobbers. 4. AND AL 


DETAILED BUYING INFORMATION sup- 
plied in display advertising of leading 
manufacturers and sales organizations; 
by informational ads throughout the 


ae 


wn 
|p 


Tue STARCHROOM 


Launory July 15, 1950 


NEW JERSEY HOSPITAL LAUNDRY MANAGERS 
HOLD MEETING IN NEWARK 


N afternoon and evening meeting of hospital laun- 

dry managers was held recently at the Beth Leraci 
Hospital in Newark, under the auspices of the New 
Jersey Hospital Association 

M. H. Teaze from the New Jersey Hospital Associ- 
ation, who i# chairman of the Council on Hospital 
Planning and Plant Operation, presided. I. Ellis Behr- 
man, director of Beth Israc] Hospital, was the diseus- 
sion leader 

In the afternoon, talks were given on laundry prob- 
lems by the following members of the North Jersey 
Institutional Laundry Managers Association: 

“Washroom Chemistry and Washing Formulae,” 
George MeVicar, Monmouth Memorial Hospital, Long 
Branch, N. J.; “How to Handle Contaminated Linen,” 
Joseph Crump, Exsex County Isolation Hospital, Belle- 


FEWER GI 


HE number of veterans learning laundry and dry- 
cleaning trades in schools and on-the-job under the 
GI Bill has dropped by nearly 50 percent over the past 
three years 
Veterans Administration disclosed this fact in a 
reeent course breakdown of veterans’ enrollments under 
the GI Bill. The breakdown compares 1949 figures with 
those of December 1, 1948, and December 1, 1947 
Despite the over-all ‘decline in the number of luun- 
dry and drycleaning trainees, classroom enrollments in 
these subjec ta rose from 346 in 1947 to 788 in 1948 and 
to an all-time high of 1,406 in 1949 
On-the-job trainee enrollments, however, declined by 
more than half, dropping from 7,783 in 1947 to 4,774 
in 1048 and again to 3,307 in 1949 
Job training totals are broken down into two cate- 


ville, N. J.; “Proper Laundry Maintenance,” Edward 
Castle, Medical Center, Jersey City, N. J. 

These talks were followed by a discussion period and 
4 steak dinner, 

In the evening in a round table diseussion on mat- 
ters relating to hospital laundries, these laundry man- 
agers served as a panel of leaders: Frank Lippman, 
moderator, Overbrook Hospital, Cedar Grove, N. J.; 
Edward Castle, Medical Center, Jersey City, N. J.; 
George MeVicar; Car! Barse, State Village, Skillman, 
N. J.; and William Wissel, Muhlenberg Hospital, Plain- 
field, N J 

It was 4 most instructive and worthwhile event, in 
the opinion of the 80 or more who attended the meet- 
ing, and it is to be hoped that other such affairs may be 
held in the future. @ 


STUDENTS 


gories: sales clerks in the laundry and drycleaning 
fields and other occupations along those lines 

The number of sales clerk trainees was 1,642 in 1947; 
617 in 1948, and 387 in 1949. Trainees in other oceupa- 
tions numbered 6,141 in 1947, 4,157 in 1948, and 2,920 
in 1949 

In order to train under the GI Bill, World War I 
veterans must meet all three of the following require- 
ments 

1. They must have had active military service some 
time between September 16, 1940, and July 25, 1947 

2. They must have served 90 days or more, or have 
been discharged before 90 days for a service-connected 
disability 

3. They must have been released from service under 
conditions other than dishonorable. © 


INFORMATION WANTED 


Re: Rex O. Risley, with aliases: C. Fagerstrom, Charles 
Harry Fagerstrom, C. H. Flagerstrom, Rex O'Reily, Rex 
O'Riley, Rex O'Risley, Tex O'Riley, Rex O'Risly, Rex O'- 
Risly, “Rex,” Tex O'Risley, “The Southerner.” 


TIYHE Federal Bureau of Investigation is seeking the 
apprehension of this individual who was indicted 

by a Federal Grand Jury at Fargo, North Dakota, 
October 4, 1948, for fleeing from North Dakota to avoid 
prosecution for the crime of murder 

Risley, in the employ of Carl Herman Fagerstrom, 
departed from Minneapolis, Minnesota, with his em- 
plover July 16, 1948, en route to Garrison, North 
Dakota. On August 1, 1948, the decomposed, murdered 
body of Fagerstrom was found near Garrison 

Risley, while working in Minneapolis for Fagerstrom 
wore a sport shirt, on the label of which appears the 
laundry mark “L 25.” This shirt was manufactured by 
Levi Strauss and Company of San Francisco, Califor- 
nia in 1941, and there were only seven dozen of these 
shirts manufactured by this firma. The bluish green cloth 
used in the shirt is a Sanforized material called “malta 
cloth,” manufactured by the Franklin Mills 

lf wour records contain any wmformation relative to 
this laundry mark, or +f 
about ut, please communicate at once with the nearest 
office of the F.BU. The address and telephone number 


you receive any miformation 


1% 


of the nearest F.B.1. office can be found on the first 
page of your local telephone directory 

Risley is deseribed as white, probably in his late 
forties, slender, weighs 140-160 pounds and stands about 
V6"5’'9". He has bad teeth, an anchor tattooed on his 


ab 


inner left forearm, and speaks in Southern draw! 
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SOAP 


has made good in Laundry Work for a quarter r. 
of a century. | 


It is now activated for removing PERSPIRA- 
TION SOILS from soft collars and cuffs. 


French collars and cuffs are back. A “problem” 
of the past is now eliminated through the use of 
“DYSOLVO” Soap, by brushing, soaking, or in 
the wheel. 


Use coupon to get sample and directions. 


DYSOLVO is carried in stock by all Davies- 
Young — distributors. 


THE DAVIES-YOUNG SOAP COMPANY 
Box 995, Dayton 1, Ohio 


Please send free sample of “DYSOLVO” Soap and full instructions for its use. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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One of the newest and most interesting fea- 
tures of the annual convention spon 

by the Pennsylvania Laundryowners Asso- 
ciation is the competition for the Best Sales 
Idea of the year. The articles printed here 
are based on two of the four presentations 
staged at the group's recent meeting in At- 
lantic City. The third entry, that of Webb's 
Laundry and Cleaning Services, Wilming- 
ton, Delaware, will appear in an early issue. 


POINTERS 


Details and Results of Two Successful 


Campaigns For Producing Cleaning Volume 


ON SALES 


A fourth entry, made for the Holland Laun- 
dry of Philadelphia by the junior execu- 
tives, Fred, Jim and Dick McBrien, was 
presented in an extemporaneous form diffi- 
cult to project adequately in print. While 
the vote of the audience awarded this year's 
plaque to the Wilkinson Laundry of Read- 
ing, all of the ideas are interesting enough 
to warrant presentation to laundryowners 
everywhere. The Editor 


LAUNDRY TICKET 
FOR CLEANING CREDIT 


By GEORGE WILKINSON 


Wilkinson Laundry Co 
Reading, Penn 


URING February and March of this year we 
D achieved what we felt to be rather neteworthy 
from a reduced price special offered to 
customers who submitted a processed laundry ticket 
with a dryeleaning order, Before explaining the details 
and results of this promotion, however, it might he wise 
to outline briefly the local competitive situation in 
which the campaign operated 
The Wilkinson Laundry Co. serves approximately 
200,000 people who reside within an area 35 miles west 
and 25 miles east of Reading. In the area we serve, drv- 
cleaning competition is quite intense. There are numer- 
ous sizable retail plants, an unholy profusion of “bob- 
tails” and the usual number of tatlers. In addition, all the 
competing laundries offer drvcleaning services, As might 
be expected, this situation produces plenty of promo- 
tion with the emphasis on low selling price 


restiits 


In planning the general lines and specific details of our 
campaign we were governed by three maskin objectives 
First of all, we wanted the project to spur cleaning sales 
during a normally slack season. Secondly, we hoped to 
introduce our cleaning service to those laundry custom- 
ers who weren't using it. Thirdly, we were looking for 


a device which would get our sales force talking about 
drycleaning in preparation for the coming season when 
plenty of orders would be available “if they would only 
ask for them.” 

Under the conditions of the campaign any customer 
who submitted a processed laundry ticket with a dry- 
cleaning order of one dollar or more was offered a 50 
cent discount on that particular drycleaning bundle. 
Since our base selling price for a plain dress or suit is 
$1.15, it was difficult for a customer to get as low as the 
bare dollar minimum. The extent to which the average 
bundle exceeded the minimum will be covered later when 
we summarize the results of the campaign 

All customers were permitted to use as many laundry 
tickets as they possessed, but, obviously, the great ma- 
jority were limited to one ticket per week. The cleaning 
was accepted under the name recorded on the laundry 
slip, that is, the laundry ticket became the cleaning 
pickup shp. Cleaning bundles without laundry tickets 
were priced, of course, in the usual way without allow- 
for the reduction. Under the terms of the offer 
laundry tickets dated from February 1 to March 1 in- 

(Continued on page 64) 
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Hoffman 140-F units 


aa give safety solvent cleaning 


for lowest cost per pound 


As little as /2¢ per pound of garment cleaned is the really low cost reported by 
the more than 1,800 owners of Hoffman 140-F units. For use in any commercial 


building. Illustrated above is the Model 35 for loads up to 35 pounds. Other 


Hoffman safety petroleum solvent units for loads up to 200 pounds. Available 


also, without 140-F features, for use with Stoddard petroleum solvent where 


location permits. Write for Bulletin A-679 


U. 8S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORE 3. N. Y. 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 
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THE ONLY COMPLETE TEXTBOOK ON ALL PHASES OF HANDLING FURS! 
THE FUR BOOK TELLS YOU... 


HOW to clean every type of fur pelt . . . safely 
HOW ...and when... to rejuvenate worn or damaged furs 
HOW to perform simple repairs on all skins and garments 
HOW to remodel an old fur garment to the newest fashion 
HOW to make fur accessories and trimmings for fur coats 
HOW to estimate the cost of a repairing or remodeling job 


And every other subject relating to fur working and processing — including 
suggestions for building up a fur department... common problems and 
how to solve them .. . identification and individual treatment of the most 
popular furs. 


All made amazingly easy to understand! Practical step-by-step instructions 
for all basic techniques and many typical sample jobs. Illustrated with about 
200 detailed diagrams*and photographs of skilled fur craftsmen at work. 


Get all possible profit from every fur garment j in your storage Soon | 


by giving your customers a complete fur service —in your own plant 
‘| 


The author has successfully trained over 2,000 working furriers! 
THE FUR BOOK gives you the same practical course for learning these 
highly profitable skills. 
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has a background of thirty years in the 
fur industry. 


Skilled craftsman—learned the trade 
at the age of 12, has worked in 100 fur 
plants. 


Consultant—now conducts his own busi- 
ness as fur consultant, specializing in diffi- 
cult problems. 


Teacher—senior instructor ot Central 
High School of Needle Trades, New York 
City; instructor in charge of Fur Garment Manufacturing 
H Division, American-Mitchell—Sol Vogel Designing School. 


| 


Writer and lecturer—fur editor of THE NATIONAL 
CLEANER & DYER, author of hundreds of articles on fur 
techniques, popular speoker before drycleaning and fur 
industry groups. 


David G. Kaplan knows furs from every angle .. . knows 
the possibilities for fur profits . . . knows how to present 


the subject in a practical, understandable manner. 


{The STARCHROOM LAUNDRY JOURNAL ; 
304 EAST 45th STREET 
NEW YORK 17, N. Y. 
Gentlemen: 
send me my copy (postage paid) of WH SORE by ©. 
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George Wilkinson, Wilbhinson Loundry, Reading, Pennsy!vanic, 


the obtained through offering price re 
tor each slip submitted 


(Continued from page G0) 


elusive were valid and acceptable through Mareh Ith 
This extension permitted an extra week for the submis- 
sion of drvcleaning orders after the last effective date 
on the laundry ticket« 

During the month from February 1 to Mareh | we 
laundry bundles leaving the 


attached oulserta to all 
that these 


plant. We feel it is Important to emphasize 
advertisements were placed ou the outside of the pack- 
age where they were likely to catch the custom- 
er's attention, In addition, the outserts were used by the 
calls. The printing cost 


routemen during solicitation 
eame to $41. We touched off the campaign at a meeting 
of our sales foree just previous to February first. At a 
second conference during the third week we reported on 
progress to date and attempted to inspire new enthu- 


and store representatives 


Our route 
On compiling the results of our off-season special we 


found that the average drycleaning bundle submitted 
under the discount netted $1.24. That is, the full price 
would normally have been $1.74. Variations within the 
period fluctuated from a high of $1.46 net in the second 
week to a low of $1.02 net in the fourth week. The 50 
eent discount per bundle equalled an overall reduction 
of 21 percent from list price on all bundles processed 
From our viewpoint the increased sales produced by 
the campaign were highly satisfactory. Dollar sales 
after the 50 cent diseount-—showed a rise of 60 percent 
above the preceeding five weeks of 1950. Compared to 
a similar period in 1949, the promotion increased our 


cleaning sales by 45.7 percent. We feel the off-season 
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special reversed a general downward trend in cleaning: 
on February 4, 1950, our volume for the vear was ten 
percent below 1949 while on the following March 11 our 
sales had climbed to a level 10 pereent above 1949. A 
month after the campaign, drvcleaning sales were still 
running 12 percent ahead of 1949. During two of the 
five weeks of the promotion, the volume in cleaning actu- 
ally exceeded the figure rung up during Easter week. 

Of the total drycleaning bundles received during the 
eampaign, 14 percent were classified as coming from 
new drycleaning customers. We feel this figure may be 
a little high and not completely accurate, since we were 
foreed to depend on routeraun’s reports in classifying 
irregular customers. We founc the publie reaction to the 
offer grew as the program progressed. During the first 
week only 42 percent of the eleaning orders passing 
through the plant were eligible for the discount while in 
the final week the percentage climbed to 71 percent. We 
had expected this figure to be nearer to 100 percent-——we 
service very few drycleaning customers who do not also 
send laundry 

We feel a campaign of this type has a number of in- 
nate advantages. Scheduled during the slack period pre- 
ceeding the Spring season, the promotion counteracts the 
natural seasonal slump and lines up new customers for 
the time when business can be obtained without special 
incentive. A 50-cent discount on a complete cleaning 
bundly sounds like a bigger bargain than it actually is. 
The housewife tends to think of it in the same category 
with « half price or a 50 pereent reduction offer--which, 
of course, it definitely is not. Generally speaking a set 
amount reduction is better understood and appreciated 
by the housewife than is some combination offer or a 
reduction based on a percentage, With long-time laundry 
customers the campaign may be presented as a “thank 
you” gesture. In fact, two of our veteran routemen 
played up this angle with excellent results 

The reaction of the sales force was favorable from 
the very beginning. They felt—and rightly so—that 
they could approach the customer with the sure knowl- 
edge that “we are giving you something.” During the 
promotion our sales force really talked up dryeleaning 
We found the promotion to be less effective in the stores 
than on the routes; but as a whole, we fee! the off-season 
special was successful. The campaign produced the re- 
sults we wanted. What more can any laundryman 


ask? @ 


OFF-SEASON SALE 


By JOHN G. SCHOTT 


Nor? 


and peaks in drycleaning volume 
phenomenon 


EASONATI 
are, 
For atwe week 

overcoming 


almost universal 
| this winter we used a special 
natural 


leaning business during 


of course, an 


as & means of the customer 


to eut down her drve 


sale 
tendency 
certain seasons 

In the Norristown 
half of February is invanably one 
riods of the business vear. We attribute 
the impact of tail-end Christmas bills on 
budget plus a general mid-winter letdown in the social 
activities of the community. In addition, our sales are 


found that the first 
of the bleakest pe- 
this situation to 
the family 


area we have 


Laundry & 


Norriat own, 


Speed-E-Cleaners, Inc 


Pe nna 


crippled by weather conditions during a period when 
we normally get the most snow and lowest temperatures 
of the vear. While sales drop off sharply during this 
time, it is obviously impossible to effect any compar- 
able ons in costs. This year we felt that a short 
term, would be the only method of fill- 
ing our plant in the face of all these natural difficulties. 

We decided that im the two weeks from February 6 
to 18 we would clean all suits, topeoats and plain 
dresses at 79 cents and all sweaters, slacks and skirts 
t 39 cents. This represented a reduction of 28 percent 
from our normal prices. Our promotion for the sale 


reducti 
off-season sale 
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YOUR PAINT REMOVER FAILS... 
FIED SPOTTING CHART USE 
PYRATEX 


HEAPER spotting 
compounds often 
work satisfactorily in 
the removal of ordinary 
paint, grease, and other 
stains shown in group 
“E” of the Simplified 
Spotting Chart at the 

left. 
But even the best 
paint removers fail in 
those stains containing 
collodion in group “F.” 


port MULSOLITE 


pert FORMULA 209 These include 
Lacquer 
Enamel 
Airplane Dope 
Nail Polish 
New Skin 
Pyratex is also supe- 


rior to conventional 
paint-oil-grease remov- 
ers for the removal of 
rouge, lipstick, shoe 


polish. 


Send for valuable treatise on “Lipstick Loads.” This treatise out- 
lines in detail the safest and quickest procedure for handling an 
entire load which has been smeared by lipstick in a drying tumbler. 


_ YOUR FAVORITE JOBBER HAS A FRESH SUPPLY OF PYRATEX FOR PROMPT DELIVERY TO YOU 


STRE & CO., INC. 


561. West Monroe SINCE. 


Copyright 1950, ®. &. Street & Co., inc. 
When writing to advertisers please The STARCHROOM LAUNDRY JOURNAL 
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Bight) Deortneb honger vied by 
Norris Lewndry, Norristown, Pa., 
promotiog the swccesstul sioct 
sole Mangers meawwred 5 
inches wide ond 15 inches long 


TWO WEEKS ONLY! 


FEBRUARY 6th to 18th 


Below: john 1. Schott, Norris 
lewndry, points ovt the voive of 
@ special cleaning sole during o 
period when volume is of 


consisted of 10,000 announcements distributed through- 
out our trading area and signs erected in our cash and 
carry stores The announcements were printed in red 
ink on light cardboard sheets measuring five inches 
wide and 15 inches long. At the top these flyers were cut 
so that they could be hung from a door-knob 

The door to door distribution of handbills has proved 
embarrassing to us at Various times in the past. The 
people hired to do the job have not always been com- 
pletely reliable. Much of our promotion material has 
been tucked away in trash cans; even more has been 


STORAGEMASTER 


The word that means 
profitable garment 
storage, with a mini- 
rum capital invest- 


ment. Write today 
for complete infor- 
mation. 


WALTER HAERTEL COMPANY 


2840 Fourth Avenue South 


GIGANTIC MID-WINTER 


Dry Cleaning 


Lach Garment Expertly Cheened, All 
Removed and Pressed to Pertection’ 


SUITS 
TOPCOATS 19 


DRESSES 
(Plain) 
SWEATERS 
FREE PICK UP 
AND DELIVERY 


SLACKS 
6175 | 


SKIRTS 
LAUNORY CO 


allowed to litter the streets. We have had indignant 
ealls from the sanitation department and, in some areas, 
the threat of legal action. With this in mind, we decided 
to confine the distribution to our own routemen, We 
paid them 50 cents a hundred for doorknob hangers cir- 
culated, and in two days they distributed all 10,000 
announcements within an area roughly eight miles in 
each direction of Norristown 

On the basis of poundage the volume that moved 
through our plant during the two weeks of the sale was 
229 percent of normal, That is, at regular prices our 
sales would have exceeded standard to this extent. Al- 
lowing for the price reduction, our actual dollar income 
was not quite so dramatic but it was highly satisfactory. 
With sales during the previous five weeks taken as the 
base and rated at 100 percent, our sales curve during 
the first two weeks of February rose to 165 percent. 
Furthermore, it is important to note that we main- 
tained our normal! productive payroll cost during this 
period. Because of fixed wages, the payroll percentage 
remained constant, In other words, without the volume 
produced by the special, our actual labor cost in dollars 
would have been the same, but it would have climbed 
greatly in relation to sales. Four weeks after the end of 
the special offer our sales continued at a level 116 per- 
cent above normal. Of new customers obtained during 
the campaign, 176 were still sending us their drvelean- 
ing bundles 

Since our productive payroll percentage was not af- 
fected, the costs of the off-season sale were confined 
almost wholly to outlays for promotion. Our printing 
bill came to $87.50 while we paid out $48.75 for dis- 
tribution of the doorknob hangers and spent four dol- 
lars for the store signs. (At 50 cents a hundred, the 
distribution of 10,000 announcements should have come 
to an even $50. Somewhere along the line some route- 
man must have short-changed himself to the tune of 
$1.25.) The total cost of the campaign added up to 
$140.25. For this investment we obtained an excellent 
inerease in Volume during a normally slack season 
More important, we added 176 new customers to our 
roster at a cost of about 80 cents apiece We feel it was 
a good buy. @ 


When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL 


_—. 
mow” 
lant | 4 
< | 
| 
4 
4 
a 
4 
4 
| 
— 


July 15, 1950 THe Srarcnroom Launpry 


EVEN A TWO-GUN MAN 
NEEDS KNOW-HOW! 


Gone ro 
REST 


TWO-GUN SPOTTING .... 
“SLOP” SPOTTING .... 
PRESPOTTING .... 


Yow still have to know the fundamentals! Gadgets 
have a useful place in the spotting department-— 
but they can’t substitute for a basic 
knowledge of spots and stains, spotting 

agents, techniques, fabrics. 


For a solid foundation in 


This basic textbook describes in full detail what methods 
and spotting agents are both safe and effective for re- 
moving specific spots and stains from specific fabrics. 

It gives tested methods, clearly and practically ex- 
plained, for removing the many difficult stains 

that won't surrender to ‘“two-gun"’ attack. 


The STARCHROOM LAUNDRY JOURNAL 
304 EAST 45th STREET 
NEW YORK 17, N. Y. MONEY ORDER 


Gentiemen: 
Please send me my copy (postoge paid) of The Spotting Monvol 
of the Drycleaning industry, Revised Edition. 


ONLY 
ny... $5.00 


NG: Pe “ies 
ROAD 
exe 
= 
7, 
FOR My 
the principles of 
spotting, get 
- ; 
SPOTTING MANUAL OF 
PRICE 
When writing to advertisers please mention The STARCHROOM LAUNDRY JOURNAL ate a 


Tue STaARcuROOM 


Launpay 


July 15, 1950 


DIRECT TO BOILER CONDENSATE 
RETURN 


By P. H. WILLIAMS 


an early issue 


Editor's Note: Wherever steam heated equipment is used, 
the problem of how best to remove condensate arises. Direct 
boiler return ond traps are two of the most common methods 
of meeting the condensate problem. Each of the systems 
has its enthusiastic supporters. For those laundryowners and 
engineers who have not reached their own conclusions, 
articles explaining the advantages (and drawbacks) of each 
system have been prepared. The first, which appears below, 
discusses direct to boiler condensate returns, while an article 
supporting the trap argument will appear in this section in 


’ | VHE term “direet return” requires careful definition 
A closed return system is not necessarily a direct 
return system. Its action may be intermittent, per- 

mitting the storage of condensate in a receiver, or even mm 

the return lines and machines in the absence of a 

receiver 

A direct return system is one that returns all con- 
densate directly to the boiler without storage of con- 
densate or designed alteration of heat content between 
the machines and the boiler, subject to the limitations 
imposed by pressure-temperature pumping require- 
ments. Such a system uses no traps, receivers, vents, 
pressure reducers, or heat exchanges. The condensate 1s 
removed from the machines and returned directly to the 
boiler as fast as formed and approximately at the rate 
of formation. The pressure drop through the system and 
the maximum temperature of the returning condensate 
are determined by the efficiency of the pump and 
controls 

The greater part of the heat involved in the operation 
of steam processing plants is what is known as “latent 
heat.” A clear understanding of the subject of latent 
heat is important when we come to investigate direct 
return of condensate to the boiler 

We have both steam and water in a boiler and both 
at the same temperature and pressure because of cer- 
tain laws of fluids involving what we call “latent heat.” 

Te change ice to water and water to steam we must add 

additional heat after the melting point of ice or the 

steam forming point of water has been reached. To 
reverse the cycle and change water to ice or steam to 
water we must extract a like amount of heat. The tem- 
perature of the ice and the water, or the steam and the 
water, will remain unchanged throughout the cycle, and 
the thermometer wil] show only the temperature with 
no measure of the quantity of heat applied or extracted 
to effect the change of state. It is this non-sensible or 
hidden quantity of heat that we term “latent heat.” It 


is the quantity of heat required to change the state 
without altering the temperature, And the novice in 
the field of heat conservation wil] be amazed at the 
amount of heat so required, otherwise the amount of 
latent heat involved in the process 

Let's have one more definition for the benefit of the 
non-technical reader and we will be in position to 
understand this matter fully. To raise one pound of 
water through a range of one degree F. requires one heat 
unit of B.t.u. (British thermal unit). Technically, this 
unit is determined at 39.1° F., but in practice it is used 
at all temperatures without correction for the very slight 
vanation 

Now assume that we have steam and water in a boiler 
at 100 pounds gauge pressure. The corresponding tem- 
perature will be 338.1° F. If we pump condensate into 
the boiler at 200° F., it will require 338.1 200 = 
138.1 B.t.u. to bring this fresh condensate to the boiler 
temperature or steam forming point. But by consult- 
ing the steam tables we will find that we must add an 
additional 879.8 Bt.u. (latent heat) to convert this 
condensate, now at 338.1° F., into steam at the same 
temperature and pressure. We have then, used 879.8 + 
138.1 1019.9 B.t.u. to change condensate at 200° 
F. into steam at 100 pounds and 338.1° F. But over 
86 percent of that heat so used has been latent heat! 

Here then is what happens when we send steam 
through the machines and condensate lines and back 
again to the boiler. Assume that the machine tempera- 
tures carried is 320° F. We know that we can’t heat 
machines to 320° F., with steam or condensate below 
320° F., and we know that the higher temperature of the 
steam the more rapid the transfer of heat, as heat flows 
from a higher to a lower temperature just as water flows 
from s higher to a lower level. So if condensate comes 
back to a temperature below that of the machines we 
know that heat has been wasted. It follows that the 
higher the return temperature the faster the transfer of 
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heat and the greater the saving in heat and fuel, for 
any drop in temperature below that of the machines 
must be made up in the boiler after being lost in the 
lines 

It will help if we think of the heat evcle as an end- 
jews belt running through boiler, machines and return 
lines, and carrying heat as a conveyor belt carries 
gravel. The boiler loads up the belt with heat-charged 
steam. This is carried to the machines where part of 
the heat is extracted, then on through the return lines 
where additional heat i extracted and lost by radiation 
If only the latent heat is extracted the belt load comes 
back at steam forming temperature and we do not have 
fo rame the temperature to that of the boiler li we 
condense some of the steam yet hold the returning tem- 
perature above that of the machines we still have no loss 
of heat to make up as this heat from the condensate 
has been usefully expended in heating the machines 

But it will be clear that when the temperature of the 
returning condensate is below that of the machines 
we have a waste of heat to be replaced. The efficiency 
of the return «ystem, then, will be indicated by the 
amount of heat lost or saved between the machines and 
the boiler, that is, between the machine temperature 
and the boiler temperature. The efficient return system 
will show its efficiency over the inefficient system in this 
field of avoidable heat losses, And, as pointed out, this 
will be roughiv indicated by the comparative tempera- 
machines and the returning condensate 
return would be one using only 
or a major portion of it, sav 750 B.t.u 
to the for 


This is possible 
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cue 
for pressure and 
which efficient purnping is practical and economically 
possible, We aim at high « ficiency by keeping terminal 
temperatures at the highest practical point and the drop 
hotler to condensate temperature at 


from temperature 


the minimum possible 


Types of Direct Return 

Direct return systems fall into three general classi- 

1. Gravity return. In this type the machines are lo- 
eated on a higher level than the betler, and pipes are 
of sufficient size to permit all machines to drain direetly 
back to the boiler without interference of one machine 
with another, The condensate simply drops back into 


the boiler as formed 
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2. Jet pumping types. In this type a centrifugal 
pump cireulates condensate through a circuit composed 
of pump, pipe, and a tank of pipe loop. In this cireuit 
is located an ejector type jet. the total discharge of the 
pump passing through the actuating tubes of this jet. 
The ejector type jet has a suction opening connected 
to the return lines. Between the discharge end of the jet 
and the pump intake is located a connection to the 
boiler. This connection is closed against return by a 
cheek valve 

In operation the pump uses condensate under pressure 
to actuate the jet and draw condensate from the lines 
into the jet and thence into the cireulating loop or tank. 
This additional condensate, added to the condensate for 
the moment being cireulated by the pump, builds up 
the pressure in the tank or circulating loop in propor- 
tion to the quantity of condensate being drawn in by 
action of the jet. As the pressure from this source rises 
above that of the boiler, the check valve opens and dis- 
eharges condensate to the boiler until the pressure 
equalizes. The pump then continues to circulate until 
available condensate again builds up the pressure dif- 
ferential to the discharge point. Discharge to the boiler 
may or may not be continuous, depending upon the 
amount of condensate coming back and the capacity of 
the pump and jet as regulated or adapted to the load. 

3. The variable volume centrifugal pump type, In 
this type of return a small low head centrifugal pump 
draws condensate directly from the return lines and 
discharges it to the boiler, the pump volume being auto- 
matically controlled so as to be at all times just equal 
to the condensate being formed in the system at a given 
instant. Automatic controls maintain pumping condi- 
tions at the pump at all times while varying the pump 
discharge volume directly with the volume of returning 
condensate 

Various modifications of the three types may be 
observed, but it is well to bear in mind that any system 
that permits condensate storage at any point in the 
system cannot fairly be classed as a direct return system. 


Benefits of Direct Return 
Given a boiler pressure of 100 pounds gauge, boiler 
temperature 338.1° F., machine temperature of 320 
F., with trapped condensate being returned at 200° F. 
To convert the returning condensate into steam wll 
require. first, 338.1 200 138.1 B.t.u, to bring it to 
steam temperature. Then, to change it to steam will 
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require 879.8 Btu. of latent heat. 138.1 + 8798 = 
1017.9 B.t.u. per pound of condensate to return to steam 
at boiler prewure 

Now, if we ean return condensate at 325° F., with a 
direct return system we will have, 338.1 —- 325 = 13.1 
B.t.u. to bring to steam temperature plus 879.8 latent 
heat or a total of 892.9 B.t.u. for direct return as against 
1017.9 B.t.u. for a trapped system. The total amount 
of heat required to raise the 200° F. condensate to 
boiler temperature and then convert it to steam was, 
ax set forth above, 1017.9 B.t.u. per pound. Now, if as 
just stated, we deliver condensate to the boiler at 325 
F., the total amount of heat required will be 892.9 B.t.u 
per pound, a saving of 1017.9 $29.9 or 125 B.t.u. 
per pound 

Cheek this in another way. The latent heat is the 
same in both cases. Then to bring the 200° F. conden- 


sate to boiler temperature will require 338 200 
138 B.t.u.. while to bring the 325° F. condensate to 
boiler temperature will require 338 $25 13 B.t.u 


The saving then will be 138 13 125 B.t.u. per 
pound of condensate. This saving of 125 B.t.u. out of 
1017.9 B.t.a. represents a saving of 12.28 percent of 
the total amount of heat used. Let us call this amount 
of saving, or loss as the case may be, the “visible or 
indicated” saving or loss 

The examples given above deal with terminal tem- 
peratures, and that the trapped system being considered 
is the conventional system of traps and vented receiver, 
the return temperature being the temperature at the 
pump intake 


Indirect Saving or Loss 
These figures, however, are misleading and involve 
serious error for the following reasons 
1. Machine temperature was given at 320° F. and 
condensate at 200° F. What actually takes place when 
both steam and cooling condensate are in contact with 
the same surfaces and with each other? 


Steam Inmet 
ON 
CHAMBER 


CONOENSATE 


Refer to the accompanying sketch of a cast iron 
chamber with a steam inlet and condensate outlet. 
Steam temperature rs 338° F. and the condensate outlet 
is adjusted to maintain a temperature of 320° F. on that 
part of the shell in contact with live steam. Steam and 
condensate are in contact as shown. We can't make heat 
flow uphill, that is from a lower to a higher temperature, 
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so steam or condensate below 320° F. is useless in as 
far as heating the walls of the chamber is concerned 

We can't heat the chamber wails with the condensate 
after it falls below 320° F.. as in that case the walls 
would give up heat to the condensate rather than absorb 
heat from it. But the walls of the chamber are in con- 
tact with both steam and condensate and heat will be 
conducted through the walls from the steam to the 
lower temperatured condensate. Also the steam is in 
direet contact with the condensate and some transfer 
of heat will take place here from the steam to the 
condensate. From this it must appear that so long as 
the discharged condensate falls below the machine tem- 
perature there is a definite amount of heat being re- 
absorbed from the steam and the heating surfaces in 
contact with the steam by the cooling condensate 

2. With the conventional trapped system, and in the 
absence of a heat exchanger, we can't release condensate 
above the atmospheric flash point of 212° F., as it 
would be lost in flash steam to the atmosphere. The 
alternative is to hold the condensate in the system until 
it ean be discharged at or below 212° F. But if this is 
done we lose not only the heat represented by the tem- 
perature drop of 320-200 (or in this 320-212) which 
was labeled “visible or indicated,” but in addition we 
must dissipate the heat “re-absorbed” from the heating 
surfaces and from the steam. 

The Joss of heat through “re-absorption and dissipa- 
tion” is far greater than usually assumed. Research has 
shown that plant after plant shows a saving of 18 to 
20 percent when a conventional trapped system is re- 
placed by an efficient direct return. The differential be- 
tween the 18 or 20 percent, and the “visible or indicated” 
loss is the measure of the heat re-absorbed and dis- 
sipated 


JOURNAL 73 


Return Line Radiation 

It will be clear that the higher the temperature of the 
returning condensate the greater the radiation from 
the return lines. With the direet return this loss can be 
largely eliminated by the use of smaller and well in- 
sulated lines 

Insulation of return lines with a non-exchanger trap- 
ped system is open to question for the reasons given 
above. A great amount of heat must be dissipated, and 
it is better to dissipate it through return lines than in 
contact with the steam and heating surfaces of the 
machines, 


LAUNDRY 


Heat Exchanger Systems 

With a heat exchanger of proper capacity and with 
traps that discharge at high temperatures, much of the 
heat lost through “re-abserption and dissipation” in 
the non-exchanger systems can be salvaged. However 
the loss due to re-absorption and dissipation will always 
be determined by the temperature differential between 
the machine and the condensate as discharged from 
the return line or at the entrance to the heat exchanger 
when such is used. 


Direct Return Design Problems 

Direct, return has its own peculiar designing problems 
But the research of the past decade has made available 
to the designing engineer such knowledge of the funda- 
mentals involved that the design of an efficient direct 
return system is merely a matter of digging out and 
applying the available knowledge. However a_ brief 
review of the problems involved will be of use to the 
plant engineer in selecting and servicing direet return 

equipment as required by his own plant conditions 
(Continued on page 74) 
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(Continued from page 73) 
Pump Design 

The conventional centrifugal pump ix not well suited 
to the handling of high temperature condensate at pres- 
sures near the flash point. A centrifugal pump properly 
designed for high temperature condensate will operate 
efficiently and trouble free in the presence of tempera- 
ture-pressure conditions that would steam bind and 
render moperative a conventional type impeller The 
ratio of head discharged against to discharge volume 
is several times greater in condensate pumps than for 
designed purmps. This also introduces 


conventionally 
well understood by the de- 


design factors that must be 
signing engineer 

The protection of bearings against high temperature, 
and of packing against the drying effect of flash steam, 
formed when high temperature steam leaks to lower 
pressures, must receive attention in the design of such 


pumps. 
Pump Volume Control 

If a pump is large enough for peak loads of a system 
it will be clear that it will be too large for minimum 
loads, unless some provision is made for pump discharge 
volume control. It is imperative in the operation of such 

& pump that it be filled with water at all times, If flash 
steam is permitted to form, the pump will not only be 
rendered inoperative for the time being, and the sys- 
tem thrown out of balance, but the drops of water 
carried in the steam will destroy the impeller in short 
order, cutting it to pieces in the same way turbine blades 
are sometimes destroyed. The comparatively soft metal 
of pump impellers will not stand the hard usage to 
which hardened steel turbine blades are subjected. 


System Balance 

With closed systems, as with trape, 
be given to system balance to prevent “short circuiting” 
and the “drowning” of sluggish machines. An outstand- 
ing advantage of the direct return system is that it 
greatly increases the pressure drop through the sys- 
tem, speeding up drainage and circulation, But this 
pressure differential between the steam lines and the 
return lines must be balanced at all machines to insure 
perfect operation and uniform temperature at all ma- 


attention 


chines. 

The special features of pump design and system bal- 
ance are treated in the literature of manufacturers of 
such equipment, and need not be discussed here. It will 
be useful, however, to briefly discuss the matter of pres- 


| sure drop as observed in the direct return system. 


Pressure Drop Through the System 


temperature that a pump will handle under a 


The 


' given pressure is determined by the design of the im- 


peller and pump casing. Properly designed condensate 
pumps will operate very near to the pressure-tempera- 
ture point at which steam forms 

There is a differential of pressure, or a pressure drop, 
through all machines with a properly designed system 
of direct return. This speeds up the flow of steam and/ 
or condensate, and insures efficient drainage of the 
machines. This drop vanes inversely as the temperature 
of the condensate. That is, the cooler the condensate the 
greater the pressure drop the pump will pull without 
steam binding, the possible drop decreasing as con- 
densate nears the flash point for the given pressure. 

To illustrate this: a properly designed condensate 
pump will maintain efficient pumping conditions under 
widely varving pressure-temperature combinations. With 
steam at 100 pounds, gauge, (338.1° F.), when machines 
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are warming up and condensate coming back at say 
250° F., it will require but 20 pounds pressure at the 
pump intake to maintain puaping conditions, This is 
a drop of 80 pounds through the evstem. Normally, a 
condensate pump of lower head will be used, but the 
80-pound head was used by way of illustration. 

As the temperature rises to say 320° F., the pump 
will continue to operate efficiently with an intake pres- 
sure of 90 pounds or a drop of 10 pounds through the 
system. This means that a %,,” orifice at a machine out- 
let, under this pressure differential, would discharge 3.3 
£-p.m. of condensate, or the equivalent of 47 boiler h.p.! 
Incidentally, this indicates the importance of system 
balance in a direct return system. 

To be efficient the system balancing arrangement 
must be such that this pressure drop is effective upon 
all machines. And just here a word of caution that may 
save many headaches to the operating engineer, The 
pressure drop must reach the machines. [¢ will be 
evident that a pressure drop will be of little use if 
orifices or balancing devices are of 4 size or capacity 
to block off this pressure drop at the machine outlets 
so that it exists in the return lines alone. The payoff 


is at the machines 
The efficient direct return system makes possible 


higher machine temperatures and a faster rate of heat | 
transfer. But this does not, of itself, spell efficiency. | 


Higher temperatures and faster heat transfer mean ad- 


ditional radiation losses unless the tempo of the plant 
and of production is stepped up accordingly. @ 


MIXUP 


EO COOK, manager of the Texas Laundry Com- 


pany, Orange, Texas, has passed along the follow- 
ing letter from one of his customers 


Teras Laundry: 

Please return this undershirt to its rightful owner. 
Apparently he needs it worse than I, unless those buck- 
shot holes front and back mean that he is no longer 
with us. 

My second undershirt, exactly like the one with my 
mark on ut, was returned several days ago in my room- 
mate's laundry and was reported in a message to the 
driver. 

We are all square and have no claim, 

D.V.M. 


“Deliver this one to Virgil ot Lone'’s Loundry, and see whet hoppens 
when he finds ovt we lost his starter-button!” 
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Nicholson Steam Traps Feature | 


MAXIMUM AIR VENTING 


for Faster Steam Transfer 


sen steom trops is thelr wiche 
crite! applications 
@s jacketed kettles, 
tt is this Nicholson 
Positive discharge ac- 
tien whith is enab- 
fing on increasing 
ber of operat 
to heat up lroners, 
presses, heoters, etc., 
in 15 min, 


5 Types for Every 
Plant Application 
Process, heat, power. 
Site te 2”; pres- 


sures to 225 tbs 


BULLETIN 450 
or see Sweet's 
165 Oregen 


W. H. NICHOLSON & CO. 
Seles and Engineering Offices in All Principal Cities 


Type AV 


Tyee ANY 


NEW ZEOLITE 


Will put new life in 
your water softener 
Get more soft water from your water 
it with Elgin 
Zeolite. All types furnished. Elgin high 
capacity zeolites can increase your soft 
water output 3 to 10 times. Write for © 
information on type needed. ~~ 


-ELGIN sortener corporation 


When writing to ad please ti 


150 NORTH GROVE AVE, ELGIN, 


KEWANEE 
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NEWS NOTES 
from the ALLIED 
TRADES 


Dow Publishes New Manual 


“Common Problems and Their Treatment,” the eighth 
in the series of Dow dryecleaning manuals, explains the 
cause and eure of many 
of the common problems 
that beset operators of 
synthetic solvent dry- 
cleaning machines. This 
handbook was written 
by Dr. O. C. Cessna 
head of the Dow indus- 
trial applications labor- 
atory and nationally ree- 
ognized authority on 
synthetic solvents 

The manual discusses 
in detail the factors 
causing sudden filter 
pressure rises, streaks, 
and spots, moisture ac- 
cunmilation, fading, bleeding and residual odor, along 
with the steps that can be taken to overcome these dif- 
fieulties 

This manual is to be followed by other Dow manuals 
on phases of the synthetic drycleaning process. The 
manuals previously published deal with customer rela- 
tions, advertising and sales promotion, accounting sys- 
tems for drycleaning plants, the nature of synthetic sol- 
vents, the cleaning machine, reclamation, and solvent 
losses and cost of operation. 


Trumatic Folder 


Remarkable increases in flatwork ironer production 
on individual family bundles are being reported by the 
rapidly growing number of net and pin system laundries 


Delivery end of ironer, with emoll pieces of fetwork from bundle 


coming through frst, ovtomaticolly folded by the Trumatic folder 


now using Trumatic folders, manufactured by The 
American Laundry Machinery Co., Cincinnati, 
according to the company, Designed for application to 
110” or 120” American flatwork ironers, the Trumatic 
folder automatically folds ironed flatwork twice length- 
wise at delivery end of ironer. It operates double-lane 
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for folding smaller pieces of 22” minimum length, and 
30” to 60” wide in each lane. An automatic lane selector 
automatically changes the folder to single-lane opera- 
tion for folding large pieces up to 108” long and full 
width of ironer, 

Laundries using the folder for individual family 
bundles report production as high as 70 pounds per 
operator per hour average, with labor costs reduced as 
much as 25 percent. This is partiy due to the fact that 
the ironer can be operated at faster ironing speed, with- 
out having to be slowed down so the receiving crew 
ean keep up Use of only one receiving operator to 
merely croxs-fold and stack large pieces, instead of the 
usual three-girl receiving crew, further increases per 
vperator per hour production and greatly reduces labor 


costs 


Hewitt Joins Perfection 


Homer Hewitt, a prominent authority on identifiea- 
tion systems, has become associated with Perfection 
Products, manufacturers of the Exacto pre-numbered 
marking tag, and other drycleaning devices. 

As superintendent of production and sales director, 
Mr. Hewitt brings to the Oak Park concern a knowl- 
edge and experience that embraces more than a quarter 
of a century of actual contact with the laundry and 
drycleaning industries. 

During World War IH, Hewitt was “drafted” by the 
Army and Navy as a civilian consultant. He served in 
an advisory capacity both branches of the Service, and 
helped to untangle many a major problem related to 
laundering, drycleaning and identification. 

Mr. Hewitt has devised a plan to effect efficiency and 
to insure expansion. He is planning on conducting a 
series of clinies in various major cities during the com- 
ing year, and will invite industry leaders to participate 
in discussions with him. 

Clinie dates will be announced in the near future. © 


New Address for Weiser 


M. R. Weiser & Co., certified public accountants spe- 
cializing in the laundry and drvcleaning fields, have an- 
nounced the removal of their offices, as of June 15, 1950, 
from 16 East 43rd St., New York 17, N. Y., to 30 East 
40th St.. New York 16, N. Y. The firm's telephone 
number has been changed to MUrray Hill 9-8695. © 


Laundry Buys Chevrolet Trucks 


Don Allen Chevrolet, Albany, New York, recently 
delivered these five new Chevrolet trucks to the Du-Rite 


Laundry Company, it has been reported by R. B. 
Benson, general manager. The units are said to give 
fast-moving, economical, mobile delivery service. @ 


Portable Register 
In answer to a wide demand for a portable type auto- 
graphic register that would handle full size business rec- 
ords, Varco, Inc., is introducing a new portable register 


| 
| 
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It’s the NEW 


Callaway 


Knitted Nylon 
Callanet! 


Irs THE ANSWER to laundry net 
headaches! 
It's The Nylon net you've been hoping for. 
Large, open mesh insures speedier pinning — 
PROFIT BY THESE SUPER just what you've been asking for, waiting for—mow 
CALLANET FEATURES! 


1. Streamlined, lightning-fast pinning. 
2. Day-light mesh that won't “fog up” 
—lintless. 


3. Free passing of insolubles. 


Contact your Callaway Representative for 
further details of CALLANET—the laundry net that’s 
made the way you'd make one for yourself, 


Reg. U8. Pet. OF 


Callaway Mills we. 


SALES SOLICITORS 


New York 16, 295 Fifth Avenue 
B 11,38 Ch y Street + Chicago 54, Merchandise Mart 
Detroit 1. Francis Palms Building + Atlanta 3, Candler Building 


i 
West Coast Representative: W. A. BALLINGER & CO. 
10 Otis Street 3126 Senta fe Avenue 1236 Sixth Ave. Se. 
les Angetes Seattle 


ben 
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Long lasting—dollar saving. 
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Would You 
Pay 8¢ to 
ELIMINATE 
ONE RINSE 


from each wash cycle? 


Chances are that you would pay even more to 
save @ rinee, But it costs only & cents for the 
amount of Oakite Composition No. 53 you need to 
do it. All you do is add No. 53 to the last suds or 
the first hot rinse. Thet way you . 


* SAVE PRECIOUS WATER 
* SAVE HEATING DOLLARS 


* SAVE TIME ENOUGH FOR 
ANOTHER WASH PER WHEEL 


This modern-design Oakite washroom compound 
is far different from most laundry detergents, 
boosters, soaps. Besides saving @ rinse, ite versa- 
tile ingredients aleo save soap by converting into 
& working cleaner the insoluble soap on the wheel, 
agitators and in the load. LEAVES WHEEL 
CLEAN. Rinses so well the gray-causing sou can't 
settle. Removes residues skipped by your sours. 
LEAVES WASH LOADS CLEAN. Works well 
especially in very hard water. 


NEW Oakite Composition No. 53 
More Than Pays For Itself! 


You save far more in water, heat and time than 
you pay for Oakite Composition No 53. And 
you'll be surprised how little you have to add to 
each load! Let your neighborhood Oakite Techni 
cal Service Representative show you how it works. 
Or write to Oakite Products, Inc. 22B Thames St, 
N. Y. 6, for details. No obligation either way 


INOUSTRiag Cue 


Me 
wi 
mernoos* 


Technical Service Representatrve: in Principal Cities of US. & Canada 
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weighing only two and a half pounds. Measuring just 
13” in lengh, 8” in width and 344” in height, this new 
model holds 100 three-part business forms. 

Used near the telephone, on sales counters, desks, and 
on the arm of the writer in warehouses, loading plat- 
forms and delivery trucks, the register is said to have 
wide application. @ 


Borsdorfi Attends British Meeting 

Mr. W. F. Borsdorff 
of H. Kohnstamm & Co. 
Ine., attended the Brit- 
ish National Laundry 
(onference at Suffolk, 
england. Mr. Borsdorff 
visited several countries 
on the continent after 
leaving England and 
made a study of the 
laundering and dry- 
cleaning methods in use 
in the various countries 
on the itinerary. 

He is highly regarded 
throughout the eastern 
seaboard and is one 
of the most popular al- 
lied tradesmen, having 
just recently completed his 41st year as member of 
the Kohnstarmm sales organization. ©@ 


WILLIAM F. BORSDORFF 


Caldwell Forms Chemical 
Company 


John B. Caldwell, for- 
merly vice-president and 
general manager of a 
large chemical concern, 
has announced the for- 
mation of a new com- 
pany for the sale and 
distribution of industrial 
chemicals, Caldwell 
Chemical Co., Inc., with 
main offices at 220 Exst 
42nd Street, New York 
17, N. Y. Telephone 
number of the New York 
office is Murray Hill 
7-5232. 

A branch office has 
been set up at 2049 East 
Grand Blvd., Detroit, 
Michigan, with George L. Brown as manager. Mr. Henry 
Palm has been named manager of the laundry and 
dryeleaning division. Telephone number in Detroit is 
Trinity 1-4665 

Prior to his previous position, Mr. Caldwell spent 
four years as liaison engineer with a prominent aute- 
mobile manufacturer in Detroit. 


JOHN 8. CALDWELL 


Automatic Folder 


Troy Laundry Machinery has purchased from the 
Sjostrom Machine Company the exclusive right to 
manufacture and sell the Fold-Fast automatic folder 
and the Stack-Fast air stacker 

The Fold-Fast folder automatically folds, stack 
and counts towels, pillow cases, napkins and other small 
flatwork pieces, and it can handle up to 2,400 pieces 
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per hour. Fold-Fast. folders can be placed up against the 
receiving side of a flatwork ironer, in combinations of 
one to five units, to fold work directly as it comes from 
the ironer. For folding terry towels or other pieces 
which are not ironed, the device can ———— 
be hand-fed by an operator. 

The stacker automatically stacks 
small flatwork pieces over a bar on 
the receiving end of an ironer. Both 
the folder and the stacker are now 
being built at the Troy Laundry 
Machinery factory in East Moline, 
Illinois. @ 


Water Treatment 
Literature 


Prevention of lime seale deposi- 
tion by “threshold treatment” of the 
water with Calgon is described in a 
new folder offered by the manu- 
facturer, Calgon, Inc., Pittsburgh, 
Pennsylvania. Calgon, a vitreous 
sodium phosphate, is dissolved and 
the solution is added continuously 
to the water, effective concentra- 
tions ranging from about 1 to 10 
parts Calgon per million of water. 
Slightly higher concentrations have | 
proved effective, it is added, in 
eliminating deposition of other 
seale-forming salts such as caletum 
sulfate, calcium sulfite, and various 
salts of barium, as well as calcium 
carbonate. 

Typical applications on thresh- 
old treatment are cited, including 
prevention of lime scale deposition 
in boiler feed water lines, caustic 
and hypochlorite bleaching in paper 
mills, water heating, recirculating 
cooling systems, multiple - effect 
evaporators, and after-precipita- 
tion following lime-soda softening 
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FROM 
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Steam Hook-up 
Literature 


The Sareo Company, Inc., Em- 
pire State Bldg, New York City, 
has just published the sixth en- 
larged edition on Steam Hook-U'ps 
for steam traps, air vents, and 
industrial temperature controls 
with additional valuable technical 
information. @ 
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Merchants Appointments 


R, J, Spatta, Merchant Chemical Company 


Ine., 
district manager in Cincinnati, Ohio, has been given the 


additional duties of sales manager in charge of the 
laundry and drvcleaning division, E. C. Swackhammer, 
district manager in Milwaukee, Wisconsin, has also 
been appointed sales manager in charge of the industrial 
chemicals division. 


New Water Conditioner 


The Cochrane Corporation, Philadelphia, has an- 
nounced the availability of a new type of water soften- 
ing equipment, combining two types of industrial water 
softening—the Cochrane hot process softener and the 
Cochrane zeolite softener. In the Cochrane hot process 


a REMAINS RESILIENT FOR MONTHS 


Even after months of use, plant owners 
report Arrow Laundro-Pads are still 
resilient and buoyant! 


2) ELIMINATES WEEKLY REPADDING 


No more old fashioned weekly repadding. 
No cotton or flannel padding is needed 
with Arrow Laundro-Pads! 


8 TAILOR MADE TO FIT. 


No bulky overlap! Arrow Laundro-Pads 
are made in sizes to fit all leading laundry 
pressing machines. 


KANSAS CITY 8 MO. 
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LATWORK gets a smooth, straight trip through 
” the ironer when you ride it in on Gilmer Feed 
Ribbons, And just one trip is all it takes— work 
comes out wrinkle-free and waveless—you save 
reruns and rehandling, turn out more bundles in 
less time! 
Using Gilmer Feed Ribbons makes good business 
sense in another way, too—customers love the 
finer, smoother flatwork you deliver. 


And you'll find that Gilmer Feed Ribbons take 
plenty of use. They are woven of the finest, long 
wearing cotton; edges are perfectly straight; 
ribbon body is uniform throughout. 


Yea, flatwork gets a straight ride, an even ride, 
when your ironers are equipped with Gilmer Feed 
Ribbons. You can get Gilmer Ribbons in all sizes, 
both endless and Clipper lace. Order a set today! 


BUY THROUGH YOUR GILMER DISTRIBUTOR 


FEED RIBBONS 


More than 40 yeors’ experience 
goes into every one! 


L. H. GILMER COMPANY 
TACONY, PHILADELPHIA 35, PA. 
Division of United States Rubber Company 
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zeolite water conditioner, the seolite softener is used as 
a second stage following the first stage in whieh lime is 
the single reagent. 

Among the advantages claimed for the new condi- 
tioner are saving in chemicals, saving in capital invest- 
ment, lower CO, in the steam, less floor space and head 
room required, less operating attention, better control of 
phosphate exeess in the boiler, lower alkalinity and only 
one chemical needed in the hot process 

The unit is said to be particularily advantageous in 
the treatment of turbid surface water high in carbon- 
ate hardness and siliea, for it combines economical sof- 
tening, silica removal, and clarification process in one 
apparatus. 


Two Wyandotte Appointments 


Paul Henley, Jr., has recently been added to the sales- 
service foree of Wyandotte Chemicals Corporation, 
Atlanta territorv. Mr. Henley will operate out of Birm- 
ingham, Alabama, and may be contacted by writing 
443 Hurt Building, Atlanta 3, the Wyandotte Chemicals 
distrivt office 

A native of Georgia, Mr. Henley completed a techni- 
eal ccairse in laundering in 1942 and has devoted his en- 
tire time since that date in securing practical experience 
in both washing and drycleaning techniques. He was in 
charge of a floating laundry for the U. 8. Navy for two 
and one-half years, and has been superintendent of sev- 
eral well-known Southern laundry and dryecleaning 
plants 


PAUL HENLEY, JR. H. E. HASTEDT 

Howard E. Hastedt, laundry service representative 
in the Pittsburgh territory of Wyandotte Chemicals 
Corporation since 1945, has recently joined the home 
office technical service staff. Mr. Hastedt will supervise 
the J, B. Ford technical field service activities for the 
laundry and textile industries. 

Son of Paul R. Hastedt, veteran Harrisburg, Pennsyl- 
vania, laundry operator, Hastedt has a splendid back- 
ground of practical experience plus specialized laundry 
training obtained from the school of the American Insti- 
tute of Laundering. During the war he was associated 
with the Chemical Warfare Service and helped develop 
procedures for washing and gas-proofing army uniforms 
and equipment. Mr. Howard Hastedt will have his head- 
quarters at Wyandotte, Michigan. © 


Time Savers Name Cole 


Time Savers, Ine. of Montclair, New Jersey, an- 
nounce the appointment of Arthur B. Cole to their dis- 
tributor sales department. His duties will include visits 
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to the firm's distributors throughout the nation, keeping 
them abreast of the latest product development and 


assisting them in promotional work. 


Mr. Cole is 28 years old and is a graduate of Union 
College in Schenectady, N. Y., with 


nomics, Previously he was emple 


York and New Jersey laundry a junior executive 
in the production control department. 


Compressor Distributor 
The Craig Supply Company, Durham, N. H., has been 
appointed New England distributor of Westinghouse 


Tue 
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degree in eco- 
by a large New 


Air Brake Company air compressors and accessomes for 


the laundry trade. The new distributor will stock a com- 
plete line of equipment to provide direct and prompt 
service to the laundry industry 


Maine, New Hampshire, Vermont 
and Massachusetts. @ 


MeDonnell & Miller 
Moves Offices 


MeDonnell & Miller, Inc., well- 
known manufacturers of boiler 
water level controls and other safe- 
ty devices for steam and hot water 
boilers, have moved the company’s 
home offices into a new building es- 
pecially planned to accommodate 
the general offices. June 10 was es- 
tablished as the official moving 
date. The correct address is now 
3500 North Spaulding Avenue, Chi- 
eago 18, Llinois. The new telephone 
number is COrnelia 7-1600. 

The finn’s offices were previously 
located in the Wrigley Building in 
downtown Chicago. Just a short 
while ago MeDonnell & Miller 
built a new plant on the northwest 
aide of the city. Now the new of- 
fice building has been erected im- 
mediately adjoining, and has been 
earefully designed for maximum 
efficiency in office procedure, @ 


New Western 
Distributors 


The appointment of Regent Ma- 
chinery & Supply Company, 2738 
Lyndale Ave., South, Minneapolis 
8, Minn., as representative of West- 
ern Laundry Press Company of 
Salt Lake City has just been an- 
nounced by Louis N. Strike, the 
manufacturer's general manager. 
The region covered by the new rep- 
resentative includes Wisconsin, 
Minnesota, North Dakota and 
South Dakota. The firm will sell 
and service the full line of Ajax 
Laundry and Drycleaning presses. 

Six well trained men are cover- 
ing the territory and working 
under the direction of J. H. Gross- 
enbach, manager of the newly or- 
ganized Regent Laundry Machinery 
& Supply Company. @ 


Leef 


Weighing only 
electric sprayer is being made by Pet Tools under the 


the Spraymaster 
proofing and other uses, 


JOURNAL SI 


Portable Electric Sprayer 


744 pounds complete, a new portable 


trade name of 
Spraymaster Ze- 
phyr, and is being 
distributed by the 
Cleaners Specialties 
Co., 6615 N. Fair- 
field Ave., Chicago 
45, Ill. 

Intended for 
handy, on-the-spot 
spraying of liquids, 
can be used for pre-spotting, flame 
(Continued on page 82) 


$3 


A new form of insurance on the life of 
your tumblers! Leef Cylinder Support 
Bearings save wear and lengthen the life 
of motors and moving parts by relieving 
the load stress on cylinders. 


Minneapolis 


Two neoprene rubber 

wheels, running in Oilite 

bearings, framed in a sturdy 

casting, support the front 

end weight of the cylinder 

The unit eases the trunnion 
. saves the back bearing 
. conserves the motor. 


g50 


6-inch diameter wheels are 
resistant to heat and chemi- 
cal action, A simple adjust- 
ment keeps the cylinder 
running free at all times. 
Reasonably prompt delivery 
assured, $39.50 F.O.B. Min- 
neapolis, Available from 
your jobber, or order direct 
from us, 


by the makers of Leof Ironing Forms 


BROS. INC. 


205 Irving Avenue North 
MINNEAPOLIS 5, MINN. 
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ENGINEERED FOR EFFICIENT AND ECONOMICAL OPERATION 


NEW —Cummings-iondov Noiseless Wood Washer— 
low investment—high pe 


iContinued from page 81\ 

Not a vibrator-type gadget, Spraymaster is of real 
motor-driven, compressor-type construction with an 
electric motor adapted from other portable tool uses 
The compressor is twin-cylinder type with a 90-pound 
pressure equalizer storage tank delivering an unfluctuat- 
ing spray pressure of 25 pounds, thus preventing streaks 
or moteture rings 

Aluminum container is hghtweight and the spray 
nossle is adjustable for different liquids and different 
requirements, The Spraymaster works out of any 110- 
volt AC or DC outlet & 


Drew A ints Jobbers and 
fice Men 


Dr. F 


specialties division, I 


sales manager of the chemical 


New York 


H. Cruernsey, 
>». F. Drew & Co. Ine 
City, has announced the appointment of additional job- 
bers for the Drew drvcleaning «pecialties 


The James E. Cox, Atlanta, Ga.; 
Sterne and Malev, Chicago, Ilinois; W. C, Cook, Chi- 
eago, Til.; and Sterling Supply Co., Philadelphia, Pa 

These distributors will sel! the entire Drew line of dry- 
cleaning products including Drisyn, the concentrated 
soap; Wetsyn, the concentrated, «synthetic 
weteleaning agent; Sudsyn, the new synthetic detergent; 
Napeo 22, the medium titre, powdered, built soap; 
Druclor, hypochlorite bleach, and S.E.B., the coconut 
soap 

The company has also announced the appointment of 
FE. F. Patterson and Charles J. Schlecht as service rep- 
résentatives for Drisyn 

, Mr, Patterson is well known to the drycleaning trade 


new jobbers are 


Wher writing to ad 


CUMMINGS 
LANDAU 


LAUNDRY MACHINERY CO., INC, 


305-17 Ten Eyck Street, Brooklyn 6, N.Y. + Columbia, Pa. 


and will cover the Southeastern states. His headquar- 
ters will be in Columbus, Georgia. 

Mr. Schlecht. was formerly connected with a Chicago 
jobber as a drycleaning specialist. He will represent the 
Drew company in Illinois and Wisconsin, with head- 
quarters in Chicago. ©@ 


Paint Stripping Folder 


An interesting account of materials and procedures 
designed to simplify the removal of oil base and syn- 
thetic paints, enamels and similar finishes from metal 
surfaces is provided in an illustrated, 14-page booklet 
just published by Oakite Products, Inc., 122B Thames 

t., New York 6, N.Y 

The booklet discusses specific paint-stripping mate- 
rials and deseribes four simplified methods of removing 
paint from surfaces. These are: (1) the hot flow-on 
method, where surfaces are flooded with hot solutions 
of stripping compound to remove paint from large areas 
or parts too big for immersion stripping; (2) the cold- 
spray method, where pressurized cold solutions are em- 
ployed to strip paint from large parts when equipment 
or facilities are limited; (3) the steam gun method, 
where paint is blasted off surfaces by the wp com- 
bined action of steam and sinipping compound; and (4) 
the tank immersion method, for effective stripping of 
rejected parts in mass production operations to pre- 
pare them for resurfacing. @ 


Floor Machine Cireular 


The Hild Floor Machine Company, 740 West Wash- 
ington Blvd., Chicago 6, has released a new circular 
deseribing the recently-developed Hild portable rug and 
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carpet beater. Construction details describing the beater 
mechanism, motor, handle, cable, 
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Wyandotte research and technical service staffs, num- 


housing, vacuum bering nearly 200 persons, wil] become available to users 


attachment, and weight and dimensions have been in- of Pacifie Chemical products as well as to companies 


cluded. 


using Wyandotte products, @ 


Revised Strainer Bulletin National Starch Receives Award 


The Yarnall-Waring Company, Mermaid Lane, Phil- The Indianapolis plant of National Starch Products 
adelphia, 18, Pa., announces the release of 5-203, a new Inc., has just received reengnition commemorating more 
six-page bulletin providing more up-to-date data on than sixty years of continuous business activity in the 


Yarway screwed strainers, 4” to 3”, a 
tails on Yarway flanged strainers, 4” 


nd expanded de- city of Indianapolis. The Chamber of Commerce of In- 
to 5”. @ dianapolis in presenting the award cited the important 


part the Company has played in contributing to the 
material welfare of its citinens and the promotion of the 


= 
Sport Shirt Folding Device city's 
As an answer to the problem of satisfactory sport The production of corn starch was originally started 
shirt packaging, the Key-Tag 2 gbenatte System Co. by Mr. William F. Piel, Sr., in 1867 as one of the first 


6509 Hough Avenue, ¢ Yeveland 3, 
Ohio, are offering a device which 
may be attached to any folding 
table using the electrically heated 
collar form. The attachment can 
be installed in five minutes and, ac- 
cording to the company, does not 
interfere with folding the conven- 
tional shirt on the same piece of 
equipment. Either type of shirt 
ean be handled as it comes along, 
without any adjustment being nec- 
essary, 

The fold of the sport shirt is 
made with a flat folded collar pro- 
tected on one side of the fold, and 
the pockets without a crease on the 
opposite side. The fold of the shirt 
is crosswise instead of lengthwise. 
Folding may be made on the con- 
ventional size cardboard or enve- 
lope as desired. ©@ 


Wyandotte Acquires 
Pacifie Chemical 
Plant 


Purchase of the Pacific Chemical 
plant of the American-Marietta 
Company of Los Angeles, Calif., 
by the Wyandotte Chemicals Cor- 
poration was announced recently 
by Robert B. Semple, president of 
Wyandotte. 

Wyandotte will immediately re- 
vamp the property to provide 
Pacific Coast manufacturing unit 
to serve Wyandotte branches which 
have funetioned for a number of 
years in Los Angeles, San Francisco 
and Seattle, 

“The continued rapid growth of 
industry in the states west of the 
Continental Divide has developed 
a market for sizeable tonnages of 
our products,” Mr. Semple said. 
“We believe the interests of our 
coast and western customers can be 
even better served by establishing 
near them a Wyandotte mamufac- 
turing unit.” 

Pacific Chemical’s plant and sales 
personnel will be absorbed by Wy- 
andotte’s Pacifie Division and the 
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SERVICE... Qe A SMILE 


You supply the Service . . . Your customers, the smile. 

With the controlled and regular use of “Life for fabrics” in your 
laundry, washables will be cleaner and fresher, colors will retain 
original sparkle. “Life” is especially recommended for use in the 
treatment of shirts—gives collars and cuffs added resistance to sum- 
mer wilting. 

Life promotes easy, economical laundering and when used as a 
water repellent or fabric conditioner helps curtail deep-seated soiling 
and stain. “Life” saves pressing time with its lubricating action— 
jamming and sticking on presses and rollers is eliminated. 


Try “Life” in Your Plant Today ... See the Dif- 
ference Where lt Counts...In Satisfied Customers. 
FRANKLIN RESEARCH CO., 5134 Lancaster Ave., Phila., Pa. 
Please send me complete information on “Life for fabrics’. 
DEPT. Le 
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In Dye Stain Removal 
I Give Satisfaction 


Laundrymen and Drycleaners everywhere use YellowGo for their dve 
stain removal. It is easy to use, Also economical. 
YellowGo removes the toughest dye stains, It also removes one dye from 


another without injary to the original dye. ly o4. ta a gallon of water is 
usually sufficient for stripping. On tough yellow dyes the YellowGo solu- 


tion should be brought 


to boiling, and kept that wav for five or ten minutes. 


Smart Laundrymen always use YellowGo on a)) fades. lh is the safest and 


surest way to remove them. 


You will save money 


PASSAIC AVE... 


and headaches when you use YellowGo. 


WILSON GHEMIGAL CO. 


KEARNY, N. 


wet corn mulling operations in the equotry In 1939 the 
operation then known as Piel Bros, Starch Company 
hecame affiliated with National Starch Products, Ine 
Since that time the plant has been enlarged and today is 


recognized for ite exeellent starches and dextrins 


Wild and Woolly Convention 


1950 A.M.H.A. CONVENTION 


recent 
“Wild sit” 
Waco, Tex. @ 


The desperate looting cherecters above were sropped of o 
convention Rapid City, Second from teft is 


lawndry-Cleaning Machinery Co, 


New Warehouse Opened 

The Merchants Chemical Company, Inc., 60 East 
42nd Street, New York City, announces the opening 
of a new warehouse in Appleton, Wisconsin, The ad- 
dreas 1324 East Breuster Ct., Appleton, Wisconsin 
This office will operate under the management of E. C 
manager of the Milwaukee branch of- 
fiee. W Jacobs will reside in Appleton and be the 


local 
Merchants will operate its own trucks, delivering to 


a 


(ireen Bay, Shawano, Oshkosh, Fond du Lac, Neenah, 
Menasha, and the surrounding territory. Merchants will 
stock a complete line of industrial chemicals as well as 
laundry and dryecleaning supplies 

Merchants Chemical Co., Inc., also has other branch 
offiees and warehouse stocks in Albuquerque, Chicago, 
Cincinnati, Denver, Louisville, Minneapolis and Omaha. 


Plastic Diaper Bags 


Diaper bags of Plaxpak polvethylene film have been 
introduced by Dependable Produets, Inc., New York, 
N.Y. who state that sue- 
cessful tests with 50,000 
bags indicated that the 
plastic product offered 
many new advantages 
over the eloth types pre- 
viously used. The bags 
are said to cost less than 
the cloth sacks, resist 
mildew, are more than 
50 percent lighter, are 
moisture-proof and are 
reported by the company to be highly resistant to stains. 
Dependable points out that these features will de- 
crease hamper maintenance, increase the number of bags 
trucks can carry, eliminate diaper rust stains, simplify 
laundering and thereby generally reduce owner operat- 
Ing costs 
The Plaxpak sacks are said to hold more diapers than 
cloth bags of equal size, and reduce odors, 
Drivers also will appreciate the new type containers, 
as tests reveal that they can pick up the bags and yet 
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keep clothing clean and free of odors. The bags, further- 
more, will net stack to the diaper can, even im freezing 
weather, and will maintain their original shape when 
full 

The bags are manufactured in two sizes-—19%% inches 


by 30 inches and 2244 inches by 30 inches. @ 


Morris & Eckels Florida 
Appointments 


J. T. Lowe, president of The Morris & Eeckels Co., 4 
division of Carman & Co., Inc, of New York, has an- 
nounced the appointinent 
of Robert L. Granberry 
as Branch Manager of 
the firm’s Jacksonville, 
Florida office, Mr, Gran- 
berry succeeds Mr, Aus- 
tin M. Litth: who re- 
cently passed away af- 
ter many faithful years 
of service in this post. 

R. L. (Gran) Gran- 
berry, a native of At- 
lanta, Georgia and a 
resident of Florida since 
1922, joined Morris «& 
Eckels early in 1945 as 
sales representative in 
the Tampa and Southern 
Florida areas. Prior to 
joining Morris & Eckels, 
he was sales supervisor in Florida for one of the lead- 
ing soap manufacturers, His new assignment will again 
place him in a sales supervisory capacity, & position 


ROBERT GRANSERRY 


JOURNAL 85 


for which be is well qualified and one which will give 
him an excelleat opportunity to offer greater technical 
assistance to the trade he has served for so many years. 

Walter A. Kirkwood, who succeeded Mr, Granberry 
as sales representative ia the Tampa territory, has re- 
signed his post to enter another field of endeavor, and 
his territory has been reassigned to Mr. George C Peder- 
sen who will retain his territory in the Miami area 


and also represent Morris & Eckels to the trade in 
Tampa and Western Florida. ©@ 


New Industrial Tumbler 


A new, fast-drying, 100-pound steam tumbler for 
industrial use has been announced by the Ayr-Mor 
Machinery Co., Inc., 6546 North Sheridan Road, Chi- 
cago 26, Illinois. The unit is said to be basically the 
same as the firm's present large laundry tumbler except 
that the capacity of the coils has been almost doubled 

Extra equipment available on both steam and gas 
units include a manually set temperature control for 
gas units which will provide @ limit to the amount of 
heat coming from the burner and, for the steam units, 
a steam solenoid valve which will automatically shut 
off the steam four minutes before the eyele is over, 
allowing the load to cool before unloading. @ 


Corrosion Resistance Bulletin 
A new technical 24-page bulletin has just been issued 
by International Nickel on the resistance of nicke) and 
its alloys to corrosion by caustic alkalies. [¢ contains 
over 20 illustrations and over 40 tables. Methods of test- 


ing as well as results are given, and nickel alloy inons 


When steam 


connectors need ~ 


use flexible 


Wherever connectors must move. 


eg. U.S. Pat. OF 


STERMTITE~ 


For modern machines use PRESSTITE — Amerncan 


presstire”* Connectors are specially designed for mod- 
ern laundry and pressing machines. They are made 
with the same type of flexible seamless corrugated 
bronze tubing that we regularly furnish to the pressing 
machine manufacturers. No seams, joints, welds or 
packing. Practically no maintenance, Easy to install; 
no special tools required. 


For your old machines with swing joints use STEAM- 
TIVE — Make your old presses easier and faster to 
operate by equipping them with American sTKAM- 
TITe** Connectors. Remove the rigid steam pipe and 
swing joint~then install sreamrire Connectors, It's 
that simple. 


Ask for descriptive bulletin L-173 — Bulletin L-173 
clearly describes and illustrates American rresstrre 
and steamtrre Connectors and contains a listing of 
manufacturers’ press rnodel numbers to help you order 
connectors correctly, For your copy write The Ameri- 
can Brass Company, American Metal Hose Branch, 
Waterbury 20, Connecticut. In Canada, The Canactian 
Fairbanks-Morse Co., Ltd. 
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Blanket Washing Machine 
for quality blanket wash- 
ing with no shrinkage. 


Write for Bulletin 690 


SQUAREWAY 
Curtain and Blanket 
Stretcher for quick, ac- 
curate drying of curtains 
and blankets. 
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as well as the higher non-ferrous nickel alloys and pure 
nickel are discussed. 

Performances of the materials are quoted in a variety 
of fields ineluding soda manufacture, transportation, and 
production of such products as viscose rayon, soap, pulp, 
and paper. The field of petroleum refining is covered, and 
instructions are included for descaling and cleaning for 
maintenance welding 

Designated as Technica! Bulletin T-6, the publication 
is available without charge through The International 
Nickel Company, Inc., 67 Wall Street, New York 5, 


N.Y. @ 
Fur Finishing Equipment 


The Reliable 
Machine Works, 
236 Eagle Street, 
Brooklyn 22, N. Y. 
has announced the 
availability of an 
entirely portable 
fur ironing ma- 
chine. It requires 
no overhead cables, 
flexible shafts, large 
stands, or other 
bulky, cumbersome 
accessories. The 
machine weighs 
only seven pounds, 
and is equipped 
with built-in heat 
control, temper- 
iture indicator, and 
other modern fea- 
tures. It is said to 
be widely adapt- 
able and may be 
used in any handy 
position — upright, 
sideways, ete. 

The company 
also offers a semi- 
automatic machine 
for mass produc- 
tion fur glazing and 
electrifying. The device is said to be simple to operate 
and assures excellent results. It will handle the simplest 
and most complicated furs. 

Illustrated folders are available on both machines. @ 


Giazieg and electrifying machine 


Accounting Shortcut 


A nation-wide plan for bringing business machine 
methods within the financial range of small business- 
men has been started by Joe L. Schmitt, Jr., of Phoe- 
nix, Ariz., whose “Exacto-matic system” is now in oper- 
ation, or about to be launched, in sixteen states. 

Using punched-card accounting equipment supplied 
by Remington Rand, Ine., Mr, Schmitt has developed 
an ingenious method of double-entry bookkeeping by 
machine methods which, he reports, cuts accounting 
costs in half and reduces time to one-fifth of the manual 
method of accounting. The job can be done for as low as 
$21.50 a month—less than the wages of a part-time 
bookkeeper 

The system uses a single punched-card to develop de- 
tails of each business transaction recorded on the daily 
journal. With a patented system of coding, the same 
eard can be used for eight different recordings of the 
information. The high speed machines, which are leased 


The STARCHROOM LAUNDRY JOURNAL 


ul Da 
| 
| No waste! No caking! No car- 
i , No need to stop ironer for 
spot waxing! 
at high or low ironer speeds. A 
se compound of hard, imported 
vegetable waxes! 
a Gives smooth. uniform finish! Insures longer : 
PULVOAX! 
; Order trom your jobber, or direct, Dept, 88 | 
your plant is in 
New Englend, ask us 
about equipment and machinery. 
CANEERED 
wt 
Pot wee 
meee 

When writing to edvertisers please mention 


Tue STARCHROOM 


July 15, 1950 


120 4 minute and prepare the reports at the rate of 100 
lines a minute. 

In recent comparative tests of the method against 
manual double-entry bookkeeping, using the same data, 
the “Exacto-matic system,” was able to accomplish in 
an hour and a quarter work that required seven 
hours by manual methods used by many small business 
houses, and was at least twice as fast as the average 
semi-machine accounting methods, employing comput- 
ing and tabulating machines. Adding a margin for 
emergency interruptions, Mr. Sehmitt estimated his 
system would save 80 percent of the time usually re- 
quired for bookkeeping, as well as cutting costs by at 
least 5O pereent. @ 


Hoffman Appoints Perry 


Benton Perry has been named sales representative 
in charge of the Dallas office of the U. S. Hoffman Ma- 
ehinery Corp., manufacturers and distributors of laun- 
dry and drycleaning machinery. 

Perry will have charge of the company’s sales in 
East and North Texas and Southern Arkansas. 

Before joining the Hoffman Company in 1946, Mr 
Perry owned his own cleaning business and was also 
associated with two laundry and cleaning establishments 
in Dallas. He had been connnected with the business 
for 25 vears. @ 


Street Appoints Ross 


R. R. Street & Company, Inc., reports that Robert M. | 


(“Bob”) Ross was recently added to their field organi- 
zation to service custom- 
ers served by their job- 
bers in the metropolitan 
Chicago area, 

Bill Wilburn, who has 
been with the Street or- 
ganization for many 
years, continues as senior 
field technican in the 
same territory, 

Bob Ross has a back- 
ground of many vears of 
experience in the dry- 
cleaning industry, for he 
literally grew up in the 
business. His father es- 
tablished one of the first 
plants in Whiting, Indi- 
ana, and prior to the war 
Bob took an active part 
in practically every phase of the plant’s operation. 

During World War II, he served in the Ist Marine 
Division, spending four years in the Pacific Theatre 

Since the close of the war, Ross has gained ad- 
ditional practical plant experience, particularly in the 
chlorinated solvent field. In reeent months, under Bill 
Wilburn's tutelage, he has received special training in 
both large and smal] petroleum solvent plants, and 
Street's now consider Ross to be one of their top junior 


ROBERT M. ROSS 


field technicians. 


Hungerford & Terry Conference 
In aceordance with the practice of the last few years, 
Hungerford & Terry, Ine., brought a group of its field 
representatives into its main factory at Clayton, New 
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TIME SAVERS 
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SIMPLIFIES SPORT 
FOLDING 

© GIVES UNIFORM FOLD AT 
MEL SPEEO 

@ SAVES PACKAGING COSTS 
wing ordinary 19° shied bonds 
aad 8” shirt board! 

© $1000 WORTH OF VALUE. peys 
for iteell in 4 weeks! 


Your supply hewse can prompity, or 
send ter Uivetoted Bulletin end Pree Test Offer 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. CLEVELAND 5, OHIO 


Launxpry July 15, 1950 


Jersey, on May 24-27, for instructional work on the 
firm’s line of water treating equipment including latest 
developments in the field of automatic and semi-auto- 
matic zeolite water softening and total and split-stream 
demineralization. 


Front Bow, left to right: Robert Whiteheod, Lovisville, Ky.; A. Langberg, 

ing specialist, Clayton, J. A. lange, Syracuse, N. Y.; F. G. 
Best, Cleveland, Obie, C. A.Ogg, New York, N. Y.; H. Hungerford, 
Charlotte, C., C. T. Bower, sales staff, Clayton, A. J. Nevte, os- 
sistent soles monoger, Cleyton; end F. C. Myers, Philadelphia, Po. 


Back Bow, left to right: H. D. Geschwindt, sec'y.treas., Cleyton; M. 
Ros, Noshville, Tenn.; C. Ernst, New Orleans, |. B. Porter, Rock. 
ford, F. Alling, ond sales mgr., Clayton; D. M. Hungerford, 
Newort, Dei; C. J. Schultz, Troy, N. Y.; G. lang, New York, N. Y.; 
C. Hungerford, Jr, president, Clayton; W. Nothan, Milwovkee, Wisc.; 
J. G. Revtter chief eng., Cleyton; and H. R. Myers, Boston, Mass. 


Besides blackboard instruction and trips through its 
several manufacturing plants, the men were also shown 
a working model of the company’s upflow slurry zone 
type coagulator, automatic zeolite water softening equip- 
ment, and other recently developed apparatus and zeo- 
lite products. 

A similar meeting is planned in October for field rep- 
representatives who could not attend the May confer- 
ence, @ 


Dow Decal 

The Dow Chemical Company is currently making 
available through distributors a colorful Solvent deeal to 
help its customers 
identify themselves 
in terms of Dow's 
national advertis- 

ing. 

The attractive 
blue, white and red 
decal, measuring 
twelve by six inch- 
es, can be applied 

to inside or outside, transparent or opaque surfaces. The 
firm states that it is ideal for application on duors, store 
windows, delivery trucks, showeases, in picture frames 
and on display cards. @ 


DuPont Transfers Staudt 


Ambrose W. Staudt, manager of the market research 
section of the DuPont Company's trade analysis divi- 
sion since June 1, last year, has been transferred to the 
rayon department, it was announced today. He will re- 
port to ihe management of the planning division and 
will be engaged in market research studies 

On July 1, 1939 Mr. Staudt became supervisor of the 
polymer and spinning area for the first commercial ny- 
lon varn plant, which was then under construction at 
Seaford, Delaware. He was later chief supervisor and 
then technical superintendent of the nylon yarn plant 
at Martinsville, Virginia, for a period of almost five 
years. 

From September 1, 1945, until June 1, 1949, he was 
manager of the nylon technical service section. ©@ 
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American Honers 50-Year Men 


The American Laundry Machinery Company re- | LITTLE SPRAY GUN developed 
tor use by LAUNDRIES, 


cently honored two of its employees upon their com- 
Dry Cleaners. 


pletion of a half-century with the eorapany. 
At an anniversary celebration, held at the company’s 


Chicago plant, John A. Klank was presented with a 
GUN ..... $8.50 


handsome gold wrist watch and a jeweled 50-year serv- 
0. B. 


ice pin by Max E. Lehmann, Chicago factory manager, 
in recognition of Mr. Klank’s long and faithful service 


After mony yeors of experimenting ond 
testing in the field we hove eliminated 
many troublesome ports and incorporated 
these ovtsteonding feotures. 


witheu? edjustment. 
Priced so thot it doesn't pay to keep | 
spending money repoiring thot old ovt 

Max E. Lehmann, manager of The American Laun- dated gun. Buy with confidence. 
dry Machinery Company's Chicago factory has been Your or 


similarly honored by the company upon his completion 


Mr, Lehmann has literally grown up in the factory 


Joho A, Kionk, left, receives gold wotch from M. E. Lehmann, Chicago 
in grition of 50 years of service to the company 


he now manages. As a youth, he started to work for and SUPPLY COMPANY 
the former Nelson & Kreuter Co. shortly after their 7 
large new plant at 1800 N. Spaulding Ave., Chicago, was Sweet 


completed. Seven years later the Nelson & Kreuter Co. 
merged with five other companies to form the present 
American Laundry Machinery Co., and Mr. Lehmann 
has played an important role in the manufacturing 
operations carried on in this plant ever since that time. 

In recognition of his half century of valuable service, 
Mr. Lehman was presented with a handsome gold watch 
and a jeweled service pin at the anniversary celebration 
held at the Chicago plant. He becomes the 19th Ameri- 
can employee to be so honored. @ 


Truck Display Figure 


A new “Top of Truck Display” is being manufactured 
by the Levore Co., 108 W. Lake St., Chicago, Ilinois, 
as a fitting companion to their Crown baby display, 
which is said to have proved successful in the diaper 
laundry industry. The new figure is made of moulded 
plastic and is brilliantly colored in weather resistant 
lacquers. 

, The display is sold on an exclusive basis to only one 
company in a town, and comes complete with bracket 
and stand. The company states that it is easily mounted 
on any truck. @ 


New Booklet on Files MEESE. INC. 


How to design and build “custom-made” files at the 
low cost afforded by standardized, mass-produced equip- Modiven, indionn 
ment is the subject of Booklet SC 677, just published 
by Remington Rand Inc., 315 Fourth Avenue, New York 
10,N.¥ 

Through the use of Record-Stack, an assortment of 
intermembered, interchangeable file cabinets which house 
interchangeable file sections of many types and sizes, 
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virtually any kind of file installation can be set up to 
suit the peculiar needs of any given office, according to 
the booklet 

The 12-page, fully-illustrated brochure shows several 
of the infinite variations of Record-Stack arrangements 
which have been used in the offices of leading corpora- 
tions and governmental agencies. It points out that the 
intermembered stacks provided by the units eliminate 
the expense of buying end panels, save floor space and 
give extreme flexibility to any arrangement of files. All 
Reeord-Stack units, the booklet says, are precision en- 
gineered, @ 


Flame-Proofing Agent 


Huntington Laboratories, Inc., Huntington, Ind., have 
developed a new low-cost fire-proofing agent that is said 
to do a thorough, posi- 
tive job. 

Huntington’s new pro- 
duet, A. D. flame proofer, 
is being introduced to 
the trade this month 
after nearly a year of 
research and testing. A. 
D. is easy to use, will 
not harm materials to 
which it is apphed, and 
can be applied either 
through direct spraying 
or by immersion, reports 
the maker. 

Exhaustive tests by 
an authoritative dry- 
cleaning trade association showed that the average 
char length of fabries treated with A. D. flame proofer 
was only 39 inches, with a maximum char length of 
4.1 inches. In the same laboratory tests, the prepara- 
tion reduced afterglow of fired fabrics to just 0.7 of a 
second. In the photo above, A. D. treated fabric is 
shown at right, while untreated fabric is shown at left 

Fabrics which are not harmed by water can be 
treated through immersion. All others are sprayed, using 
a fine mist-like spray under about 25 pounds pressure 
to assure thorough penetration. A single treatment is 
effective up to a year on garments and fabrics which 
ure subjected to normal wear in an atmosphere of 
average humidity, Such articles as rugs, drapes and 
curtains are adequately protected with treatments at 
nine-month intervals 

An application of just 15 pounds of the new agent 
is all that is needed to treat 100 pounds of fabric. @ 


Packaging Division Set Up 


Arnold Stang and Irving Glassner, well known pack- 
aging experts of the laundry and drycleaning industry, 
have announced that they are now in complete charge 
of the laundry and drycleaning packaging division of 
the Majestic Paper & Twine Co., New York City and 
Brookivn 

The Majestic Paper & Twine Co. has been in the 
paper and packaging business for over 50 years and 
has served the laundry and drveleaning industry most 
of that period 

According to Mr. Stang, the new division will be able 
to offer a superior service backed by modern production 
equipment, together with a creative staff for specialized 
packaging papers 

The full line of packaging handled by the laundry 
and drvycleaning packaging division of the Majestic 
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Paper & Twine Co., Inc. includes garment bags, diaper 
bags, fur storage and delivery bags, as well as slack 
bags, shirt bags, wrapping paper, laundry and dryctean- 
ing bags, ete. 

Headquarters for the new Division are at 139 Second 
Street, Brooklyn 8, N. Y., with main offices of the 
Majestic Paper & Twine Co. in New York City, Sam- 
ples, prices and other data are available on request. @ 


Hall and Calgen Appointments 


Dr. Everett P. Partridge, director of research of Hall 
Laboratories, Inc., and Calgon, Inc., has been named di- 
rector of Hal] Laboratories, Inc., it has been announced 
by D. J. Erikson, president of the Hagan Corporation, 
parent company of Hall and Calgon. 

Dr. Partridge is internationally known for his re- 
search studies in the field of chemical reactions of boiler 
water with steel, and as a leading authority on appli- 
eation of the molecularly dehydrated phosphates 

He had been director of research of Hail Labora- 
tories, Ine., and Calgon, Ine., since 1935. 


OR. E. P. PARTRIDGE DR. THOMAS H. DAUGHERTY 


Dr. Thomas H. Daugherty, assistant director of re- 
search for Calgon, Ine., has been named director of re- 
search, replacing Dr. Partridge 

Dr. Daugherty will be in immediate charge of re- 
search and development projects, particularly develop- 
ment work in the application of “Calgon,” a sodium 
phosphate glass, and other products of the company in 
various uses. Calgon is extensively used in leather, 
paper, and textile processing, in domestic, industrial, 
and municipal water treatment, and as an ingredient of 
various compounds for specialized tasks 

Charles E. Kaufman, assistant director of research 
of Hall Laboratories, Inc., has been named director of 
research. ©@ 


Liquid Blue and Sour Literature 


An interesting, four-page, pocket-size pamphlet de- 
scribing its newest contribution to more effective and 
economical bluing, “Diamond Liquid-Blue,” has just 
been released by the Diamond Alkali Company, Cleve- 
land, Ohio. 

Now available for general distribution to ruanagers 
and superintendents of both commercial and institu- 
tional laundries, the folder concisely reviews how this 
completely soluble aniline blue of high tintorial value 
assures even distribution and uniform bluing to obtain 
pearl white color. Bleaching out clearly and washing 
out readily are other functions performed by Diamond 
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Style 48 


LANE 


Canvas Trucks 


So smooth—so light—so easy running. 
Stocked from coast to coast. 


Ask your supply -man 


W. T. LANE & BROS., Inc, 


Manufacturers 


Poughkeepsie, 


-- 
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CUT COSTS... 

BUILD GOODWILL 
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Fabrit does a 
mending job that will 
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THE MONTPELIER MANUFACTURING CO., MONTPELIER, 0. 


Tue STaAgcnRooM 


Montpelier 


DELIVERY VEHICLES 
Engineered and Built to 
So = Meet YOUR Specific Needs 


Cut Delivery Costs . . . Increase Efficiency, 
Your Choice of Chessis. Your truck dealer 


hes—or will ly obte:n—complete de- 
tails. upon MONTPELIER. 
Montpelier 
Write, Wire or Phone for Details “Urban” 


SOUTHEASTERN 
DISTRIBUTORS 


Machinery & Supplies 
JAMES E. COX CO. 


723 Ponce de Leon Place, NE. 
Atienta, Ge., Tel. Vernon 9661 


(Last meath 
Gearge Washington) 


Standard Equipment 

LINT SCREEN DRAWER, ideal- 
ly located for efficient operation 

2 MOTORS, one for fan, one for 
cylinder 

Sizes 24" and 40” 

Neo woisy clutch or troublesome 
chain 


WRITE E. J. 


PERRY ........-. 


Fall River, Massachusetts 


The most efficient time 
ond money saving Ex- 
tractor on the market. 


Made in 15", 17” ond 20” sixes. 
Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 
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Liquid-Blue to accentuate continued whiteness. 

Complete directions and specific suggestions are also 
given for preparing the blue bath with this material, 
either by raising the sour bath with color water, or by 
dropping the sour bath and using an entirely new bath. 
Helpful tips covering wheel operations are included 
as well 

Diamond Alkali has also issued a factual, four-page 
folder on “Diamond Neo-Tone sour,” a recently de- 
veloped and improved material for souring operations. 

Seven specific advantages provided in the souring op- 
eration by this bacteria-killing, moth-repelling, odorless 
material are conveniently summarized. 

In addition, specifie formulas are given covering the 
use of Diamond Neo-Tone sour for complete neutrali- 
zation, rust and stain removal, prevention of fabrics 
yellowing from iron-bearing water, and treatment of 
woolens and fugitive colors 

For free copies of this folder, write to the Diamond 
Alkali Company, 300 Union Commerce Building, Cleve- 
land 14,Ohe. 


Bishop Offers Sport Shirt Folder 


Laundry production and cost difficulties created by 
sport shirts are said to have been overcome by the new 


<4 ‘O) 


aber an tap ote of matat Rap 


valor (entered on mata foe sabe 


Operator lowers folding blede ond folds sport shirt with same motions 
ond sequence as with dress shirt. Some boord ond shirt band ore used 


“Dres'n'Sport” shirt folder just introduced by the G. H. 
Bishop Co., Chicago 

With the new folder, both dress and sport shirts are 
folded with equa! ease, equal speed and equal top qual- 
ity, claims the maker. With only a quick flip of the 
‘Dres'n’Sport’ attachment, operators can go from dress 
shirt to sport shirt to dress shirt with no loss of speed 
or quality 

The attachment may be purchased separately for easy 
installation on existing tables, or as part of a completely 
new folding table 

The folder is available in both front-fold and side- 
fold models, and may be purchased through leading dis- 
tributors and machinery manufacturers. @ 
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Industrial Ventilating Fans 


The Moore Company, Marceline. Mo., announces that 
its Series 16 ventilating fans will be of interest to in- 
dustries requiring 
quiet, maintenance 
free, air-moving 

equipment 

Furnished in dia- 
meters from three 
to five feet, with 
capacities from 11,- 
000 to 30,000 cfm, 
these units are said 
to provide high per- 
formance against 
moderate static 
pressures, 

The unusual di- 
rect drive motor, 
designed for low- 
speed fan opera- 
tion, is completely 

enclosed within the hub and housing. Oversized, perm- 
anently sealed Silicone lubricated ball bearings require 
no further attention 

The maker claims that the unit is unsurpassed for 
handling lint or dust-laden air, since no outside air is 
circulated through the motor enclosure, all cooling be- 
ing accomplished by heat transfer through the metal of 
the hub and housing. There are no passages to clog. All 
Series 16 fans carry a five-year guarantee. @ 


CONVENTION CALENDAR 


New York Laundryowners Association 
Fall Conference 
Saranac Inn 
Saranac, New York 
September 29-October 1, 1950 


American Institute of Laundering 
Annual Convention and Exhibit 
Boston, Massachusetts 
October 7-9, 1950 


Obituaries 


William H. Barnett, 65, co-owner of the Barnett Laundry of 
Sioux Falls, South Dakota, died recently after a long illness 
He wie a member of the Knights of Columbus and the local 
Etks lodge. He attended St. Joseph's Cathedral 

He is survived by his wife, two sons, three 
five grandchildren 


brothers, and 


Rollin H. Blakely, 86. president of the Blakely Laundry, 
Trenton, New Jersey, died om May 20. He was a merober of 
several Masonic organizations, the Engineers Club, the Elke, the 
Trenton Country Club, and the Carteret Club 

He is survived by hw wife and a daughter 

(Continued on page 94) 
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WHY USE “K-1 22"? 


(A SOAP ADDITIVE) 


Ask the good Loundrymen who have been using it 
through the years for— 
IMPROVED QUALITY WORK! 


THE LAUNDRY CHEMICALS CO. 


Division of The Kinsley Chemical Co. 
4538 West 130th St., Cleveland 11, Ohio 


MINUTES FASTER! 
HAMMOND TUMBLER 


Actual costs have prowen thet the Hammond 

Tumbler is minutes faster than any other 

machine tested. Operating under a full co 

paucity load the Haramond Tumbler proved 

more efficient, economical, and thorough. The 

Harmmoed Tumbler « built to give long and 
durable service and to handle deli- 
cate tabrics 


Write today for further details, 


MACHINERY CO. 


Overall Tags 


| 
LAUNDRY -CLEANING 


Clearty numbered brass 
togs fer permanent iden- 
tification. Attach enywhere on garments. 
Will net snag or come loose. Write for 
free sample today. 
Other K-D Products 

@ Pin Carriers @ Sorting Gers 

Gripnet-Mylon Met Closures 
Met Pins © Marking Pins 
Sold By Jobbers 
Everywhere 


Kevycs-Davis ComMPany 
110 14th St. Battle Creek, Michigan 
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New Improved HANGER RACK 
James Chouncey Burnett, 72. former owner of Burnett, 
Limited, Montreal, Camada, died on May 21. He was a pioneer 
Model No. 1 of the Canadwn laundry industry, and extablahed the firm 
which became Harnett, Limited, in 1914. He retured from active 
hoses life im 1047 and m he latter vears as a member of the 
lions Clab of Montreal, devoted much of his time to helping 
under-privileged bows. He wae alko a member of the Elgin 


KEEPS HANGERS STRAIGHT 
MEW & READY FOR RE-USE 


H. M. Flack, 72, sales head of the J B Ford division of 4 


Wyandotte Chemicals Corporation for many years, died on June 
3 in & Detroit hospital following « short Ulness 
He joined the Wyandotte onganmation in 1017, and at one 


PERFECT ON PRODUCTS co. time was a director of the Laundry and Cleaners Allied Trades { 


Ameciation. He was well known to members of the industry due 
‘ 
301 South Biv‘d. Oak Park, iW. to his many years of continuous sales service 


He is survived by his wife and two daughters 


J. Norris Hicks, 54. manager of the western district for the 
“PROFITABLE ALTERATIONS” > U.S. Hoffman Machmery Corporation, died suddenly in the 
, company's Los Angeles office on May 15. He had been affiliated 
‘ with Hoffman on the West Coast since 1927 in various sales 
In response to repeated demands—10 pertinent capacities, starting a6 4 sales representative m San Francisco 
articles taken from previous issues of the NA- @ =) aod wivancing to district manager in March, 149 
TIONAL CLEANER & DYER have been pre- : A native of Towsen, Md. he served as a naval officer in 


amd conducted hie own auto secessory business m 


1 in booklet World War I 
f San Francises before jomming the Hoffman westeri «alos ataff 
These articles contain the necessary step-by- 2 He leaves his wife, a son, and a daughter 


step information (with accompanying photo- ; 

& ad weonen, died on July 6. He was the oldest of eight brothers, 
4 Profitable Alterations. { many of whom were prominent um the laundry industry and al- 
Price ently 80¢ hed trades 
NATIONAL CLEANER DYER He survived by 3 brothers: Charles, of the Trow Laundry, 
‘ 304 fast 45th St. Mew York 17, N. Y. ‘ Minneapolis, Minnesota: Robert, of the Huebach Laundry; Ed- 
{ ward, af the Ritz Cleaners. Burbank, California; and two sisters. 


$. Royle, 58, of McPherson's Laundry, New Hartford, 
N. Y. died on June 8 in New York as 4 result of a heart attack 


For upwards of 28 vears he had heen prommently identified with 
the laundry industry in the Utica, New York, area. Through- 
e re | r out that entire period he had been actively asocwmted with the 
Mohawk Valley Laundrvowners Association 
ty { S i t He i# survived by his wife, three sons, and twa sisters 
e f°) r e e _ Russell Smith, 55, president and treasurer of the Troy 
Laundries, Inc, Norwich, Connecticut, died on June 19. He had 
is @ greot check against inaccurate marking. Re- Troy Inc bee 28 years 
director o if onnerticut Aundrvow ners di- 
cords the marks used in all bundies; permits 


rector of the Gardiner Hall Junior Company, the Berkshire 
lecation of lot for all marks Fine 


Company 

Prevents duplication of marks; He graduated from Brown University in 1916, was a veteran of 

Avoids mixup of gorments; hb orld War I menor cae ere the Croix de Guerre 
Whe active the civic affairs orwich 

nae nt simplifies sorting: He leaves his wife, three sons, and one granddaughter 

Precludes thievery: Arthur B. Walker, 84. owner of the Coldwater Steam Laun- é 


dry. Coldwater, Michigan, died reeently after an illness of 
several months. He was one of the oldest active laundrvowners 


Used for years by hundreds of laundries tho having bis plait jn 1008 
SAMPLES FREE Active im crvw affairs, he had been mayor of Coldwater for 


(All shipments C.0.D. unless check He a tor of the er 

ank atl served seceral terms on the board of education 
accompanies order) was a charter member of the Elks lodge, belonged to all the 
Coldwater Masonic groups, the Bon Am: Club, and was a 
Price, per a . $7.50 charter member of the Coldwater Country club 


He i survived by his wife and two sons 
5,000 or more, per thousand........ . $6.50 
The Margery Wilson, 71, wile of Howard L. Wilson, president of 


Spinning Associates, and the Hartford Connecticut Trust 


the Caseade Laundry, Des Moimes, Iowa, was killed on June 25 


im an automobile accident near Blairsburg, lowa. Her hushand 


Starchroom Laundry Journal wae seriously injured in the same accident. Funeral services were 


held on June 28 in Dew Moines 
304 East 45th Street New York 17, N. Y. She wm survived by her husband, one «on, two daughters, and 


four grandchildren 
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10¢ @ word for the Grst insertion and 8¢ a word for each subsequent, consecutive insertion of the some od. Advertixements set in copitels 
or bold face type 15¢ a word, first insertion, 10¢ o word for subsequent, consecutive insertions. Minimum charge-—$2 00 (oow or repeat). 
Help Wanted ond Sitvotions Wonted ods 5¢ @ word for fit insertion, 4¢ @ word for each wh 


insertion of some ad. Minimum chorge $1.00 (new of rmepect). 


Capitals or bold fece these votes. 


Ads must be in ovr hands by the first of the month. Poyment should accompony all orders. 
Add cost of 5 words if answers ore to come to a box nwmber to be forworded by ws. 
Extro white space between lines doubles charges indicated. 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 


LAUNDRIES and CLEANING PLANTS FOR SALE 


New York 17, N. Y. 


BUSINESS OPPORTUNITIES (Cont'd,) 


Broker, 69-16 184 St., Jamaica 5, Tel REpublic 9-3016. 


SMALL L. LAUNDRY TOR ‘SALE In thriving sea shore resort 35 miles trom 
New York City, Excellently equipped. Wil! sell st bargein because of 
ness. ADDRESS: Box 9025, STARCHROOM LAUNDRY JOURNAL. 2 


The largest laundry and drycleaning piant in the Southwest. Established 
1895. Priced at $450,000, including real estate and equipment. Complete 
information to qualified buyer. Exclusive. Priestley Real Estate Co, 
Bonded Brokers, 60¢ S. 4th Street, Albuquerque, New Mexico, 9094-2 


LAUNDRY & CLEANING PLANT fo: sale by owner. Steady vahume of 
$50,000 annually, excellent equipment, good location, low rent, long 
lease, other interests compel sale. Western Laundry & Cleaner, Douglas, 
Wyoming 9085.2 


Ci t N tate FORCED SALE; COMPLETE LAUNDRY AND 
DRYCLEANING PLANT [including 3 flatwork ironers) $8,000 week ce 
pacity, in Tampa, South's fastest growing srea. New homes by the 
hundreds potential value $460,000 to $75,000—sacriliced price $21,000 
Terms: No reasemable offer refused. Must be sold within 30 days. Phone, 
wire or write. W. C. Tinsley, 608 Tampa St., Tampa, Fie 9086-2 


Leundry and dryclesning plant well established in southern New Eng 
land. Volume 1949, $57,000, Running ahead to date over same period 


last year. Shows above average profit, Owner has other interests 
ADDRESS. Box 9043, STARCHROOM LAUNDRY JOURNAL. 2 
— 


LAUNDRIES and CLEANING PLANTS WANTED 
New Con 
RICHARD MULLER 


WANTED — PLANTS — ALL KINDS —New York, 
nectiont. BUYERS WAITING — LIST YOURS. 
Lic. Broker, #916 164 St., Jamaica 3, N. Y. Tel. REpublic pene 43241 
Wanted to buy, Pient in range of $500,000 to $700, i annual sales 
Equipment and building must be in good dit 

hept confidential. ADDRESS; Box 9019, STARCHROOM LAUNDRY 
JOURNAL. A 


Laundry wanted in East, Volume over $4,000 week, with substantial 
amount cash and carry at plant office ADDRESS: Box 9049, stance. 
ROOM LAUNDRY JOURNAL. 


Wanted laundry and cleaning plant doing in excess of $100,000 yearly 
by experienced operator and executive ADDRESS: Box 9048, STARCH- 


ROOM LAUNDRY JOURNAL. “ 


FOR LEASE 


Lease—complete laundry—to responsibie party. Northern Ohio, $90,000 
volume in 49, equipment for more. Box 9044, STARCHROOM LAUNDRY 


JOURNAL. 20 


BUSINESS OPPORTUNITIES 


AN UNUSUAL OPPORTUNITY TO ACQUIRE ONE OF THE FINEST 
EQUIPPED LAUNDRY AND DRYCLEANING PLANTS DOING OVER 
$3,000 A WEEK AT TOP PRICES. MODERN PLANT AND EQUIPMENT 
TO MANDLE $5,000 A WEEK. LOCATED IN A WESTERN NEW YORK 
CITY. EXPERIENCED LAUNDRY MEN WILL BE OFFERED AN ATTRAC- 
TIVE PROPOSITION. MUST BE SEEN TO APPRECIATE RELIABLE 


When writing to advertisers please mention The STARCHROOM LAUNDBY JOURNAL 


$4,000 Will buy complete laundry plant doing Diaper Service. Com- 
PPORTUNITY. ADDRESS; Box #097, 


experience. Desires PARTNERSHIP. Moderat atiment : 
Box 904), STARCHROOM LAUNDRY JOURNAL, i 


Profitable laundry—shirt and bachelor-—doing $60,000 yearly, located in 
Western New York State Greater capacity possible. Sacrifice, $2,000 token 
peyment, belance on easy terms to experienced manager 

Box 9045, STARCHROOM LAUNDRY 
JOURNAL. 


Partner Wanted, Experienced plant man to purchase ‘% interest in 
profitable @-yearold laundry and drycleaning plant—§$80,000 cash 
required—balance trom drawings Bex 9050, STARCHROOM 

JOURNAL. 


CONSULTANTS 


In ZY Our ch i anelysis of 
bility tor 4 and saves you money. 


LAUNDRY LISTS 


LAUNDRY LISTS, Our Catalog Lists, 4*.a11, white bond paper, black 
ink, pedded, 20,000 Freight Prepaid, $40 net, same liste on colored 
paper, black or colored ink, 20,000, $60 net, Freight Prepaid. Ask for 


Catalog. Also Bundle Inserts, Drivers Route Sheets, ete. BRESLIN 
PRESS, . Finch Building, St. Paul 1, Minnesota 9032 24 


CLAIM REPLACEMENT SERVICE 


Settle your claims by actual replacements of missing articles. Write for 
our price list and further details, REEZED-STABIN, INC., Sixty-Second 
Street, Brooklyn 90, N. Y. 6906-53 


PADS, COVERS, FLANNELS for and drycleaning presses 
TEXTILE MILLS, Dept. Franklin Pork, 
Mass 


epproved courses. Hubbard Cleaning School, Silver Spring, Maryland. 
9615-15 


PACKAGE TYING AND SEALING MACHINES 


BUNN laundry tying machines will tie your entire range of bundle 
sizes, without adjustment’—making « crosetie of one-way fie, af the 
will of the operator. Speed of tie, two seconds, and no waste twine 
Pays for iteelf. Write for tree trial offer 8B. H. BUNN COMPANY, 7605 


Vincennes Avenue, Chicago, Illinois 


| 
LAUNDRY PLANTS and DRYCUIANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- ; ; 
Muller—Lic. STARCHROOM LAUNDRY JOUBNAL 
46468 
LAUNDRY MANAGER, excelient record. Supply, family, drycleaning ; 

Charges i 
| 
SCHOOLS 
ARE YOU A HUBBARD SCHOOL GRADUATE? Plent owners ask for 
No matter who ot where you are, you get on “all-out” teaching 
whem taking Hubbard Course Ask for catelog covering ten : 
MINES. ADDRESS, Box 9030, STARCHRC M LAUNDRY 
SELLING—ILLNESS. ADDRESS: Box 9030, STARCHROOM LAUNDRY 
JOURNAL. 
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HELP WANTED 


Launwpry JowurNat July 15, 1950 


WANTED. LAUNDRY SUPERINTENDENT is familiar with incentive 


training, preferably « greduate of AIL. of 


systems personnel 

Ohie Mechanics Inetitute. Salary $100 per weet ples bonus, When 

wiitieg give age, experience, family bechground and references 
sous 7 


TTHACA LAUNDSIES, INC. Adame Ithace, New York 


LAUNDERY SUPERVISOR. One of America's lewnderers and dry 
cleaners now offers of exceptional opportunity to an exper mar 
who cor eseume bul! production responsibility for one of more of these 
major departments. Shirt, Flatwork, and Classifying, each stafied by 20 
or more girls, Ability te tram end manage women employees is essen 
tal We offer the most pleasant werking conditions of any laundry 
anywhere, « permanent postion with resi opportunity for advancement. 
plus @ salery thet will be fully up to the capabilities of the man chosen 
for interview, please write fully to, Adelman Leundry & Dry Cleaners, 
roe Caepite! Drive, Milwaukee 192, Wiroonein 9029.7 


LAUNDRY SUPERINTENDENT, (Knowledge of drycleaning helpful, not 
necessary) tor old established firm im nice southern city, $4,000 to 
$5,000 « weed in laundry Modern methods, latest machinery, well vent 
lated, one tloce plant. Net « desh job, no routes. Ong who is quality 
end service minded, cen hire, train help, do own supervising, make 
corrective meesures on own ability, possesses alertness, responsibility, 
initiative without delay, good housekeeping required Secured future 
Ne proe * Ne | drinker. Furnish references, ege 30 to 
40. State full partioulars, salary expected. ADDRESS: Box 9040, ST 
AL 


ROOM LAUNDRY ? 


Wanted GENERAL MANAGER for reteil family plant located in New 
York City doing about $10,000 weebly business. Must be up-to-date in 
production methods, aggressive in sales, understand labor relations and 
be able to relieve employer and assume full responsibility for sales 
promotion. Tor such « man we can offer good salery with share in profits 
limited only te your own ability, Stete age, experience, previous em 
ployers and length of service with each employer All anewers will be 
kept contidentiel ADDRESS, Box 9046, STARCHROOM LAUNDRY 


JOURNAL. 


SALESMEN WANTED 


SALESMAN to vel! Textile Gilt Items to Laundries and Linen Supplies 


how, BAEHR LAUNDRY MACHINERY CO., 29 Calumet Street, Newark 
NL J 1928-37 


GEARS AND PARTS on hand for practically all makes of washers, 


woners, tumblers and extractors. Prompt delivery of replacement 
wooden shells and cylinders, which we heave been manufacturing ior 
over 25 years, CUMMINGS-LANDAU LAUNDRY Y co. 
BROOKLYN N. Y. 5008-37 


MACHINERY WANTED 


Wanted to buy One used 50” No-Trux extractor in good operating con- 
dition together with extra sets of baskets. Please communicate directly 
with Louis Zipperman, Community Towel & Linen Supply, 900 N. High- 
land Avenue, Los Angeles 36, California, advising what you have to 
otter 9034-5 


POWER PLANT EQUIPMENT FOR SALE 


Red Diamond water softener, 13,000 gal. capacity between regenera- 
tion, complete with Brian tank, meter, and valves. Used eight months. 


Write: Capito! Distributing Company, Box 17, Owatonna, Minnesota, 


55 H.P. 100% pressure, hand-fired Lefiel Scotch Marine Boiler, in good 
dit just replaced by larger unit. First offer ower $600 gets this 


for Contests, Christmas Gitte, ete. No objection to non flicting line 
Geed commission. Write to 


305 W. Adams 
Street, Chicago, 


SITUATIONS WANTED 


ACCOUNTING SERVICES, ADVISORS AND CONSULTANTS TO LAUN. 
DRIES AND DRYCLEANERS SINCE 1919. SAMUEL NEWBERGER & CO., 
19? Highland Place, Brooklyn, N. Y. Applegate 7.3988 6032-5 


Theodore Mayer ®& Co., 


LAUNDRY—DRYCLEANING MANAGER—SUPERINTENDENT. anc 

NLC.D. graduate, 1% years experience. Married, reliable, age 

Prater New Jersey or vicinity. Employed but possibilities limited. Seek 
ARCHROOM 


bette: opportunity Box 900%, LAUNDRY 
JOURNAL, 4 
manager, years’ prectical experience ai! 


branches-—retail, wholesale and Progressive executive with 
suceesstul beckground of production sales ard business enginesring— 
personne! treining—labor relat Comp coat analyst 
end reorganize College education. Relocation te drier climate advisable 
foe family Modest investment considered Excellent opportunity far sick 
or retiring owner to secure good man. ADDRESS: Box 9080, STARCH. 


ROOM LAUNDRY JOURNAL 


PRODUCTION MANAGER, | wowid like to talk with an Eastern laundry 
owner now handling « tainly substantial volume of family leundry 
service who would be interested in a production manager who can 
inerease plant efficiency by better employee training, wege incentives 
and mechanioal sides A! present maneger of large western plant, operat 
ing wader union contract with exceptionally low productive costs 
Mechanica! engineer, skilled in operation and upkeep of equipment and 
design and construction of mechanical leundry systems. 25 years of 
concentrated experience in the industry, wide industry sequaintance 
end reasonable welary requirement) Would like to make plane for 
possible change in September ADDRESS, Box ooSe, STARCHROOM 
LAUNDRY JOURNAL 


sturdy unit F.O.B. Mt. Vernon, Hilinois, on truck or flatcar. Ideal for 
conversion to oil or gas. 50 foot all-welded stack in very good shape 
for sale at cost of dismantling and shipping. American Laundry & Dry 
Cleaning Co., 12153 Broadway, Mt. Vernon, Hil 9036-36 


MACHINERY FOR SALE 
3 PATTERSON KELLEY CLOSED HOT WATER RECLAIMERS each unit 


proper bearing steel 50° diameter, 26° overall with 4,245 linea! feet 
of 1%" copper tubing, capacity each unit 16,800 gallons fresh water 
per hour at 40° to 90°, 21,000 geillons waste water at 120 
3 POCKET HOFFMAN AMICO WASHERS. 4¢°—60"—c4” American 
and Holtman Amico Extractors, ROLL AMERICAN 190” FLAT. 
WORK IRONERS, i-—¢-roll American 120" flatwork ironer 
BEING RAZED. Ed Schulhot—Premier Laundry, Inc., 410 
Street, New York 16, N. Y. Murray Hill 5-956 


ASHER ironers 48 x 120-32 x 120. Rebuilt, big Terms 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J 


4x10” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 


for Laundry and Drycleaning Machinery try the Keel Company, 7889 


N. Western Avenue, Chicago 45, Mlinois. 
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CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry sales reporte—monthly cost trends and 
articles of timely interest. 64 Bulletine—$12 annually. John Car- a 
rathers Co., 909 Little Building, Boston—s statistical organisation 
affiliated with John Carruthers & Company, Accountants and Manage- 
ment Consultants, Boston, Martiord, anci Washington 2687-27 q 
4 
EX. CARDING WIRE a 
CARDING WIRE, For Curtein and Blanket Stretches. GQ W. ROB 
pe, INSON CO., 36 Pleasant Street, Watertown, Mass. 3240-38 ‘ 

REPAIRS PARTS — SERVICE { 

ve REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert q 
ia? service men. Fu lime of Asher ironers, rebuilt by men who know ca 
4 

| 
a 

= Baehr 
4 
4 
TO OPERATE. CUMMINGS-LANDAU Launiry Machinery Co., Brook- 
lyn 6, N.Y 4651-4 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA. 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., BROOK- 
LYN 6, N.Y. ows 
Se 49” TROY and TOLMURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., BROOK. 
2 LYN 6, 4755-4 

4s” VIERSEN SPEED and 48” TOLMURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS. 
LANDAU LAUNDEY MACHINERY CO., 305 Ten Eyck Brooklyn ¢, 
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MACHINERY FOR SALE (Cont'd) 


2—48 x84” AMERICAN MASTER CASCADE MONEL WASHERS, © com 
partment, 6 door Y type cylinders. CUMMINGS-LANDAU Leundry Me 
chinecy Co., Brockiyn 4, N.Y 


EQUAL TO NEW IN EVERY RESPECT. sox30", 40x72" and 
4484". Ready for immediate . CUMMINGS-LANDAU Laundry 
Machinery Co., Brooklyn 6, N. Y. 001-4 
AMERICAN and TROY 5 ROLL 100” £ B, ironing goods on both 
tides in single pass, Can be for return feed, i 

66-4 


| 
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St., Indianapolis 3, Indians 


UNIPRESS 2, 3 and 4 GIRL ALL FINISHED SHIRT UNITS. IN OPERATION 
FOR LESS THAN 1% YEARS, LATEST MODELS. GUARANTEED NEW 

CONDITION. CUMMINGS-LANDAU Laundry Machinery Co, 
Brooklyn 4, N. ¥ 


PROSPERITY SMIRTUNIT. CONSISTING or THE FOLLOWING 
PRESSES COLLAR AND CUFT, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

074-4 


5 WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Leundry Mea- 
chinery Co,, Brooklyn 6, N. Y. 8075-4 


4—HOFTMAN DUAL COIL OPEN END TUMBLERS. MOTOR DRIVEN. IN 
VERY GOOD CONDITION, $810 ZACH. ADDRESS; Box #076, STARCH- 
ROOM LAUNDRY JOURNAL. 4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH ond HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
Brooklyn 6, N. 8078-4 


250 Double Arm Key Tag Sets--A4 Style. Numbers | thru $0 and 101 
thru 300, $2 each set F.O.B. Cincinnati. ADDRESS: Box 8095, STARCH- 


ROOM LAUNDRY JOURNAL. 4 


2 National Wet Assembly Conveyor Circuits for ah athe Aa Double 
Key Tag Arms. U Design measuring 15'4" long and #7" wide on the 
inside, 110 trolleys each. condition $850 each. F.0.8. Cin- 
cinnati Box 8094, STARCHROOM LAUNDRY JOURNAL. 


Wusher—Ellis, 42284", 2-compartment, &-door, Monel cylinder, wood 
shell, belt drive, rebuilt, ADDRESS: Box 9006, ARCHROOM LAUN.- 


DRY JOURNAL. 4 


EXTRACTOR 30° Americen square bese, motor drive, rebuilt, AD- 
DRESS: Box 9007, STARCHROOM LAUNDRY JOURNAL. 4 


WASHER-HENRICI 428x108", 3-compartment, 3-door, stainisss steal, 
motor drive, rebuilt. ADDRESS: Box 9008, STARCHROOM LAUNDRY 
JOURNAL. 4 


Drycleaning unit, synthetic NEW PERK 40-model B with still, libe new 


Immediate delivery. ADDRESS: Box 9009, STARCHROOM LAUNDRY 
JOURNAL. 4 


AMERICAN TILTOR 4 GIRL SHIRT UNI. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 


CUMMINGS LANDAU Laundry Mochinery Co., Brooklyn 6, 9014-4 
30” TROY MINUTE MAN EXTRACTOR, BRAND NEW. Obtained trom 
U. S$. Gev't. A.C. Motor attached, $450 FOB Kansas City. Liberty Sales 
Co., Holmes, Kansas City, Mo 


Brooklyn 6, N.Y. 916-4 


3% 
if 
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CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N.Y 6983-4 
¢4x0¢” AMERICAN MASTER CASCADE 3 POCKET MONEL WASHER, 
Sones” and 84x34" ONE POCKET ONE DOOR MONEL WASHERS. ALL 
MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co., Brook- 
tyn 6, N.Y 
4au06" TROY PREMIER DOUBLE END DRIVEN POCKET, 
MONEL WASHER. TROY MERCURY 48” HIGH SPEED EXTRACTOR. 
CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 7987-4 

When writing to adverti please th 


P lroner 56” Master model New—never used. Motor 1/3 H.P.— 
118 volte—60 cycles A.C. Cost $450. Sacrifice $350. Rajah Fabrics Corp., 
Elmsford, N. Y., 9037-4 


PREMIER DIRECT 

METAL WASHERS, 2 compertment @ door cylinders. 25” 
FULLY AUTOMATIC HANDKERCHIEF IRONER WITH FLUITER. CUM- 
MINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y 9038-4 


FLASH: TWO AMERICAN i80” STANDARD LATEST TYPE STREAM- 
LUNED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON. 
ERS REPRESENT EXCELLENT IRONER VALUE. INVITED. 
CUMMINGE-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
4,N.Y 9039-4 


One roll AMERICAN STANDARD flatwork 
rebuilt—$3,500. One 40° PROSPERITY extrector—$550. One AJAX 2-gir! 
shirt unit-—4 years old, used very little—$i,950. American Linen Sup- 
ply Co., 225 West Chestnut Chicago, Illinois 90494 
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MOTOR DRIVEN, CUMMINGS:LANDAU Machinery 
Co., Brooklyn N. ¥ 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel A Bul- ae 
COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Prem, alo, New York. 7064-4 a 
MACHINERY CO., BROOKLYN 6, N. Y. METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
AMERICAN direct motor driven and belt driven 4¢° HUMATIC EZ- 4; black metal, increase capacity, efficiency. Write for prices, giving ; 
TRACTORS. CUMMINGSLANDAU Laundry Machinery Co., Brooklyn cf washer, PROBST BROTHERS. 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., Brook- 
TROY and AMERICAN LATE TYPE ¢ROLL 120” STREAMLINED FLAT- 
| WORK IRONERS. READY FOR IMMEDIATI DELIVERY, CUMMINGS- aes 
| LANDAU Leundry Machinery Co., Brooklyn 6, N. Y. 6618-4 
WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND z : 
80 x 120" and 120" WILLEY ROYAL CALENDER FLATWORK IRON. 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Leundry Machinery Co., Brooklyn 6, N. ¥ 
PONY WASHERS—MOTOR DRIVEN Ibs. dry weight capacity, $410 
35 tbs. d.w. cap. $4625—50 Ibs. d.w. cap. $455—75 Ibe. dw. cap $445-— 
ALL PRICES FOB TROY, N. Y.—MANUFACTURED BY ROBERT EWING a 
& SONS, INC, TROY, N. Y. 0707-4 
| ROLL 180” AMERICAN ond TROY iv New 
| MACKINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co, | 
HIGH SPEED EXTRACTORS, AMERICAN 17° MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., Brooklyn 6, N. ¥ 0804-4 
HANDY IRONERS, AMERICAN, TROY and POLAND single roll fle Se 
Co., Brooklyn 6, N. Y, 6865 4 Sea 
AMERICAN CYLINDER FLATWORK IRONER (3125 type) with 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT : 
VALUE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, Mie 
6807-4 
AMERICAN and TROY 86” and a8” EXTRACTORS, BELT or MOTOR io he 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT ae 
DELIVERY. CUMMINGS-LANDAW Laundry Machinery Co., Brooklyn 
five 40x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
: MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT eer 
24 CONDITION. SOME EQUIPPED WITH NEW MOTORS end CONTROLS. ee 
; CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 6910-4 fae 
AMERICAN 4 ROLL 190” and 110” STANDARD FLATWORK IRONERS, 
’ MOTOR DRIVEN, COMPLETE WITH VARIABLE SPEED MOTORS. NEW ae 
MACHINE GUARANTEE. CUMMINGOS-LANDAU Laundry Machinery Co., 
Fi Brooklyn 6, N. Y. 6713-4 ; 
Mateo” AMERICAN 41216 RETURN FEED PLATWORK IRONERS, MOTOR 
ZARMO $1” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS... 
LANDAU Leundry Machinery Co., Brooklyn 6, N. Y. 014-4 AMERICAN MASTER CASCADE, SMITH DRUM and TROY 
ZEPHYR end 63” AMERICAN OPEN TOP EXTRACTORS WITH 
{ MONEL BASKETS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Me- ata 
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You can get water from a spigot 
eoowhy pay for it in your alkali? 


some laundry ahais Means PENSAL 


contain as much as 


gives you 
more power per pound 


% 

r PENSAL, contains more alkali for your money 
less than 2.2% 

10 inert material. 


You get quick, thorough washing when you use PENSAL. 
Knocks out soil and stains not easily removed by weaker 
products. Its high active alkalinity helps to clean clothes 
cleaner, with fewer go-backs to tie up production. 


PENSAL keeps soap active all the way through tae 
1 formula and the first rinse, frequently making it possible 
tw» eliminate a suds. PENSAL maiwiains the correct pH 
all the way. Soap rinses out readiiv. Thus you may be 
able to save a rinse. 

For brighter, cleaner bundles . . . for more efficiency in 


your washroom... you just can’t beat PENSAL.. Find 
out for yourself—give it a try! 


laundry 


and dry cleaning products 


Laundry & Dry Cleaning Department, 
Pennsylvania Salt Mfg. Co, 


MAIL THIS 2075 Widener ~~ Philadelphia 7. Pa 7 


Dear Sirs: 


COUPON Please vend me a free copy of Service Bulletin No. 1, 


“How to Conserve Washroom Supplies 


FOR FREES 
ame Title 
SERVICE Company 


City 


i 
% 
18 
Al 
| 
* Erusto Filter Soap * Erusto Synthetic Solvent Soap * ee 
Erusto-Cetic * Erusto Oli, Paint and Grease Remover 
Erusto Dry Spotter * Eruito Wet Cleaning Soap 7 
* Erusticator Erusto Pre-Spotter Erusto DOT Emulsion 
* Erustolox—Trode Morks Reg. U.S. Pat. Off. (Also: 
Penbrite Energex + Sporkette) 
Progressive Chemistry fora Century = 


of a distinguished 


WASHER FAMILY 


All new in design, construction and operation. Horizontal 


rtition model provides “no-lift” unloading . . . cylinder 
aon open on same level with trucks or extractor baskets. 
“Chronomatic” control times each formula cycle individually 
... flexible, permits instant change. Standard cylinders. 


THE HOFFMAN “‘SHELL-LESS” 


A Hoffman exclusive design that cuts washing time and saves 
water and fuel. No drain-out during mn . . . continuous wash- 
ing and —- away of soil. Permits higher initial tempera- 
tures . . . supplies rapidly distributed. In 38-, 44- and 48-inch 
evlinder diameters. 


TOPS IN VALUE ... SINCE 1905 


U. S. HOFFMAN MACHINERY CORP. 


25- and 50-POUND OPEN END 
Built for heavy-duty service to handle 
small loads economically. Small floor 
space. Corrosion-resistant construction. 
Reversing motor-driven cylinder loaded 
through glass door . . . water level always 
visible and controlled. 


THE UNLOADING 


“SILVER CREST” 

Saves manual unloading time and labor 
. . » permits more rounds per day. Hy- 
draulic mechanism elevates cylinder and 
shell — load is quickly deposited into ex- 
tractor baskets or trucks, 


105 FOURTH AVENUE, NEW YORE 3. N. Y. 
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